Circulation,  Advertising  Volume  Up  In  ’87 

In  1987  Michigan’s  #1  newspaper  increased  its  competitive  edge  over  Detroit’s 
“other”  paper  in  two  key  areas: 


h 

it 


CIRCULATION 

★  The  News  increased  its  Daily  lead 
over  the  Free  Press  by  54%  to 
37,475  copies. 

★  Total  Daily  Circulation  rose  to 
686,787  —  highest  in  20  years! 

★  Total  Sunday  lead  increased  to 
104,812  papers. 


ADVERTISING 

★  National  R.O.P.  volume  up. 

★  Retail  volume  up. 

★  Co-op  volume  up. 

★  Classified  dominated  the 
marketplace  for  the  60th 
consecutive  year,  with  76%  of  all 
ads  placed.* 
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The  Detroit  News  • 
Wins  By  A  Landslide! 


The  Detroit  News.  A  legacy  of  Circulation  dominance  and  Advertising  leadership 
has  made  us  the  paper  to  beat  in  ’88. 


‘Total  rapresante  Classitiad  ads  piacad  m  Detroit  s  mator  newspapers 
Source  ABC  FAS-FAX  Report  for  6  months  erxling  9/30/87. 

1987  Detroit  News  Advertising  Department  records 
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Not  likely.  Not  if  you’re  a  college  graduate  who 
could  start  in  another  field  at  what  a  teacher 
earns  after  1 5  years  on  the  job. 

Thats  why  America  desperately  needs  teachers.  One 
million  teachers  between  nowand  1990.  By  every  meas¬ 
ure,  were  going  to  be  sevei'al  hundred  thousand  short. 
Imagine  if  we  were  talking  about  a  shortage  of 
hysicians  and  surgeons.  A  massive  teacher  shortage 
as  just  as  serious  consequences  on  our  society. 

Who  will  be  there  to  prepare  future  generations  to 
enter  all  the  professions  if  there  aren’t  enough 
teachers  to  do  the  job? 

Shortages  already  exist  all  across  this  country, 
because  for  years  college  students  in  droves  have  chosen 
not  to  become  teachers.  In  1967, 22%  of  all  college  fresh¬ 
men  planned  on  teaching.  By  1985  only  6%  of  the 
students  polled  said  they  wanted  to  teach. 

What  keeps  college  students  from 
wanting  to  be  teachers? 

First  and  foremost,  pay. 


Right  now  there  are  four  million  Americans  certified 
to  teacn  who  aren’t  in  the  classroom.  And  one-quarter 
of  all  education  graduates  decided  never  to  seek  teach¬ 
ing  jobs.  Countless  more  considered  education  but 
decided  not  to  make  it  their  major. 

America  has  lost  a  generation  of  teachers.  To  fill 
in  the  gaps,  schools  are  using  teachers  out  of  the  fields 
of  expertise  or  uncertified  teachers  to  make  sure  class¬ 
rooms  aren’t  empty.  This  severelv  hurts  the  education 
process  and  masks  the  severity  of  the  teacher  shortage. 

In  a  recent  gallup  poll,  commissioned  by  tbe  NEA, 
80%  of  tbe  American  people  favor  higher  teacher  sala¬ 
ries.  Almost  half  of  those  surveyed— 41%— said  they 
are  willing  to  pay  higher  ta.xes  to  see  that  teachers  are 
paid  properly. 

Americans  want  it.  America  desperately 
needs  it. 

Qualified  teachers,  paid  professional 
wages.  So  that  becoming  a  teacher  is  once 
again  a  respected  and  valued  choice. 
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For  release 
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March  1 3. 
Published 
by  Putnam. 


For  release 
on  or  after 
March  20. 
Published 
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&  Schuster. 


For  release 
on  or  after 
March  27. 
Published 
by  Grove. 
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William  II.Masters,M.D. 
Virginia  E.  Johnson 
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WILUE  MAYS  Wim  LOUSAIMDI 


For  release 
on  or  after 
April  17. 
Published 
by  Simon 
&  Schuster. 


Also  coming  up:  "It's  Anybody's  Ballgame"  by  Joe  Garagiola  (April  3).  "Fear  No  Evir  by  Natan  Sharansky  (May  29) 
and  a  great  book  for  business  pages,  "Swim  With  the  Sharks"  by  millionaire  industrialist  Harvey  Mackay  (April  10). 

To  reserve  these  exclusive  excerpts,  phone  Greg  Butler  213/237-7983  or  Kevin  Gilbert  213/237-7982. 
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MARCH 

9- 12— National  Newspaper  Association,  27th  Annual  Government  Affairs 

Conference,  Hyatt  Regency,  Washington,  D.C. 

11- 13— The  United  States  and  Mexico,  Conference  for  Journalists,  Cospon¬ 

sored  by  the  Foundation  for  American  Communications  and  the 
Gannett  Foundation,  San  Diego  Princess,  San  Diego,  Calif. 

12- 15— Texas  Daily  Newspaper  Association,  Annual  Meeting,  Houston. 

13- 15— First  Amendment  Congress,  Marriott  City  Center,  Denver. 

13-16— ANPA  Total  Newspaper  Conference,  St.  Petersburg. 

16-18 — New  England  Newspaper  Association,  Winter  Convention  and 
Annual  Meeting,  Westin  Hotel,  Boston. 

16- 18 — Illinois  Press  Association,  Annual  Ad  Managers  Convention,  Shera¬ 

ton  Inn,  Springfield. 

17- 19— Independent  Free  Papers  of  America,  Spring  Conference,  Airport 

Marriott  Hotel,  St.  Louis. 

18- 19— Mississippi  Valley  Classified  Advertising  Managers'  Association, 

50th  Sales  Conference,  Palmer  House,  Chicago. 

19- 24 — Inter  American  Press  Association,  Midyear  Meeting,  Hotel  Santo 

Domingo.  Santo  Domingo,  Dominican  Republic. 

20- 22 — Central  States  Circulation  Manager's  Association,  Spring  Confer¬ 

ence,  Galt  House,  Louisville. 

20-22— Southern  Newspaper  Publishers  Association.  Production  Confer¬ 
ence,  Colony  Square  Hotel,  Atlanta. 

21 — New  'York  Newspaper  Publishers  Association,  Winter  Convention, 
Steuben  Club,  Albany. 

24-26 — New  Jersey  Press  Association,  Annual  Spring  Conference  and 
Trade  Show,  Plaza  Hotel,  Morristown,  N.J. 

24- 27— Northern  Short  Course  in  Photojournalism,  Sponsored  by  National 

Press  Photographers  Association,  Regions  1,2,3,  Plaza  Hotel, 
Rochester,  N.Y. 

25- 27— Ohio  News  Photographers  Association,  Convention,  Stouffer's 

Tower  City  Plaza  Hotel,  Cleveland. 

APRIL 

6- 8— America  East  Conference,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

7- 9— Southern  Circulation  Managers'  Association,  Spring  Meeting,  Talla¬ 

hassee. 

8- 9— Michigan  Press  Association,  Classified  Advertising  Conference.  Cla¬ 

rion  Hotel.  Lansing. 

10- 13— Newspaper  Research  Council,  General  Conference,  Doubletree  Inn, 

Monterey,  Calif. 

12- 15 — American  Society  of  Newspaper  Editors,  J.W.  Marriott  Hotel, 

Washington,  D.C. 

13- 16— Suburban  Newspapers  of  America,  Advertising  Conference,  Shera¬ 

ton  Plaza,  Chicago. 

16-19— Interstate  Circulation  Managers'  Association,  Harrah's,  Atlantic  City. 
18-20— The  Canadian  Press,  Hilton  Harbour  Castle  Hotel,  Toronto. 
18-20— Canadian  Daily  Newspaper  Publishers  Association,  Hilton  Harbour 
Castle  Hotel,  Toronto. 

25-27— American  Newspaper  Publishers  Association,  Sheraton  Waikiki, 
Hawaii. 

Seminars/ Workshops/Clinics 

MARCH 

12- 19— Society  of  Newspaper  Design  Quick  Course  '88:  March  12,  Brook- 

dale  Community  College,  Lincroft,  N.J.;  March  1 4,  Western  Kentucky 
State  University,  Bowling  Green;  March  15,  Eastern  Michigan  Uni¬ 
versity,  Ypsilanti;  March  17,  Eastern  Washington  University,  Spo¬ 
kane;  March  19,  California  State  University,  Fullerton,  Los  Angeles. 

13- 16— SNPA  Foundation  Seminar,  The  Editorial  Page,  Shreveport,  La. 
13-18— American  Press  Institute,  Advertising  Executives,  Reston,  Va. 

1 3-18— The  Poynter  Institute  for  Media  Studies  Writing  Center:  Copy  Editing, 
St.  Petersburg. 

13- 23— American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 

Reston,  Va. 

14- 18— Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 

Columbia  University,  New  York  City. 

18-20— Mid  America  Press  Institute,  Photos  and  Photo  Editing,  St.  Louis. 
20-30 —  American  Press  Institute,  Management  and  Costs.  Reston,  Va. 
27-30— SNPA  Foundation,  Seminar,  Is  Our  Food  Safe?:  Gainesville,  Fla. 
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About  Awards 


Polk  Awards  Long  Island  University  announced  the 
winners  of  its  annual  George  Polk  Awards  in  Journalism. 
“Dominant  among  the  stories  receiving  awards  were 
investigations  of  deceit,  fraud  and  corruption  on  every 
level  of  American  society,”  LIU  said. 

The  winners  were: 

Foreign  reporting  —  Nora  Boustany,  Washington 
Post,  for  her  coverage  of  the  plight  of  Palestinian  refugees 
and  the  trauma  of  Beirut. 

National  reporting  —  Mike  Masterson,  Chuck  Cook 
and  Mark  N.  Trahant  of  the  Arizona  Republic  for  “Fraud 
in  Indian  Country.” 

Metropolitan  reporting  —  the  Charlotte  (N.C.) 
Observer  for  its  more  than  500  stories  on  the  Jim  Bakker 
and  PTL  scandal. 

Local  reporting  —  Ron  Ridenhour,  New  Orleans  City- 
business,  for  uncovering  a  city  tax  scandal. 

Political  reporting  —  Knight-Ridder  Washington 
bureau  for  the  general  excellence  of  its  political  coverage 
and  its  particularly  effective  reporting  on  the  Iran-contra 
scandal. 

Financial  reporting  —  James  B.  Stewart  and  Daniel 
Hertzberg,  Wall  Street  Journal,  for  their  coverage  of  the 
Oct.  19  stock  market  crash. 

Sports  reporting  —  Chris  Mortensen,  Atlanta  Journal 
and  Constitution,  for  “Ignoring  the  Rules,”  a  lOO-story 
report  on  the  subversion  of  amateur  athletics  by  sports 
agents  and  college  athletes. 

Magazine  reporting  —  Roger  Rosenblatt  of  Time  for 
“A  Day  in  the  Life  of  the  Soviet  Union.” 

Science  reporting  —  Science  Times. 

Foreign  television  reporting  —  Gordon  Manning, 
NBC. 

Local  television  reporting  —  Margie  Nichols,  WSMV- 
tv,  Nashville. 

Radio  reporting  —  Larry  Bensky,  Pacifica  Radio. 

Career  award  —  Murray  Kempton,  Newsday,  for  45 
years  of  journalistic  achievement. 

CNPA  Awards.  The  Los  Angeles  Times,  Marin  Indepen¬ 
dent  Daily,  Thousand  Oaks  News  Chronicle  and  the  Pitts¬ 
burg  Post  Dispatch  won  general  excellence  awards  for 
their  daily-circulation  categories  in  the  California  News¬ 
paper  Publishers  Association  Better  Newspapers  Contest. 

The  circulation  categories  respectively  were  75,001  and 
up;  25,001-75,000;  10,001-25,000  and  10,000  and  under. 

Among  weeklies,  the  General  Excellence  winners  were 
Chico  News  &  Review,  13,001  and  up;  Carlsbad  La  Cos- 
tan,  3,501-13,000;  Del  Mar  Citizen,  3,500  and  under. 

In  other  categories,  the  Orange  County  Register  and 
San  Jose  Mercury  News  each  won  five  first-place  awards 
and  the  Los  Angeles  Times,  three,  including  the  General 
Excellence  Award.  Overall,  the  Mercury  News,  took  12 
awards  and  the  Register  10. 

The  Stockton  Record  also  won  10  awards  in  various 
categories;  Marin  Independent  Journal,  Turlock  Journal, 
Gilroy  Dispatch,  each  eight;  Escondido  Times  Advocate, 
Vacaville  Reporter,  Pittsburgh  Post  Dispatch,  Salinas 
Californian,  San  Clemente  Daily  Sun  Post,  each  seven, 
and  the  Davis  Enterprise,  six. 

Among  weeklies,  the  Chico  News  &  Review  and  the  L.A 
Weekly  each  won  in  seven  categories,  and  the  Selma 
Enterprise  and  Del  Mar  Surfcomber  won  six  each. 

The  awards  were  presented  at  CNPA  -  lOOth  anniver¬ 
sary  convention  in  Coronado. 
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Goss'  Flexoliner  press 

ONE  SVSIEM.  ONE  SOURCE. 


The  Goss  Flexoliner  system  for 
flexo  production.  From  one 
source.  Goss  Newspaper  Products. 
Print  up  to  six  colors  on  every 
web  with  stacked- 
unit  configurations. 
^  Increase  color  place- 
^ment  at  any  time 
without  sacrificing 
paging. 

A  menu-driven, 
keypad-entry  con¬ 
trol  system.  Com¬ 
mand-feedback 


registration  on  all  cylinders  and 
compensators.  Optional  plate 
impositioning  system. 

Ink  handling  systems  from 
simple  tanks  to  automated. 
Folders  from  jaw  to  rotary  to 
combination.  Up  to  50"  con¬ 
stant-tension  running-belt  RTPs. 

The  Goss  Flexoliner  press.  For 
new  installations.  For  letter¬ 
press  to  flexo  plant  conversions. 
And  Goss  Flexoliner  units  can 
add  front-page  process  color 
capability  to  letterpresses. 


The  Goss  commitment.  Ongo¬ 
ing  flexo  process  development 
and  materials  testing.  Training, 
turnkey  and  parts  from  the  Goss 
service  network. 

Goss  Newspaper  Products. 
First  in  offset.  Now  first  in  flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650. 312/656-8600. 


Aerospace  /  Electronics  /  Automotive 
Generai  Industries /A-B  Industrial  Automation 


Rockwell  International 


...where  science  gets  down  to  business 


GROWMG 
NEEDS  PRODUaiON  EQI 


From  large  metropolitan  newspapers  to 
medium  size  and  small  dailies,  the  SLS-1 000 
is  in  production  and  dramatically  increasing 
inserting  speeds.  In  fact,  this  twenty-one 
hopper  system  is  currently  satisfying  the 
inserting  requirements  of  the  New  Yark 
Daily  News,  the  Pittsburgh  Press,  the  New 
Haven  Register  and  Tucson  Newspapers 
while  running  up  to  three  shifts  a  day  at 
speeds  up  to  25,000  cph.  That’s 
productivity! 


The  high  speed  SLS-1000  offers  the  newest 
technology  for  the  mailroom  including  a 
micro-processor  based  PACKAGE 
MONITORING  SYSTEM  (PMS)  with 
Product  Repair  and  Zone  Control. 

So,  as  your  insert  market  grows,  the  need 
to  expand  will  be  inexpensive  and  easy. 
Because  of  modular  expandability  from 
two  to  over  twenty  insert  hoppers,  you  can 
implement  your  future  system  NOW...! 


GMA’S  SLS-1000 

•  Micro-processor  based  PACKAGE 
MONITORING  SYSTEM  (PMS) 

•  Product  Repair  and  Zone  Control  System 

•  Speeds  up  to  25,000  cph 

•  Main  jacket  vacuum  or  lap  opener 

•  Modular  expandability  -  from  two  to  over 
twenty  insert  hoppers. 

•  Gripper  delivery  system 

•  Quarter  fold  capability 

•  Multiple  jacket  hoppers  and  drop  points 

•  Electric  clutch  feature 

•  Efficient  use  of  floor  space  and  skidding 

•  Ease  of  operation,  maintenance  and 
installation 


Package  Monitoring  System  including  Product 
Repair  and  Zone  Control 


0DUC1W 
PMENTTIUI  CAN  GROW. 


For  more  information  on  increasing 
your  inserting  capacity  call,  GMA. 
We  respond  to  the  needs  of  the 
newspaper  industry. 


Graphic 
Management 
Associates,  Inc. 


The  Inserter 
Company 


Corporate  Headquarters 
and  Sales 
1 1  Main  Street 
Southborough,  MA  01772 
Tel.  617^1-8562 
FAX  617^185-2060 


Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 
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Falwell-Flynt  decision 

The  unanimous  decision  of  the  Supreme  Court  in  the  Rev.  Jerry 
Falwell  suit  against  Larry  Flynt  and  Hustler  magazine  is  considered 
by  everyone  in  media  a  tremendous  victory  for  the  First  Amendment 
but,  in  our  opinion,  it  is  going'  to  be  challenged  aggressively  not  in 
the  courts  of  law  but  in  the  court  of  public  opinion. 

Falwell’s  attorney  said  the  decision  ushered  in  “a  new  kind  of 
tyranny  of  people  like  Larry  Flynt  who  can  now  do  whatever  they 
want  to  any  public  figure  with  impunity.”  Unfortunately,  that  repre¬ 
sents  the  thinking  of  a  wide  segment  of  the  population  which  believes 
that  its  idols  in  politics  or  in  Hollywood  are  above  reproach  and 
should  not  be  subjected  to  anything  that  smacks  of  ridicule. 

The  people  most  likely  to  become  targets  of  the  press  —  with  or 
without  the  sleaze  factor  —  are  the  ones  who  can  be  the  most  vocal 
and  gain  the  most  public  sympathy.  The  daily  press,  even  the  most 
conservative,  is  going  to  have  to  do  a  lot  of  explaining  to  its  readers 
why  it  supports  the  rights  of  a  magazine  like  Hustler  to  be  vulgar  and 
outrageous. 

The  press  will  be  called  upon  repeatedly  to  explain  why  the  lower 
court’s  ruling,  which  found  Hustler  did  not  libel  Falwell  and  yet 
awarded  him  $200,000  for  “intentional  infliction  of  emotional  dis¬ 
tress,”  was  upset  by  the  Supreme  Court.  If  the  Court  had  not  done 
so,  that  dictum,  “emotional  distress,”  would  have  opened  the  biggest 
can  of  libel  worms  we  have  ever  seen. 

Manufactured  interview 

We  wonder  if  the  phoney  interview  with  a  congressman  published 
by  a  northern  California  weekly  paper  which  the  publisher  classified 
as  “satire”  Feb.  27,  Page  17)  would  come  under  the  protection 
of  the  First  Amendment  as  outlined  by  the  Supreme  Court  in  the 
Falwell-Flynt  case.  Apparently,  there  was  nothing  to  lead  the  reader 
into  believing  it  was  anything  but  the  true  comments  of  a  real  person 
elicited  by  a  reporter  for  an  existing  newspaper. 

In  defense  the  publisher  has  said  “America  has  a  long  history  of 
newspapers  that  make  up  stories.”  True,  the  history  of  journalism 
contains  many  hoaxes  —  some  of  them  perpetrated  on  newspapers 
and  others  created  by  editors  for  a  harmless  laugh  and  a  joke.  We 
don’t  recall  any  of  them,  however,  that  involved  a  phoney  interview 
with  a  real,  live  politician  by  an  equally  real,  live  reporter  for  another 
newspaper.  That  doesn’t  seem  to  fit  the  dictionary  definition  of  either 
satire  or  hoax. 

Photo  coach 

Good  writers  do  not  necessarily  make  good  reporters  and  vice 
versa,  unfortunately.  Similarly  good  photographers  do  not  necessari¬ 
ly  make  good  news  photographers.  It  takes  more  than  camera  and 
film  to  make  the  latter  and  there  probably  have  been  millions  of 
dollars  of  equipment  and  supplies  wasted  trying  to  prove  otherwise. 
The  Seattle  Times  has  hit  upon  a  novel  idea  establishing  a  photogra¬ 
phy  coach  for  its  staff  of  17.  Every  editor  everywhere  will  be  watch¬ 
ing  for  the  results. 
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Letters  to  the  Editor 

Says  McClatchy’s  speech  should  open  the  discussion  process 


part  for  the  disappearance  of  home  eroded  in  Congress,  the  legislatures 
ownership?  and  the  courts? 

5.  Does  group  ownership  put  the  I  hope  questions  like  these  are 
defense  of  the  press  clause  of  the  First  already  being  discussed  in  some 
Amendment  in  the  wrong  hands  and,  group  headquarters.  They  belong  on 
if  so,  what  can  be  done  about  it?  How  the  public  agenda, 
can  we  convince  the  public  that  press 

freedom  is  as  vital  to  large  corpora-  Howard  H.  (Tim)  Hays 

tions  as  it  was  to  the  publisher  their 

parents  saw  on  Main  Street?  If  we  (Hays  is  editor  and  publisher  of  the 
can’t,  will  the  First  Amendment  be  Riverside  [Calif.]  Press-Enterprise.) 

Says  newspapers  should  inform 
more  on  substance  abuse 


C.K.  McClatchy  was  not  breaking 
precedent  when  he  spoke  candidly 
about  the  shortcomings  of  fellow 
publishers.  William  Allen  White  used 
far  harsher  language  in  his  obituary  of 
Frank  Munsey  (“the  talent  of  a  meat- 
packer,  the  morals  of  a  money  chan¬ 
ger  and  the  manners  of  an  under¬ 
taker”). 

We  journalists,  who  dish  out  a  lot  of 
it,  should  be  able  to  take  criticism  — 
particularly,  as  in  this  case,  when  the 
interests  of  the  profession  are  served. 

The  problems  and  shortcomings  of 
group  ownership  have  been  pretty 
much  a  forbidden  subject,  yet  we  live 
in  a  world  of  group  ownership.  Since 
further  consolidation  seems  inevita¬ 
ble,  we  face  a  future  dominated  by  a 
very  few,  very  large  groups.  We 
should  look  where  we’re  headed  and 
avoid  the  shoals  where  we  can. 

Group  ownership  has  its  advan¬ 
tages  but  it  also  has  its  problems, 
some  of  which  threaten  the  quality  of 
our  newspapers.  They  cry  for  discus¬ 
sion.  McClatchy’s  speech  —  the 
Press-Enterprise  Lecture,  at  the  Uni¬ 
versity  of  California,  Riverside  — 
should  be  viewed  as  a  start  to  that 
process. 

In  its  wake,  1  hope  ASNE  and  other 
organizations  will  feel  free  to  engage 
in  discussions  of  such  subjects  as: 

1 .  How  can  groups  avoid  sameness 
in  their  publications?  How  can  they 
avoid  corporate  fashions  which  dic¬ 
tate  design  and  content?  If  “herd 
journalism”  has  always  been  a  prob¬ 
lem  with  us,  is  it  inevitable  that  group- 
think  fosters  “herd  design”  and 
“herd  control”?  How  can  groups 
encourage  individuality  and  innova¬ 
tion? 

2.  How  can  groups  avoid  excessive 
rotation  of  publishers  and  editors  and 
how  can  they  minimize  the  conse¬ 
quences  when  they  must?  Those 
being  rotated  may  know  their  busi¬ 
ness,  but  how  can  they  know  the  com¬ 
munity  when  they  have  no  ties  to  its 
past  and,  too  often,  don’t  plan  to  be 
around  for  its  future? 

3.  What  can  be  done  about  reader 
perceptions  of  remoteness  in  group 
control  and  direction?  How  can  group 
editors  be  encouraged  to  focus  on 
their  communities  rather  than  on 
group  headquarters? 

4.  Should  editors  have  more  inde¬ 
pendence?  Should  they  be  protected 
by  contracts  as  in  England?  Would 
greater  independence  and  a  stronger 
community  presence  compensate  in 
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As  a  former  editor  with  the  Tucson 
Citizen,  a  recovering  alcoholic  with 
18  years  of  sobriety  and  a  vice  presi¬ 
dent  of  the  National  Council  on  Alco¬ 
holism,  I  feel  a  deep  personal  interest 
in  discussions  about  alcohol  adver¬ 
tising. 

However,  I  am  even  more  con¬ 
cerned  about  our  need  to  do  more  to 
provide  readable,  usable  information 
to  help  our  readers  cope  with  alco¬ 
holism  and  other  drug  problems. 

As  responsible  newspaper  people, 
we  must  address  the  fact  that  every 
reader  is  affected  either  directly  or 
indirectly  by  these  problems  —  not 
just  a  small  “special”  population 
whom  we  can  ignore.  For  instance, 
each  of  the  17  million  drinking  alco¬ 


holics  in  the  United  States  disrupts 
the  lives  of  four  or  five  non-alcoholic 
“others.”  Alcohol-related  deaths 
number  in  the  hundreds  of  thousands 
each  year. 

In  1981,  my  paper’s  competition, 
the  Arizona  Daily  Star,  started  a 
weekly  Q&A  column  that  answers 
“the  tough  questions  about  alcohol¬ 
ism  and  all  forms  of  substance 
abuse.”  Written  with  expertise  and 
enthusiasm  by  a  recovering  alcoholic 
advertising  copywriter,  “Ask  Al” 
continues  to  get  healthy  reader  sup¬ 
port.  Local  alcoholism  treatment  peo¬ 
ple  praise  it  for  its  uniquely  positive 
approach  and  accuracy.  Even  MADD 
gave  it  a  plaque,  and  it  was  nominated 

(Continued  on  page  45) 
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Finally  we'd  like  you  to  send  us  your  ad¬ 
vertisers'  most  creative  ads  of  the  last 
six  months.  One  of  them  might  become 
a  winner  in  our  1988  competition. 

Motivate  your  advertisers.  Order  now. 
The  newspapers  are  $1  each.  The  pre¬ 
sentation.  containing  134  slides  plus 
video  (or  film),  audio  tape  and  script, 
costs  $175. 

For  more  information,  call  Lynne  Meena 
at  the  Newspaper  Advertising  Bureau 
in  New  York.  (212)  704-4591. 


If  you  want  to  see  more,  there  are  82 
ads  like  these  in  Creative  Newspaper 
12,  the  48-page  broadsheet  publica¬ 
tion  of  the  year's  best  newspaper  ads, 
including  22  ATFIENA  winners.  You  will 
want  to  put  a  copy  of  Creative  News¬ 
paper  12  into  the  hands  of  every  adver¬ 
tiser  and  ad  agency  in  your  market. 
They  shail  be  greatly  inspired. 

And  if  you  really  want  to  impress  your 
clients,  show  them  the  slide/video  pre¬ 
sentation  based  on  the  award-winning 
ads.  It's  the  biggest,  the  most  creative, 
and  the  most  humorous  newspaper 
show  in  captivity— very  entertaining  for 
both  small  meetings  and  large  ad  club 
gatherings. 


Newspaper  Advertising  Bureau 
1180  Avenue  of  the  Americas 
New  York.  NY  10036 
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Takeover  bid  rejected 

Bryan  family  rejects  bid  by  Hollywood  producer 
to  take  over  Media  General  chain  for  $1.6  million 


By  Andrew  Radolf 

The  Bryan  family,  who  control 
Richmond-based  Media  General  Inc., 
has  rejected  the  $  1. 6-billion  takeover 
bid  by  Hollywood  producer  Burt 
Sugarman. 

Sugarman  made  his  hostile  bid 
through  two  companies  he  controls, 
Barris  Industries,  a  tv  game  show  pro¬ 
ducer,  and  Giant  Group  Inc.,  a 
cement  producing  concern. 

The  $61.50  a  share  offer  for  Media 
General  represents  about  a  40%  pre¬ 
mium  for  the  Class  A  shares  which  are 
publicly  traded  on  the  American 
Stock  Exchange  and  elect  30%  of  the 
board. 

D.  Tenant  Bryan  and  J.  Stewart 
Bryan,  chairman  and  vice  chairman 
of  Media  General  respectively,  flatly 
rejected  the  offer.  The  Bryans,  who 
are  father  and  son,  are  the  sole  trust¬ 
ees  of  the  D.  Tenant  Bryan  Media 
Trust  which  controls  the  Class  B  vot¬ 
ing  shares  that  elect  70%  of  the  board 
of  directors. 

“Our  interests  in  Media  General 
aren’t  for  sale  for  any  price,”  they 
said  in  a  joint  statement. 

It  is  believed  that  Sugarman  is  pri¬ 
marily  interested  in  Media  General’s 
three  television  stations  and  its  cable 
system  in  Fairfax,  Va.,  and  would  sell 
off  its  newspapers  and  newsprint 
companies. 

Last  year,  Sugarman  also  made  a 
bid  for  Media  General  which  the 
Bryans  turned  down.  They  said  then 
that,  given  their  control  of  the  com¬ 
pany,  they  were  puzzled  by  his 
takeover  bid. 

Siigarman’s  companies  already 
own  9.8%  of  the  Class  A  stock,  but  no 
Class  B  shares. 

However,  Barris  and  Giant  com¬ 
bined  are  only  about  one-fifth  the  size 
of  Media  General  which  had  revenues 
in  1987  of  $715.3  million  and  net 
income  of  $42.9  million. 


J.  Stewart  Bryan 
Rejects  takeover  bid 


The  relatively  small  size  of  Sugar- 
man’s  companies  led  to  speculation 
that  he  has  an  unannounced  investor 
waiting  to  step  in  if  the  takeover  battle 
goes  forward. 


Sugarman  indicated  he  may  try  to 
attack  Media  General’s  two-stock 
class  defense  by  asserting  that  Media 
General’s  stock  is  undervalued  and 
the  Bryans  have  a  fiduciary  responsi¬ 
bility  to  see  that  the  shareholders 
have  an  opportunity  to  receive  full 
value  for  their  holdings. 

In  a  letter  to  the  Bryans,  he  stated 
that  the  family’s  holdings  “represent 
only  2%  of  Media  General’s  total 
equity  outstanding. 


“From  a  fiduciary  viewpoint,  it 
would  be  unreasonable  for  you  to 
deny  other  shareholders  the  unlock¬ 
ing  of  hundreds  of  millions  of  dollars 
of  investment  value  that  rightfully 
belongs  to  them.” 

The  Bryan  family,  in  rejecting 
Sugarman’s  bid,  was  “speaking  from 
their  equity  position  as  shareholders” 
and  not  from  a  fiduciary  position,  said 
David  Jordan,  Media  General  vice 
president  for  finance. 

“Virginia  law  specifies  that  a  two- 
thirds  vote  of  both  classes  of  share¬ 
holders”  is  needed  for  any  merger  to 
be  approved,  Jordan  explained.  The 
Bryans’  position,  he  said,  is  that  as 
shareholders  they  will  not  approve 
the  offer. 

When  Media  General  went  public 
in  1965  it  was  pointed  out  that  the 
Bryans  “as  B  shareholders  had  that 
right”  to  vote  down  mergers,  Jordan 
said.  “After  22  years  it  doesn’t  seem 
that  anybody  went  in  with  their  eyes 
closed.” 

Several  other  newspaper  compa¬ 
nies,  including  Dow  Jones  &  Co., 


New  York  Times  Co.  and  the 
Washington  Post  Co.,  have  two- 
tiered  stock  structures  similar  to 
Media  General’s  as  a  way  to  maintain 
family  control  while  also  preserving 
liquidity  both  for  family  and  minority 
holders. 

Times  Mirror  Co.  recently  adopted 
a  triple-tiered  stock  structure  for 
similar  anti-takeover  purposes. 

Sugarman’s  takeover  bid  could 
(Continued  on  page  41) 


It  is  believed  that  Sugarman  is  primarily  interested 
in  Media  General’s  three  television  stations  and  its 
cable  system  in  Fairfax,  Va.,  and  would  sell  off  its 
newspapers  and  newsprint  companies. 


Listen  to  your  employees 

Publishers  urged  to  get  mput  from  staffers  and  to 
explain  plans  openly  as  a  means  of  better  motivating  their  workers 


By  Mark  Fitzgerald 

For  three  days  at  their  first  “key 
executive  conference”  in  San  Diego 
Feb.  28-Mar.  2,  Inland  Daily  Press 
Association  members  pondered 
something  of  a  panacea  for  labor, 
management,  personnel  and  financial 
problems. 

The  key  —  their  program  empha¬ 
sized  again  and  again  —  is  listening. 

That,  in  fact,  was  the  theme  for  the 
conference,  which  replaces  the 
group’s  traditional  midwinter  meet¬ 
ing. 

Newspaper  executives  swapped 
their  own  tips  on  listening  and  looked 
outside  the  industry  for  management 
techniques  that  work. 

“It’s  amazing  when  you  see  these 
large,  non-unionized  companies  how 
much  listening  goes  on,”  said  Scott 
C.  Schurz,  publisher  of  the  Blooming¬ 
ton  (Ind.)  Herald-Telephone  and  Bed¬ 
ford  (Ind.)  Titnes-Mail. 

“[Listening]  is  something  that 
doesn’t  make  everybody’s  agenda, 
but  I  can  assure  you  that  this  is  the 
most  important  thing  you  can  do  in 
your  company,”  said  James  D.  Bos¬ 
well,  vice  president  of  employee  and 
public  relations  for  the  Los  Angeles 
Times. 

Boswell,  in  fact,  credits  the  various 
communications  and  feedback  pro¬ 
grams  for  keeping  the  9,000-employee 
newspaper  union-free. 

“If  we’re  doing  our  jobs  right,  then 
employees  don’t  feel  they  need  to  go 
to  a  third  party,”  he  commented. 

A  good  example  of  the  Los  Angeles 
Times  effort  at  listening  and  reacting 
to  employee  concerns  is  a  recent  vid¬ 
eotape  the  newspaper  made  for  its 
production  workers. 

When  the  paper  announced  plans  to 
build  a  new  downtown  production 
plant,  employees  feared  that  the 
change  could  affect  their  job  and 
working  conditions. 

Times  president  Tom  Johnson 
appears  on  the  tape,  which  explains 
the  reason  for  the  new  plant. 

“First  and  foremost,”  Johnson 
advises,  “there  will  be  no  layoffs  in 
the  production  staff.  Yes,  over  time 
we  anticipate  some  reduction  of  staff 


due  to  increased  production  efficien¬ 
cies,  but  these  will  be  accomplished 
through  normal  attrition.” 

“We  got  very,  very  good  reaction 
from  our  employees,”  labor  relations 
vice  president  Boswell  reported. 
“The  downside  is  the  production  cost 
of  a  tape  like  this,  which  is,  as  you  can 
imagine,  very,  very  expensive.” 

And  Boswell  acknowledged  that 
using  a  videotape  to  communicate 
may  seem  strange  for  a  newspaper. 

“We  are  obviously  in  the  print  busi¬ 
ness  and  have  a  great  deal  of  confi¬ 
dence  in  the  ability  of  print  to  commu¬ 
nicate,  but  we  also  understand  [we 
have]  a  generation  of  employees  who 
understand  videotape,”  he  observed. 


The  survey  has  been  highly  suc¬ 
cessful  in  getting  frank  evaluations, 
publisher  David  A.  Beliles  declared. 

Inland,  with  80%  of  its  members 
having  circulations  under  30,000,  is 
developing  its  own  employee  attitude 
survey  that  will  be  similar  to  its  long¬ 
time  cost  and  revenue  survey. 

Newspapers  large  and  small  are 
also  emphasizing  volunteer  employee 
groups  to  boost  productivity, 
morale  —  and  profit. 

In  fact,  former  president  Dolph 
Tillotson  largely  credits  those  kinds 
of  efforts  for  improving  the  quality  of 
the  Natchez  (Miss.)  Democrat,  and 
increasing  profits  fourfold  during  his 
six  years  there. 


“[Listening]  is  something  that  doesn’t  make 
everybody’s  agenda,  but  I  can  assure  you  that  this  is 
the  most  important  thing  you  can  do  in  your 
company,”  said  James  D.  Bosweii,  vice  president  of 
employee  and  public  relations  for  the  Los  Angeles 
Times. 


If  small  newspapers  are  not  likely 
to  use  video  for  their  own  messages,  a 
surprising  number  of  papers  of  all 
sizes  are  emulating  the  Los  Angeles 
Times’  belief  in  employee  attitude 
surveys. 

The  eight-page  Times  survey  tracks 
employee  attitudes  about  a  number  of 
subjects  ranging  from  unions  (69%  in 
the  most  recent  survey  said  they 
wanted  to  remain  non-union)  to  the 
paper’s  reputation  (86%  say  it’s  good) 
to  their  supervisor’s  ability  to  resolve 
grievances  (only  36%  are  satisfied). 

Even  much  smaller  newspapers, 
however,  are  using  surveys  just  as 
sophisticated. 

The  Grand  Island  (Neb.)  Indepen¬ 
dent,  for  example,  uses  the  survey 
taken  at  all  Stauffer  Media-owned 
papers.  That  50-question  survey 
comes  with  four  pages  of  instructions, 
and  can  determine  attitudes  accord¬ 
ing  to  employees’  length  of  service, 
department,  whether  they  are  hourly 
or  exempt  and  by  several  other  fac¬ 
tors. 


Tillotson,  now  publisher  of  the 
Galveston  (Texas)  Daily  News, 
created  employee  committees  rang¬ 
ing  from  the  morale  committee  to  the 
late  paper  task  force,  created  after 
increased  colors  caused  circulation 
delays. 

Publishers  should  set  overall  goals, 
and  also  let  employees  “set  their  own 
goals,”  Tillotson  suggested. 

“As  long  as  they  set  their  own 
goals,  they’ll  work  at  it  80%  harder 
than  if  you  just  arbitrarily  imposed  a 
goal,”  he  feels. 

Publishers  also  should  “not  be 
afraid  to  be  corny,”  Tillotson  said. 

Natchez  not  only  had  its  written 
“Democrat  Creed,”  but  every  single 
management  meeting  started  with  the 
question:  What’s  our  goal?  The 
answer:  “To  make  the  Natchez 
Democrat  the  best  newspaper  in  Mis¬ 
sissippi.” 

Publishers  big  and  small  also 
emphasize  more  informal  ways  to  lis¬ 
ten  to  employees.  One  common  way 
(Continued  on  page  41) 
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Simmons  enters  joint  venture  with  Arbitron 


By  Debra  Gersh 

Simmons  Major  Market  Research 
has  formed  a  joint  venture  with  the 
Arbitron  Ratings  Company  to  fuse 
newspaper  and  broadcast  data  from 
the  two  research  companies  onto  a 
host  study  of  local  shopping  informa¬ 
tion. 

The  joint  venture  will  not  replace 
the  Simmons  Top  50  syndicated 
newspaper  research  study,  slated  for 
release  in  1989,  but  will  be  offered  to 
subscribing  newspapers  in  addition  to 
the  regular  product,  said  Kay 
Schultz,  SMMR  president. 

Schultz  noted  that  only  subscribers 
to  the  Simmons  newspaper  or  the 
Arbitron  radio  or  television  ratings 
studies  will  have  the  option  to  receive 
the  additional  data. 

However,  while  only  those  news¬ 
papers  that  subscribe  to  SMMR’s 
1989  syndicated  ratings  study  will  be 
eligible  to  opt  for  the  additional  data 
at  that  point,  Schultz  said  that  for 
1988  any  market  that  wants  the  local 
market  multimedia  data  base  can 
receive  it. 

She  explained  that  Simmons  con¬ 
ducted  a  test  in  one  market  in  which  it 


drew  a  very  large  sample  and  pro¬ 
duced  a  survey  with  very  specific 
local  shopping  information.  Then 
media  data  from  the  Simmons  news¬ 
paper  and  Arbitron  radio  and  tv  stud¬ 
ies  were  fused  onto  the  responses  to 
the  shopping  survey. 


In  addition  to  providing  newspa¬ 
pers  with  the  detailed  information 
currently  used  to  place  tv  and  radio 
buys  —  rather  than  just  the  more  gen¬ 
eral  information  provided  in  the 
newspaper  study  —  subscribers  will 
also  receive  updated  radio  and  televi¬ 


Schultz  noted  that  only  subscribers  to  the  Simmons 
newspaper  or  the  Arbitron  radio  or  television  ratings 
studies  will  have  the  option  to  receive  the  additional 
data. 


This  fusion  process  involves  taking 
information  such  as  the  geographic, 
demographic  and  general  reading, 
viewing  and  listening  habits  of  the 
shopping  survey  respondents  and 
feeding  that  information  into  a  com¬ 
puter.  The  computer  then  takes  those 
characteristics  and  finds  a  respondent 
to  the  ratings  study  that  matches  the 
shopping  survey  respondent  and 
assigns  those  media  charactei  istics  to 
him  or  her,  producing  a  profile  of  the 
complete  media  habits  for  each 
respondent  in  the  host  shopping 
survey. 


sion  ratings  information  every  time 
Arbitron  updates  its  data  —  four 
times  a  year  for  radio  stations  and  two 
or  four  times  a  year  for  television, 
depending  on  the  market,  Schultz 
said.  Updates  will  be  available  on 
SMMR’s  Choices  computer  system. 

“When  we  fuse  the  media  data  onto 
the  host  shopping  study,  the  media 
data  will  look  the  same  as  it  did  in  its 
original  form,”  Schultz  said,  noting 
that  the  two  companies  are  still 
finalizing  the  development  of  this  pro¬ 
cedure,  although  it  should  be  ready  by 
the  second  quarter. 


Distribution  battie 

Twice-weekly  Arizona  newspaper  says  two  Tucson 
dailies  are  violating  JOA  by  circulating  shoppers 


Tucson’s  two  daily  newspapers  are 
violating  their  federally  sanctioned 
joint  operating  agreement  by  circu¬ 
lating  shoppers  in  a  nearby  retirement 
community,  according  to  an  antitrust 
action  filed  by  a  twice-weekly  there. 

The  Green  Valley  News  &  Siin 
reactivated  Feb.  25  an  antitrust  law¬ 
suit  against  Tucson  Newspapers  Inc. 
that  it  originally  filed  almost  four 
years  ago. 

In  1985,  the  twice-weekly  won  a 
ruling  from  a  U.S.  District  Court 
judge  that  Pulitzer  Publishing’s 
Arizona  Daily  Star  and  Gannett  Co.’s 
Tucson  Citizen  would  violate  their 
JOA  if  they  distributed  “shoppers” 
with  preprinted  advertising  inserts. 

At  the  time,  the  papers  were  dis¬ 
tributing  sections  called  “Roundup” 
and  “Bulletin  Board”  in  the  Green 
Valley  area,  17  miles  south  of  Tucson. 

The  newspaper  argued  that  the 
1970  Newspaper  Preservation  Act, 
which  legalized  JOAs,  does  not 


exempt  separate  publications,  such  as 
shoppers,  from  antitrust  violations. 

Now  the  Green  Valley  paper  says 
that  the  Star’s  “Graffiti”  and  the  Citi¬ 
zen’s  “Contemporary”  sections, 
which  are  distributed  free  in  the 
Green  Valley  area,  are,  in  fact,  shop¬ 
pers. 

“The  giant  Tucson  Newspapers 
Inc.  have  begun  again  their  program 
to  destroy  small  local  papers  in  south¬ 
ern  Arizona,”  Green  Valley  News 
publisher  Jon  Fishman  said  in  a  state¬ 
ment. 

“If  TNI  succeeds.  Green  Valley 
will  ultimately  wind  up  without  a 
newspaper.  They  are  trying  to  put  us 
out  of  business,”  he  complained. 

Fishman  said  his  paper  has  “this 
time  suffered  actual  damage,  and  we 
intend  to  push  this  matter  through  to  a 
conclusion.” 

Green  Valley  News  attorney  John 
P.  Frank  said  the  Tucson  papers  had 
not  distributed  its  shoppers  “on  a 


large  scale  in  Green  Valley”  since  the 
1985  ruling  —  until  this  February. 

Tucson  Newspapers  Inc.  general 
manager  Harry  Whipple  told  E&P 
that  neither  the  JOA  company  nor  its 
lawyers  would  have  any  immediate 
comment  on  the  legal  action. 

—  Mark  Fitzgerald 

Ottawa  Herald  will 
become  daily  paper 

An  agreement  has  been  reached 
with  an  unidentified  media  organiza¬ 
tion  to  purchase  the  Ottawa  Herald 
and  turn  the  thrice-weekly  newspaper 
into  a  daily,  publisher  Marc  Charle- 
bois  said,  adding  that  an  announce¬ 
ment  identifying  the  buyer  was 
expected  in  mid-March. 

Since  1981 ,  when  the  Ottawa  Jour¬ 
nal  stopped  publishing,  the  city  has 
had  only  one  English-language  daily, 
the  Ottawa  Citizen. 
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Another  financial  crisis  for  UPl? 

United  Press  Internationars  new  management  team  asks  the 
Wire  Service  Guiid  for  a  $1  miiiion  ioan  to  avoid  iiquidation 


By  George  Garneau 

Declaring  an  “immediate  and  criti¬ 
cal”  financial  crisis  a  week  after  tak¬ 
ing  over  United  Press  International, 
WMW  Group  Inc.  has  asked  its  union 
for  a  $1  million  loan  to  avoid  liquida¬ 
tion. 

In  a  memo  to  employees,  UPI 
president  Paul  Steinie  said  a  prelimi¬ 
nary  analysis  revealed  UPI’s  financial 
condition  “has  been  deteriorating 
steadily  and  that  monumental  efforts 
are  needed  to  save  it  from  liquida¬ 
tion.” 

He  said  about  $1  million  is  needed 
immediately  to  pay  overdue  bills  for 
heath  care,  rents  and  phone  service. 

Short-term  financing  is  needed  “to 
bridge  cash  flow  requirements  until 
additional  investors  can  be 
approached,”  he  said. 

When  contacted  and  asked  about 
the  contents  of  memo,  however, 
Steinie  gave  E&P  a  different  sce¬ 
nario. 

“I  don’t  think  there’s  any  short¬ 
term  danger,  he  said.” 

He  said  if  the  Wire  Service  Guild 
opts  not  to  fund  UPI,  “there  will  still 
be  funds  available.” 

Asked,  then,  why  such  an  urgent 
call  for  funds  was  necessary  a  week 
after  taking  over  a  deeply  troubled 
company,  Steinie  said,  “It  is  a  private 
correspondence  between  manage¬ 
ment  and  the  employees  of  UPI  and  it 
is  inappropriate  to  comment  on  it.” 

Declining  to  elaborate  on  the  sub¬ 
stance  of  the  memo,  distributed  to 
hundreds  of  employees  and  sent  out 
on  the  UPI  message  wire,  he  said, 
“Our  position  is  that  if  you  are  going 
to  print  internal  memos  like  this 


you’re  going  to  cause  confusion.” 

At  a  press  conference  Feb.  22,  Earl 
Brian,  chairman  of  WNW  and  its 
parent  company  Infotechnology  Inc., 
committed  millions  of  dollars  to  fund 
UPI. 

Steinie  said  UPI  offered  the  Guild 
the  “opportunity  to  participate”  in 
short  term  financing,  which  he  called 
“a  stopgap  measure.” 

He  said  the  company  plans  to  seek 
capital,  when  a  financial  plan  is  final¬ 
ized,  through  the  sale  of  stock  or 
securities. 


employee  expenses  is  a  high  priority. 
He  said  the  company  was  forming  a  30 
day  budget. 

Meanwhile,  the  Wire  Service  Guild 
organized  lunchtime  picketing  March 
2,  the  first  anniversary  of  talks  for  a 
contract,  at  at  UPI’s  Washington, 
D.C.,  headquarters  and  elsewhere  to 
call  for  a  new  contract. 

Guild  spokesman  Dan  Carmichael 
said  the  union  had  no  immediate 
response,  but  said  his  reaction  was, 
“I  wonder  what  the  interest  rate  is 
and  what  they  are  willing  to  put  up  as 


“It  is  a  private  correspondence  between  management 
and  the  employees  of  UPI  and  it  is  inappropriate  to 
comment  on  it.” 


He  stressed  that  the  Guild  should 
adopt  an  employee  stock  ownership 
plan  by  March  14  to  allow  the  Guild  to 
exercise  its  right  of  first  refusal  in  the 
sale  of  UPI  stock. 

WNW  on  Feb.  19  took  over  man¬ 
agement  of  UPI  from  Mexican 
publisher  Mario  Vazquez  Raha,  the 
Mexican  publisher  who  bought  UPI 
from  bankruptcy  for  $41  million  two 
years  ago,  but  was  unable  to  reverse 
its  decline. 

Estimates  of  UPI’s  losses  have 
ranged  from  $1  million  to  $2  million  a 
month. 

Sources  have  said  that  in  recent 
months  bills  have  mounted  after  going 
unpaid  for  long  periods  before  the 
change  of  management. 

Steinie  told  employees  in  another 
memo  that  payment  of  overdue 


collateral.” 

The  memo  to  employees  excerpted 
a  letter  delivered  the  same  day, 
March  1,  to  the  union. 

There  was  speculation  the  memo 
was  an  attempt  to  shake  up  employ¬ 
ees.  The  union  has  some  control  over 
pension  funds  through  seats  on  the 
pension  board.  UPI  also  said  it  has 
hired  a  consultant  to  do  a  market 
study. 


Converts  to  a.m. 

The  Gwinnett  (Ga.)  Daily  News 
plans  to  convert  to  morning  publica¬ 
tion  in  early  May.  It  currently 
publishes  in  the  afternoon  five  days  a 
week  and  in  the  morning  on  Saturday 
and  Sunday. 


Radio  networks  pull  out  of  Persian  Gulf  press  pool 


By  George  Garneau 

Seven  leading  radio  networks, 
squeezed  by  high  costs  and  low  news 
output,  have  pulled  out  of  the  Persian 
Gulf  press  pool  run  by  the  military. 

The  withdrawal  signals  an  apparent 
loosening  of  the  eight-month-old 
pool,  as  news  from  the  Gulf  slows  and 
the  media  seek  to  free  pool  reporters 


to  cover  other  stories. 

The  radio  networks  explained  that 
the  costs  of  and  constraints  on  pool 
reporters  did  not  justify  what  little 
news  the  pool  produced. 

“What  they  have  essentially  done 
is  vote  not  to  continue  permanently 
staffing  the  pool  because  of  the  cost  of 
continued  staffing  and  limited  news 
coverage  opportunities,”  said  Capt. 


Steve  Taylor,  a  pool  organizer  for  the 
Pentagon. 

The  radio  networks  —  Associated 
Press  Radio,  CBS  Radio,  National 
Public  Radio,  United  Press  Interna¬ 
tional  Radio,  United  Stations  Radio, 
Mutual/NBC  Radio  and  ABC 
Radio  —  hope  for  more  flexibility  in 
their  individual  coverage.  They 
(Continued  on  page  41) 
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USA  Weekend  offers  way  to  generate  local  retail  ads 


By  Andrew  Radolf 

Gannett  Co.’s  USA  Weekend  is 
devising  a  way  for  its  participating 
newspapers  to  generate  local  retail 
revenues  through  special  “pop-up” 
sections  within  the  Sunday  magazine. 

Currently,  the  pop-up  concept  is 
being  tested  in  only  the  Boston  area 
where  dailies  taking  USA  Weekend, 
including  the  Boston  Herald,  have  a 
combined  circulation  on  Sundays  of 
about  565,000. 

The  Boston  Globe's  Sunday  maga¬ 
zine  is  strong  on  retail  advertising, 
Ray  Gaulke  noted,  and  the  newspaper 
also  carries  Parade. 

The  special  pop-ups  will  give  USA 
Weekend  newspapers  an  opportunity 
to  compete  against  the  Globe  Sunday 
magazine  for  retail  ads,  he  said. 

The  “pop-up”  name  refers  to  the 
section’s  being  slightly  larger  than 


USA  Weekend  so  that  its  “New 
England  Section”  nameplate  sticks 
up  above  the  regular  magazine’s. 

USA  Weekend  president  Gaulke 
said  there  are  five  dates  set  for  this 
year  for  the  pop-ups,  with  the  debut 
date  May  15.  Gaulke  is  planning  on 
having  12  special  sections  run  in  the 
Boston  area  the  following  year. 

“This  is  an  opportunity  for  USA 
Weekend  to  be  more  than  just  a 
reader  product,”  Gaulke  said.  “It’s 
an  opportunity  to  generate  revenues 
as  well.” 

The  pop-up  section  will  be  printed 
gravure  and  have  eight  pages.  About 
one-and-a-half  pages  will  be  a  local 
“advertorial”  written  by  a  Boston- 
area  free-lance  writer.  The  rest  of  the 
special  section  will  be  filled  with  local 
retail  advertising. 

“All  we  take  out  of  it  are  page  pro¬ 


duction  costs,”  Gaulke  said.  USA 
Weekend  newspapers  will  share  in 
the  retail  revenues  left  over,  based  on 
their  percentage  of  the  total  Boston- 
area  circulation  for  the  Sunday  maga¬ 
zine. 

The  special  pop-up  section  idea  is 
feasible  only  in  markets  where  USA 
Weekend  has  300,000  circulation  or 
more,  Gaulke  said.  However,  if  the 
idea  succeeds  in  Boston  it  will  be 
expanded  to  other  areas,  such  as 
Southern  California  and  south-central 
New  Jersey,  where  USA  Weekend 
has  large  circulations,  he  said. 

“I  think  at  the  time  when  people  are 
reevaluating  their  magazines,  this 
could  be  an  option,”  Gaulke  said. 
Publishers,  by  utilizing  the  USA 
Weekend  special  sections,  “could  get 
out  of  the  magazine  business  but  still 
give  the  local  retailer  a  solution.” 


No  qualms  about  anonymous  interview 

Reporter,  editor  defend  publication  of  interview  with  masked 
members  of  animal-rights  group  who  admitted  to  a  string  of  crimes 


By  M.L.  Stein 

A  Sacramento  (Calif.)  Bee  reporter 
and  her  editor  said  they  had  no  ethical 
qualms  about  the  reporter’s  secret 
interview  with  two  members  of  an 
animal-rights  group  who  admitted  to  a 
string  of  crimes,  including  theft  and 
vandalism. 

Reporter  Gretchen  Kell’s  story 
appeared  in  the  Bee  and  was  syndi¬ 
cated  by  McClatchy  News  Service. 

Two  women,  who  both  wore  ski 
masks  during  the  interview,  arranged 
to  meet  Kell  at  a  motel  midway 
between  Sacramento  and  San  Fran¬ 
cisco.  The  secret  rendezvous  was 
necessary  because  the  FBI  was  on 
their  trail,  the  two  told  Kell. 

According  to  Kell’s  story,  both 
women  described  themselves  as 
members  of  the  Animal  Liberation 
Front,  a  militant  national  animal- 
rights  group  whose  members  have 
raided  medical  research  facilities  to 
rescue  animals  from  lab  experiments 
they  consider  cruel  and  inhumane. 

During  the  two-hour  interview,  the 
pair,  who  called  themselves  Nancy 
and  Lisa,  a  nurse  and  a  schoolteacher 


from  the  San  Francisco  area,  admit¬ 
ted  to  several  crimes,  including  the 
widely  publicized  1984  raid  on  the 
University  of  Pennsylvania’s  Head 
Trauma  Research  Center,  and  the 
1985  theft  of  467  research  animals 
from  the  University  of  California, 
Riverside. 


set  up  after  an  agreement  was  made 
on  ground  rules,  the  newswoman 
related. 

“I  had  no  idea  they  would  be  wear¬ 
ing  ski  masks,”  Kell  said  in  an  inter¬ 
view.  “One  woman  also  wore  gloves, 
saying  it  was  because  she  had  distinc¬ 
tive  jewelry.” 


“It  was  a  difficult  situation,  but  our  job  is  not  to  be 
police  but  to  inform  our  readers.” 


Kell,  30,  told  E&P  she  got  in  con¬ 
tact  with  the  women  after  making  sev¬ 
eral  phone  calls  to  people  she  knew 
who  might  know  someone  involved  in 
the  animal-rights  movement. 

A  month  later,  the  reporter 
received  a  call  from  “Nancy,”  who 
agreed  to  an  interview,  but  withdrew 
the  offer  and  hung  up  when  Kell  ques¬ 
tioned  her  about  alleged  crimes. 

“She  said  she  wanted  to  talk  about 
her  philosophy  in  being  a  member  of 
the  ALF,”  Kell  recalled. 

Later,  however,  the  meeting  was 


In  the  Kell  story,  Lisa  is  quoted  as 
saying,  “We  are  non-violent.  Prop¬ 
erty  has  no  feelings,  it  feels  no  pain. 
We’re  just  interested  in  making  it  hard 
to  do  research.” 

Nancy  said,  “What’s  violent  is  ani¬ 
mal  experimentation.  It  must  be 
stopped,  even  if  laws  must  be  bro¬ 
ken.” 

Kell  said  she  has  not  been  con¬ 
tacted  by  any  law-enforcement 
agency  since  her  two-part  series 
appeared  Feb.  14  and  15.  She  also 
(Continued  on  page  45} 
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Editor  says  campaign  contribution  is  no  confiict 


By  Debra  Gersh 

Connecticut  newspaper  editor 
Chris  Powell  sees  nothing  wrong  with 
his  $  100  contribution  to  a  candidate  in 
the  race  for  the  U.S.  Senate  and  says 
such  a  campaign  donation  does  not 
affect  the  newspaper’s  coverage. 

“It’s  suggested  that  somehow  a 
newspaper  is  less  fair  if  somebody 
within  it  makes  a  political  contribu¬ 
tion,”  said  Powell,  managing  editor 
and  editorial  page  editor  of  the  Jour¬ 
nal  Inquirer  in  Manchester.  “1  don’t 
agree  with  that.  The  mere  selection  of 
a  news  story  is  a  political  act.  Politics 
is  not  a  dirty  word.  [But  the  news 
content  of  a  paper]  does  suggest  the 
political  and  moral  values  of  the  peo¬ 
ple  writing  the  newspaper.” 

Powell’s  contribution,  which  he 
said  was  reported  first  in  the  Journal 
Inquirer,  was  listed  among  those  to 
state  Attorney  General  Joseph 
Lieberman,  who  is  challenging  the 
Republican  incumbent  Sen.  Lowell 
Weicker  Jr. 

Powell  charged  that  people  in  the 
news  business  do  not  like  to  let  the 
public  know  their  political  opinions, 
which  he  noted  is  ironic  since  jour¬ 
nalists  constantly  talk  about  the  pub¬ 
lic’s  right  to  know. 

“This  has  given  people  an  idea  of 
what  1  happen  to  think  personally 
about  this  candidate  or  campaign, 
which  does  not  necessarily  reflect  the 
newspaper’s  views,”  he  said.  “I 
would’ve  had  those  views  whether  I 
made  a  nominal  contribution  or  not  — 
only  now,  people  know  about  it.” 

Powell  noted  that  the  only  argu¬ 
ment  against  a  journalist  making 
political  contributions  is  that  it  could 
cause  a  public  relations  problem, 
making  it  harder  to  gain  access  to 
either  or  both  sides.  He  added,  how¬ 
ever,  that  is  not  a  practical  problem  in 
this  case  since,  as  an  editor,  he  is 
distanced  from  contact  with  the  can¬ 
didates. 

By  extension,  he  continued,  some 
might  argue  that  his  views  could 
affect  stories  and  editorials,  but  he 
said  whether  he  makes  a  contribution 
or  not,  he  would  still  have  the  same 
views. 

“Whatever  writing  I’ve  done  for 
the  paper  is  not  a  reflection  of  that 
contribution.  That  contribution  is  a 
reflection  of  what  I’ve  written  in  the 
paper.”  Powell  commented. 

The  Journal  Inquirer  has  no  hard 
rules  about  reporters  making  political 


Chris  Powell 


campaign  donations,  but  Powell  said 
his  “only  concern  is  that  line  report¬ 
ers  not  be  so  involved  in  taking  sides. 
It’s  not  necessarily  a  matter  of  fair¬ 
ness  as  public  relations.  [A  candidate] 
might  not  get  along  with  a  reporter  if 
he  knew  he  was  giving  contributions 


“I  would’ve  had  those 
views  whether  I  made  a 
nominal  contribution  or 
not  —  only  now,  people 
know  about  it.” 


to  his  opponent.  The  reporter  might 
feel  the  same  way  [if  he  does  not  make 
a  contribution]  but  the  candidate 
would  not  know  about  it. 

“It  is  a  public  relations  problem 
that  requires  some  effort  to  over¬ 
come,”  he  added.  “I’m  sure  most 
people  in  the  news  business  think  it  is 
a  horrible  thing  to  do.” 

Powell  added  that  his  $100  to 
Lieberman  is  less  important  to  him 
than  that  the  three  editorials  in  the 
Hartford  Courant  critical  of  him 
were  helpful  to  Weicker. 

“1  think  it  all  is  a  false  argument. 
Editors  and  reporters  have  opinions 
and  vote,”  Powell  noted.  “When 
they  say  [news  media]  should  not 
make  contributions,  they  mean  they 
do  not  want  the  public  to  know”  their 
political  opinions. 

Sen.  Weicker,  however,  was 
quoted  as  saying  that  he  thinks  Pow- 
ell’s  contribution  is  “a  little 


worrisome  .  .  .  When  I’m  being 
interviewed  by  the  Journal  Inquirer,  it 
obviously  is  a  little  disconcerting  to 
realize  that  the  paper  doing  the  inter¬ 
view  has  a  financial  stake  in  my  oppo¬ 
nent.” 

Hartford  Courant  communications 
manager  Dennis  Schain  also  contrib¬ 
uted  to  Lieberman’s  campaign  — 
$250  —  but  noted  that  the  campaign 
donation  was  “strictly  personal”  and 
had  nothing  to  do  with  the  newspaper. 
He  stated  that  in  his  job  he  has  no 
input  and  no  involvement  in  news  and 
editorial  decisions. 

Ad  expenditures 
up  9.0%  in  1987 

Expenditures  for  newspaper  adver¬ 
tising  rose  to  $29,412  billion  in  1987, 
an  increase  of  9.0%  over  the  $26,989 
billion  reported  in  1986,  according  to 
estimates  from  the  Newspaper 
Advertising  Bureau. 

Spending  for  retail  advertising  was 
up  6.4%  in  1987  to  $15,227  billion, 
national  increased  3.5%  to  $3,494  bil¬ 
lion,  and  classified  continued  its 
strong  gains,  increasing  14.9%  to 
reach  $10,691  billion  in  1987. 

Overall  expenditures  for  newspa¬ 
per  advertising  for  the  month  of 
December  were  up  6.1%  over  1986, 
hitting  $2,507  billion.  Retail  and 
national  both  saw  gains  that  month  of 
4.1%  and  classified  was  up  11.4%. 

For  the  fourth  quarter  in  1987,  ex¬ 
penditures  totaled  $7,993  billion,  a 
5.9%  increase  over  the  same  quarter 
in  1986.  Retail  was  up  3.4%,  national 
was  up  0.3%  and  classified  gained 
12.7%. 

Branham  to  rep  two 
MediaNews  papers 

Branham  Newspaper  Sales  has 
been  selected  as  the  newspaper  rep¬ 
resentative  firm  for  the  Dallas  Times 
Herald  and  the  Houston  Post,  both 
MediaNews  Group  newspapers  in 
Texas. 

The  Dallas  Times  Herald  had  been 
represented  by  Million  Markets/ 
Times  Mirror  National  Marketing, 
and  the  Houston  Post  had  been  repre- 
sented  by  Cresmer  Woodward 
O’Mara  &  Ormsbee. 
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Photo  coach 

Seattle  Times  establishes  full-time  photography  coach  position 


By  M.L.  Stein 

The  Seattle  (Wash.)  Times  has 
established  what  may  be  the  first  pho¬ 
tography  coach  position  on  a  newspa¬ 
per. 

Gary  Settle,  a  prize- winning  pho¬ 
tographer,  gave  up  his  job  of  assistant 
managing  editor  for  graphics  to  begin 
the  new  program  with  encouragement 
from  management. 

Writing  coaches  are  fairly  common 
on  U.S.  newspapers,  but  Settle  said 
he  knows  of  no  other  photo  coach. 

After  nine  years  of  being  graphics 
managing  editor,  he  said  he  became 
frustrated  at  not  being  able  to  work 
more  closely  with  staff  photogra¬ 
phers. 

“1  got  so  bogged  down  in  shuffling 
papers  and  other  administrative  tasks 
that  I  didn’t  have  time  to  go  through 
their  film  and  give  them  pointers,”  he 
explained. 

This  problem  was  solved.  Settle 
said,  by  hiring  Stanley  Farrar  from 
the  Austin  (Texas)  American  to  suc¬ 
ceed  him  as  assistant  managing  editor 
for  graphics.  Farrar,  to  whom  Settle 
now  reports,  also  has  been  picture 
editor  for  AP  in  Washington,  D.C. 

According  to  Settle,  the  photogra¬ 
phy  coach  idea  has  gone  over  well 
with  the  17  Times  photo  people. 

“There’s  been  a  little  skepticism  in 


Gary  Settle 


other  parts  of  the  building  where  this 
is  considered  kind  of  a  luxury  item,” 
Settle  quipped.  “The  art  director 
asked  if  she  was  going  to  get  a  coach 
there  also.” 

Settle,  who  has  spent  25  years  in 
newspaper  photography,  com¬ 
mented:  “My  position  is  that 
nobody’s  perfect.  We  can  all  learn  by 
sharing  our  knowledge  with  others.” 

Currently,  Settle  said,  he  is  work- 
ing  most  closely  with  two 
photographers  —  one  who  has  been 


there  several  years  and  the  other  who 
was  hired  last  year  out  of  college. 

Settle  said  he  also  is  conducting 
special  sessions  for  staff  writers  who 
get  travel  assignments  from  the 
paper. 

“If  we  send  them  thousands  of 
miles  to  do  travel  stories,  they  ought 
to  know  something  about  taking  pic¬ 
tures,”  he  asserted. 

Before  coming  to  the  Times,  Settle 
worked  as  a  photographer  for  the 
New  York  Times,  Topeka  (Kan.) 
Journal,  Wilmington  (Del.)  News 
Journal  and  the  late  Chicago  Daily 
News,  where  he  won  the  title  of 
national  photographer  of  the  Year  in 
1967  and  1%9.  Photo  staff  reaction  to 
his  new  title  appeared  to  be  as  friendly 
as  Settle  said  it  was. 

On  his  first  day,  staffers  tossed  a 
pizza  party  for  the  occasion  and  pre¬ 
sented  him  with  a  sweatshirt  labeled 
“Photo  Coach”  and  a  whistle  to  go 
with  it. 

Sat.  edition  to  end, 
Sun.  paper  to  bow 

The  Alton  (111.)  Telegraph,  a  152- 
year-old  newspaper,  plans  to  move  its 
Saturday  afternoon  edition  to  Sunday 
morning  publication  on  March  20. 

The  current  Saturday  weekend  edi¬ 
tion  of  the  Ingersoll  Publications  Co. 
newspaper  will  end  with  publication 
on  March  12. 

Record  studio  open 
for  commercial  biz 

The  Record  of  Bergen  County, 
N.J.,  has  opened  its  photo  studio  to 
advertisers,  commercial  and  indivi¬ 
dual  clients,  making  expert  commer¬ 
cial  photographers  available  at  com¬ 
petitive  prices. 

The  paper’s  photographers  will 
travel  for  free  to  a  location  shot  any¬ 
where  in  Bergen  or  Passaic  counties. 
For  longer  distances,  there  is  a  fee. 
The  studio  can  also  arrange  for  mod¬ 
els,  props  or  equipment. 

In  addition,  since  many  advertisers 
work  with  food  and  related  products, 
the  Record  built  a  working  kitchen  in 
the  studio,  which  is  located  at  the 
newspaper’s  Hackensack  office. 


Gary  Settle,  new  photography  coach  of  the  Seattle  Times,  wearing  his 
new  "photo  coach"  sweatshirt  and  whistle,  presented  to  him  by  the 
photography  staff  in  a  surprise  pizza  party  to  celebrate  his  new  job  on 
the  last  day  of  his  old  one. 

Photo  by  Alan  Berner 
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Annual  newspaper  group  financial  reports 

A  few  way  ups  and  a  few  downs,  but  most  reported  steady  growth 


If  Times  Mirror  president  David  Laventhol's  dictum  to 
stock  analysts  last  December  is  correct  —  that  the  best 
predictor  of  how  newspapers  will  do  in  1988  is  how  well 
they  did  at  the  end  of  1987  —  then  the  publicly  held 
newspaper  companies  can  look  forward  to  a  fairly  good 
year. 

A.H.  Belo  continues  to  have  some  rough  going  in  still- 
slumpimg  Dallas.  Dow  Jones  &  Co.,  though  up  overall, 
saw  the  Wall  Street  Journal  drop  in  ad  volume  as  a  result 
of  the  Oct.  19  stock  market  crash,  while  the  Ottaway 
group  recorded  strong  growth. 

For  the  most  part,  however,  earnings  results  showed 
good  growth  the  last  quarter,  with  the  New  York  Times 
Co.,  Park  Communications,  Tribune  Co.  of  Chicago  and 
Gannett  Co.  among  the  leaders  in  net  income  gains. 

For  the  whole  year,  earnings  results  were  also  good, 
with  those  companies  performing  well  in  the  fourth  quar¬ 
ter  tending  to  be  the  ones  which  did  well  all  year. 

AfTiliated  Publications 

Boston  Globe  publisher  Affiliated  Publications  reported 
its  fourth-quarter  income  from  continuing  operations  was 
S 15. 6  million,  or  450  a  share,  compared  with  $14.5  million, 
or  410  a  share,  in  1986. 

Revenue  for  the  fourth  quarter  totaled  $135.6  million 
versus  $1 10.3  million  a  year  earlier. 

For  the  full  year,  revenues  totaled  $490. 1  million,  com¬ 
pared  with  $401.1  million  in  1986. 

Income  from  continuing  consolidated  operations  does 
not  include  the  impact  of  charges  to  earnings  from  Affil- 
iated’s  equity  investment  (44.4%)  in  McCaw  Communica¬ 
tions  Companies  of  Kirkland,  Wash.  Nor  does  it  include 
income  and  losses  from  discontinued  radio  and  cable 
television  operations. 

Affiliated  chairman  William  O.  Taylor  said  it  will  report 
audited  net  income  for  1987  later  in  the  first  quarter. 

A.H.  Belo 

A.H.  Belo  Corp.,  publisher  of  the  Dallas  Morning  News 
said  its  revenues  declined  5.6%  in  the  fourth  quarter  to 
$102.1  million  from  $108.1  million  a  year  earlier.  Exclud¬ 
ing  disposed  properties,  revenues  declined  1.1%  com¬ 
pared  with  1986. 

Fourth-quarter  net  income,  which  included  a  charge  of 
$3.8  million  related  to  early  retirement  of  debt,  compared 
with  $8.1  million  in  1986.  Net  earnings  in  the  1986  fourth 
quarter  included  an  extraordinary  after-tax  gain  of  $13.8 
million  from  the  sale  of  two  radio  properties  and  a  one¬ 
time  loss  of  $  12.8  million  from  the  early  retirement  of  debt. 

Excluding  non-recurring  items,  net  earnings  were  $8.9 
million  in  the  fourth  quarter  of  1987  compared  with  year- 
earlier  net  earnings  of  $7  million. 

For  the  full  year,  Belo’s  revenues  totaled  $38 1 .8  million, 
a  decline  of  3.9%  from  the  $397.2  million  in  revenues 
posted  in  1986.  E.xcluding  disposed  properties,  revenues 
for  the  year  declined  1.4%. 

Net  earnings  in  1987  were  $22.3  million,  an  increase  of 
10%  over  the  $20.3  million  reported  in  1986. 

The  company’s  performance  for  the  year  was  affected 
by  soft  economic  conditions  in  its  principal  markets, 
higher  television  programming  costs  and  higher  deprecia¬ 
tion  expenses,  Belo  said.  These  factors  were  offset,  the 


company  continued,  by  cost  containment  efforts,  lower 
interest  expense  and  a  lower  tax  rate. 

Capital  Cities/ABC 

Capital  Cities/ABC,  Inc.  reported  its  fourth-quarter  net 
income  increased  46%  to  $I  17  million,  or  $6.91  a  share, 
from  $80.3  million,  or  $4.90  a  share.  Revenues  in  the 
quarter  increased  to  $1.4  billion  from  $1.2  billion. 

Publishing  revenues  in  the  fourth  quarter  rose  to  $272.7 
million  from  $257  million,  while  publishing  operating 
income  in  the  period  declined  to  $49  million  from  $52.9 
million. 

For  the  full  year.  Capital  Cities’  revenues  improved  to 
$4.4  billion  from  $4.1  billion  while  net  income,  before 
extraordinary  items,  improved  to  $279.1  million  from 
$181.9  million. 

In  1986  Capital  Cities  saw  an  extraordinary  gain  of  $280 
million  from  the  sale  of  properties  relating  to  its  acquisi¬ 
tion  of  ABC.  The  company  also  in  1986  took  an  after-tax 
charge  of  $14.3  million  arising  from  the  settlement  of 
contract  carrier  litigation  at  its  Kansas  City  newspapers. 

Publishing  revenues  for  the  full  year  increased  to  $1.0 
billion  in  1987  from  $970.8  million  in  1986.  Publishing 
operating  income  declined  to  $165.6  million  from  $177.2 
million. 

The  company  cited  "sluggish  advertising  demand”  for 
the  decline  in  publishing  operating  earnings.  The  slow 
growth  in  publishing  revenues  was  caused  by  “weakness” 
in  its  specialized  publications  which  was  “offset  by  mod¬ 
est  gains  in  the  newspaper  operations.” 

Cowles  Media 

Minneapolis-based  Cowles  Media  reported  its  net  earn¬ 
ings  for  the  fiscal  third  quarter  ended  Dec.  26,  1987,  were 
$5.1  million,  or  $1 .61  a  share,  compared  with  $7.5  million, 
or  $2.39  a  share,  a  year  ago. 

Revenues  for  the  third  quarter  were  $76.6  million,  com¬ 
pared  with  $66.9  million  in  the  same  quarter  last  year. 

Net  earnings  for  the  first  nine  months  of  the  fiscal  year 
were  $21.3  million,  or  $6.74  per  share,  compared  with 
$20.9  million,  or  $6.66  per  share. 

Revenues  for  the  three  quarters  were  $220  million, 
compared  with  $191.8  million  a  year  earlier. 

Current-year  revenues  include  $6.9  million  from  His¬ 
torical  Times  Inc.,  and  the  Scottsdale  (Ariz.)  Progress.. 

Expenses  for  the  third  quarter  were  higher  than  the  prior 
year  because  of  start-up  costs  associated  with  its  Heritage 
Center  production  facility  for  the  Star  Tribune,  additional 
depreciation  attributable  to  the  Heritage  Center,  and  costs  of 
the  new  St.  Paul  edition  of  the  Star  Tribune. 

Dow  Jones 

Citing  increased  earnings  from  its  stake  in  Telerate,  Inc. 
and  newsprint  mill  affiliates,  improved  operating  results  at 
its  information  services  division  and  Ottaway  Newspapers, 
and  a  lower  effective  tax  rate,  Dow  Jones  &  Co.  said  its  1987 
net  income  rose  to  $203  million,  or  $2. 10  a  share,  up  10.7% 
from  $183.4  million,  or  $1.89  a  share,  in  1986. 

Revenues  for  1987  increased  15.8%  to  $1.3  billion. 

In  the  fourth  quarter,  net  income  rose  8.3%  to  $50.3 
million  or  520  a  share,  from  $46.5  million,  or  480  a  share. 
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Revenues  in  the  quarter  increased  33.7%  to  $417.2  million 
from  $312  million. 

Ottaway  Newspapers  reported  1987  operating  income 
of  $47.4  million,  up  12.9%  from  $41.9  million  in  1986. 
Ottaway  revenues,  reflecting  circulation  and  advertising 
volume  gains,  rose  10.5%  to  $215.7  million  in  1987. 

The  Wall  Street  Journal  ended  1987  with  circulation  up 
0.5%  to  2,049,400  from  2,039,300.  Ad  volume  for  the  year 
declined  2.3%,  largely  reflecting  the  drop-off  in  financial 
advertising  following  the  Oct.  19  stock  market  plunge. 

Gannett 

Gannett  Co.  reported  its  fourth-quarter  net  income  rose 
20%  to  $106.6  million,  or  660  a  share,  from  $88.8  million, 
or  550  a  share,  in  the  previous  year.  Revenues  in  the 
quarter  increased  to  $835.4  million  from  $781.5  million. 

Fourth-quarter  operating  income  increased  to  $211.5 
million  from  $188.2  million. 

For  the  full  year,  net  income  increased  to  $3 19.4  million, 
or  $1.98  a  share,  from  $276.4  million,  or  $1.71  a  share. 
Revenue  for  the  year  totaled  $3.1  billion,  up  from  $2.8 
billion. 

Operating  income  for  the  year  increased  to  $661  million 
from  $596.5  million. 

USA  Today  operated  profitably  in  the  fourth  quarter, 
Gannett  said,  while  its  newspapers  in  general  showed 
higher  earnings. 

Knight-Ridder 

Knight-Ridder  Inc.  said  its  fourth-quarter  net  income 
increased  to  $50  million  from  $43.7  million  while  earnings 
per  share  rose  to  860  from  750.  Revenues  for  the  quarter 
increased  $556.8  million  from  $516.7  million. 

For  the  year,  Knight-Ridder  showed  net  income  of 
$155.2  million,  up  from  $140  million  in  1986.  Earnings  per 
share  for  the  year  improved  to  $2.65  from  $2.41. 

Annual  revenues  increased  to  $2.1  billion  from  $1.9 
billion. 

Annual  operating  income  for  the  company’s  newspa¬ 
pers  increased  to  $309.6  million  from  $280.9  million.  For 
the  fourth  quarter,  newspaper  operating  income  improved 
to  $93.8  million  from  $90.7  million. 

Newspaper  advertising  revenues  increased  in  the  fourth 
quarter  to  $398  million  from  $366  million  and  for  the  year 
to  $1.5  billion  from  $1.3  billion.  Circulation  revenues 
increased  to  $91  million  from  $84.4  million  in  the  quarter 
and  to  $357.6  million  from  $3.34.7  million  on  the  year. 

Total  newspaper  revenues  rose  to  $495.2  million  from 
$455 . 1  million  in  the  quarter  and  to  $  1 .84  billion  from  $1.69 
billion  for  the  year. 

Media  General 

Richmond-based  Media  General  reported  its  fourth- 
quarter  net  income  was  $11.4  million,  or  400  a  share, 
compared  with  a  loss  in  the  1986  quarter  of  $8.4  million,  or 
290  a  share,  which  resulted  from  a  special  $16.8  million 
after-tax  charge  from  the  restructuring  of  certain  opera¬ 
tions. 

Revenues  for  the  fourth  quarter  improved  to  $183.8 
million  from  $168.7  million. 

Newspaper  revenues  in  the  quarter  rose  to  $76.9  million 
from  $71  million. 

For  the  full  year,  net  income  improved  to  $42.9  million, 
or  $1.50  a  share,  from  $17.1  million,  or  600  a  share. 
Revenues  for  the  year  totaled  $715.3  million,  up  from 
$634.6  million. 

Newspaper  revenues  for  the  year  jumped  to  $287.7 
million  from  $265.8  million. 

Newspaper  operating  income  declined  in  1987  to  $36 
million  from  $43.3  million  before  the  special  charge  that 
included  a  $21-million  write-off,  pretax,  for  obsolete 
pressroom  equipment.  Media  General  said  the  competi¬ 


tive  costs  incurred  from  the  Tampa  Tribune's  circulation 
battle  with  the  St.  Petersburg  Times  was  the  main  cause 
for  the  decline  in  newspaper  operating  income. 

Multimedia 

Multimedia  had  net  earnings  in  1987  of  $12.5  million,  or 
$1 .03  per  share,  compared  with  a  net  loss  in  1986  of  $4.7 
million,  or  420  per  share.  However,  1987’s  results 
included  an  after-tax  gain  of  $3  million  on  the  sale  of  a 
radio  station. 

Operating  profits  in  1987  totaled  $131 .5  million,  up  from 
$114.1  million.  Revenues  for  the  year  grew  to  $410.8 
million  from  $371.8  million. 

For  the  fourth  quarter  of  1987,  Multimedia  had  net 
income  of  $5.0  million,  or  420  per  share,  compared  with  a 
loss  in  the  comparable  1986  period  of  $2.5  million,  or  220 
per  share. 

Revenues  for  the  quarter  rose  to  $111.2  million  from 
$100.4  million. 

Multimedia’s  newspaper  revenues  for  the  year 
increased  to  $128.1  million  from  $117.0  million.  For  the 
quarter,  newspaper  revenues  improved  to  $34.7  million 
from  $31.9  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  its  net  income 
increased  22%  for  the  fourth  quarter  of  1987  to  $42.5 
million,  or  520  a  share,  from  $34.8  million,  or  430  a  share, 
in  1986’s  last  quarter. 

Revenues  for  the  quarter  rose  to  $447.8  million  from 
$417.9  million. 

For  the  full  year,  net  income  rose  21%  to  $160.3  million, 
or  $1.96  a  share,  in  1987  from  $132.2  million,  or  $1.63  a 
share,  in  1986. 

Revenues  for  the  year  improved  to  $1.7  billion  in  1987 
from  $1.6  billion  in  1986. 

The  newspaper  group,  consisting  of  the  New  York 
Times  and  35  regional  papers,  recorded  $70.6  million  in 
operating  profits  in  the  fourth  quarter  of  1987,  up  from 
$63.3  million  in  the  year-earlier  period. 

For  the  full  year,  newspaper  profits  jumped  in  1987  to 
$271.6  million  from  $245.4  million  in  1986. 

Newspaper  revenues  rose  8%  in  the  fourth  quarter  to 
$364.5  million  and  9%  for  the  year  to  $1.4  billion. 

The  company  attributed  the  newspaper  gains  to  adver¬ 
tising  rate  and  volume  increases. 

Park  Communications 

Ithaca,  N.Y. -based  Park  Communications  reported  its 
fourth-quarter  net  income  increased  to  $6. 1  million,  or  440 
a  share,  in  1987  from  $5.3  million,  or  390  a  share,  in  1986. 

Revenues  in  the  period  improved  to  $41.3  million  from 
$38.3  million. 

For  the  full  year.  Parks’  net  income  improved  to  $17.1 
million,  or  $1.24  a  share,  in  1987  from  $14.9  million,  or 
$1.08  a  share,  in  1986. 

Revenues  for  the  year  rose  to  $149.4  million  in  1987  from 
$136.9  million  in  1986. 

Times  Mirror  Co. 

Times  Mirror  Co.  reported  net  income  in  1987  of  $266.5 
million,  or  $2.06  per  share,  versus  $408. 1  million,  or  $3. 16 
per  share,  in  1986. 

included  in  the  1987  results  was  a  pretax  loss  of  $41.5 
million,  or  200  per  share  after  taxes,  from  the  sale  of  the 
Denver  Post.  The  1986  results  reflected  a  pretax  gain  of 
$222.2  million,  or  $  1 .32  after  taxes,  from  the  sale  of  assets. 

Excluding  the  assets  sales,  earnings  per  share  in  1987 
increased  23%  over  1986,  Times  Mirror  said. 

Revenues  for  the  year  increased  to  $3. 15  billion  in  1987 
from  $2.95  billion  in  1986. 

Operating  profit  in  1987  rose  to  $589.4  million  from 
(Continued  on  page  19) 
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OWNERSHIP  CHANGES  - 

Singleton  group  to  sell  small  Texas,  Oklahoma,  Ohio  papers  to  Thomson 


By  Andrew  Radolf 

Dallas-based  Media  News  Group 
announced  that  two  of  its  affiliates  are 
selling  a  number  of  small  newspapers 
to  Thomson  Newspapers  as  part  of  an 
overall  strategy  to  concentrate  on 
operating  and  acquiring  larger  proper¬ 
ties. 

Garden  State  Newspapers,  a  60-40 
joint  venture  with  Media  General  of 
Richmond,  is  selling  four  dailies  and 
four  weeklies  in  Texas  to  Lincoln 
Publishing  Inc.,  Thomson’s  U.S.  sub¬ 
sidiary. 

Garden  State  acquired  the  Texas 
dailies  from  Harte-Hanks  Communi¬ 
cations  two  years  ago  when  that  com¬ 
pany  underwent  its  own  streamlining 
drive,  partly  in  an  effort  to  pay  off  its 
debt  from  going  private. 


The  Texas  dailies  are  the  Marshall 
News-Messenger,  Huntsville  Item,  Del 
Rio  News,  and  Big  Spring  Herald.  The 
dailies  have  combined  circulation  of 
more  than  32,000. 

Also  sold  by  Garden  State  were  the 
Texas  weeklies  Hallsville  Herald,  Jef¬ 
ferson  Jimblecute,  Sonora  Devil’s 
River  News  and  Ballinger  Ledger  with 
combined  circulation  of  6,000. 

Media  News  said  the  Garden  State 
papers  represented  less  than  6%  of  its 
revenue. 

Garden  State  is  also  assigning  its 
right  to  purchase  the  Enid  (Okla.) 
Morning  News  and  Enid  Daily  Eagle 
to  Thomson. 

Media  News  Holdings  is  selling 
three  dailies  in  Ohio  to  Thomson: 
Ashtabula  Star-Beacon,  Conneaut 
News-Herald  and  Geauga  County 
Times  Leader.  The  newspapers’  have 
total  circulation  of  32,000  and  repre¬ 
sent  about  2%  of  Media  News  Hold¬ 
ings’  revenues,  the  company  said. 

William  Dean  Singleton,  vice  chair¬ 
man  of  Garden  State  and  president  of 
Media  News  Holdings,  said  that  all 
but  one  of  the  newspapers  being  sold 
have  less  than  10,000  daily  circula¬ 
tion.  He  said  that  in  the  future  his 
companies  will  focus  their  acquisition 
activity  on  newspapers  with  circula¬ 
tions  of  20,000  or  more. 


Media  News  in  the  last  two  years 
acquired  three  metro  dailies,  all  the 
second  newspaper  in  their  cities.  It 
purchased  the  Dallas  Times  Herald 
from  Times  Mirror  Co.  in  1986  and  in 
1987  acquired  the  Denver  Post  from 
Times  Mirror  and  the  Houston  Post 
from  Toronto  Sun  Publishing. 

The  announcement  of  the  Thomson 
deal  immediately  fueled  speculation 
that  the  Media  News  was  encounter¬ 
ing  financial  problems  as  a  result  of 
the  Dallas,  Denver  and  Houston 
acquisitions. 

Harte-Hanks  made  similar  state¬ 
ments  of  wanting  to  concentrate  on 
“larger,  more  profitable”  properties 
when  it  began  liquidating  a  number  of 
smaller  operating  units.  However, 
Harte-Hanks  also  stated  it  was  using 
the  proceeds  from  the  sales  to  pay 


down  the  $8{)0-million  debt  it  incurred 
in  1984  from  going  private  in  a  lever¬ 
aged  buyout  (E&P,  Mar.  22  and  Nov. 
15,  1986,  and  Oct.  17  and  Nov.  28, 
1987). 

“He  can’t  be  making  any  money 
here,”  commented  a  Houston 
Chronicle  executive.  “The  econ¬ 
omy’s  still  down.  We  know  what 
we’re  doing.  We’re  doing  fair,  not 
good,  and  that’s  with  so  much  more 
circulation  and  65%  of  the  advertising 
market.” 

Singleton  called  the  speculation 
about  financial  difficulties  “absolute 
baloney.  We  are  definitely  not  in  a 
sell-off  mode  at  all.  We’re  getting 
ready  to  make  other  acquisitions  of 
larger  newspapers.” 

Singleton  said  that  without  the 
Thomson  deal,  MNG  and  its  affiliates 
would  have  owned  3 1  dailies.  It  would 
be  “difficult  to  oversee”  that  many 
smaller  newspapers  without  creating 
a  much  larger  corporate  staff  — some¬ 
thing  he  wants  to  avoid,  Singleton 
explained. 

The  Thomson  deal  will  reduce  the 
number  of  newspapers  owned  by 
MNG  to  22  dailies. 

MNG  “got  good  value  for  the  prop¬ 
erties”  sold  to  Thomson,  Singleton 
said,  and  the  proceeds  will  be  used  for 
the  planned  acquisitions  of  larger 


newspapers. 

The  Enid  newspapers,  which  were 
under  contract  but  had  not  been 
closed,  were  included  in  the  deal 
because  Thomson  wanted  them,  Sin¬ 
gleton  said. 

He  added  that  when  Garden  State 
bought  its  newspapers  from  Harte- 
Hanks,  the  four  dailies  currently 
being  sold  were  packaged  as  part  of 
the  deal  “to  get  much  larger  papers 
wanted  very  badly.”  He  cited  specifi¬ 
cally  the  Hamilton  (Ohio)  Journal 
News  and  the  Yakima  (Wash.)  Her¬ 
ald. 

As  further  evidence  of  his  new 
acquisition  strategy,  Singleton  cited 
the  recent  purchases  of  two  Pennsyl¬ 
vania  dailies,  the  York  Dispatch  with 
about  50,000  circulation  and  the 
Johnstown  Tribune-Democrat  with 
about  52,000  circulation. 

:ic  :|c  % 

The  weekly  Chinook  Observer  was 
sold  by  Craig  and  Geri  Dennis  of  Long 
Beach,  Wash.,  to  East  Oregonian 
Publishing  Co.  based  in  Pendleton, 
Ore. 

John  L.  Fournier  Jr.,  Fournier 
Media  Services,  Bend,  Ore.,  was  the 
broker  for  the  sale. 

*  *  * 

Park  Communications  has  acquired 
Parker  Brothers’  Newspapers,  a 
group  of  five  paid  non-daily  newspa¬ 
pers  and  three  controlled-distribution 
weeklies  in  northeastern  North  Car¬ 
olina. 

The  five  non-daily  publications, 
with  paid  circulation  of  more  than 
14,000,  are  the  thrice-weekly  Ahoskie 
News  Herald;  and  four  weeklies:  the 
Northampton  News,  Jackson;  Gates 
County  Index,  Gatesville;  the  Com¬ 
monwealth,  Scotland  Neck;  and  the 
Enfield  Progress. 

New  Boston  Globe 
section  launched 

The  Boston  Globe  will  introduce  a 
major  new  feature  section  in  its 
March  6  Sunday  Globe,  entitled 
“Arts  Etc.” 

The  new  weekly  section  combines 
for  the  first  time  the  Arts,  Living  and 
Books  sections  into  one  package  in 
the  newspaper  that  will  feature  arts, 
lifestyle  and  entertainment  news  and 
advertising  in  eight  areas:  movies, 
music,  living,  video,  theater,  dance, 
books  and  antiques. 


Singleton  called  the  speculation  about  financial 
difficulties  “absolute  baloney.  We  are  definitely  not  in 
a  sell-off  mode  at  all.” 
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Financial  reports 


(Continued  from  page  17) 

$517.8  million. 

In  the  fourth  quarter,  revenues  rose  to  $863. 1  million  in 
1987  from  $806.8  million  a  year  earlier. 

Fourth-quarter  net  income  was  $54.7  million,  or  420  a 
share,  in  1987  compared  with  $99.3  million,  or  770  a  share, 
in  1986.  The  fourth-quarter  results  included  the  200-a- 
share  loss  from  the  Post  sale  in  1987  and  a  200  gain  on  the 
sale  of  assets  in  1986. 

Excluding  these  items,  per-share  earnings  in  the  fourth 
quarter  would  have  been  620  in  1987  compared  with  570  in 
1986. 

Operating  profits  in  the  fourth  quarter  declined  2%  in 
1987  to  $156.8  million  from  $159.3  million. 

Newspaper  publishing  was  among  the  company  seg¬ 
ments  reporting  lower  results.  The  company  said  higher 
newsprint  prices  and  the  costs  of  product  enhancements 
and  marketing  initiatives  at  Newsday  and  the  Los  Angeles 
Times  “adversely  affected”  the  newspaper  division. 

Toronto  Sun 

Toronto  Sun  Publishing,  before  extraordinary  items, 
earned  $18.3  million  (Canadian),  or  900  a  share,  in  1987 
compared  with  $15.8  million,  or  780  a  share,  in  1986. 

In  the  fourth  quarter,  before  extraordinary  items,  earn¬ 
ings  were  $7.0  million  or  340  a  share,  compared  with  $6.0 
million,  or  29?  share,  in  I986’s  last  period. 

The  sale  of  the  Houston  Post  on  Nov.  20,  1987,  to  Media 
News  Group  resulted  in  a  fourth-quarter  extraordinary  net 
gain  of  $43  million,  or  $2.10  million. 


Revenues  for  the  year,  excluding  the  Post,  amounted  to 
$181.3  million,  up  from  $154.5  million.  For  the  fourth 
quarter,  revenues  amounted  to  $51.3  million  compared 
with  $42.4  million,  the  Post  excluded. 

The  company  said  its  Canadian  newspapers,  Toronto 
Sun,  Calgary  Sun  and  Edmonton  Sun  improved  their 
profitability  in  1987. 

Last  Dec.  31  the  company  completed  the  purchase  of 
the  Financial  Post  Division  from  Maclean  Hunter.  On 
Feb.  2,  1988,  the  Financial  Post,  in  partnership  with  the 
Financial  Times  of  London  and  Hollinger  Inc.,  became  a 
daily  newspaper. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  said  its  fourth-quarter  net 
income  in  1987  more  than  doubled  to  $43  million,  or  560  a 
share,  from  $21  million,  or  270  a  share,  in  1986. 

The  fourth-quarter  results  included  after-tax  charges  of 
$1 1  million  for  employee  buyouts  at  the  New  York  Daily 
News.  In  1986’s  fourth  quarter,  buyouts  and  writedowns 
at  the  Daily  News  came  to  $5  million  after  taxes. 

In  the  1986  fourth  quarter  the  Tribune  Co.  also  had  $20 
million  after  taxes  in  non-recurring  charges  for  termina¬ 
tion  of  interest  rate  swaps  and  disposition  of  a  chemical 
business. 

Excluding  the  special  charges,  earnings  for  the  fourth 
quarter  improved  18%  to  $55  million  from  $46  million. 
Revenue  for  the  quarter  rose  to  $584  million  from  $544 
million. 

For  the  full  year,  net  income  totaled  $142  million,  or 
$1.80  share,  in  1987  versus  $293  million,  or  $3.63  a  share, 
in  1986.  Before  non-recurring  items  and  Daily  News 
charges,  operating  earnings  in  all  of  1987  rose  15%  to  $163 
million  from  $141  million  in  1986. 

(Continued  on  page  45) 


IN  COMICS 


The  Woodstock  generation  grows  up. 

Readers  at  the  Memphis  Commercial  Appeal  \usX  voted 
ARLO  AND  JANIS  their  second-favorite  comic.  Way  to  go,  Memphis! 

ARLO  AND  JANIS®  by  Jimmy  Johnson 


For  more  information  call  Brad  Bushell  at  1-800-221-4816  (in  New  York,  212-692-3700). 
United  Media  Canada,  1-800-668-4649. 

NEWSPAPER  ENTERPRISE 
Si  ASSOCIATION 

200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 
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LEGAL  - 


$1  million  libel  ruling  against  Michigan  newspaper 

Battle  Creekj  Mich.,  daily  will  appeal  the  verdict 


In  a  closely  watched  libel  case,  the 
Battle  Creek  (Mich.)  Enquirer  was 
ordered  to  pay  $1  million  for  reporting 
the  arrest  of  a  rape  suspect  who  was 
never  formally  arraigned  in  the  crime. 

Journalists  and  media  law  experts 
around  Michigan  reacted  to  the  ver¬ 
dict  with  warnings  that  it  will  chill 
reporting,  especially  about  arrests. 

A  six-member  jury  found  the  Gan- 
nett-owned  newspaper  “negligent” 
because  a  Dec.  22,  1979  news  story 
reported  —  based  on  oral  informa¬ 
tion  from  police  officers  —  that 
David  P.  Rouch  was  a  suspect  in  a 
knifepoint  sexual  assault  on  a  teen¬ 
age  baby  sitter. 

The  story  also  said  that  the  county 
prosecutor  had  authorized  the  arrest. 
In  fact,  while  Rouch  was  held  over¬ 
night  in  jail  and  released  on  bond,  an 
arrest  warrant  was  never  issued  and 
the  52-year-old  mechanic  was  never 
arraigned. 

The  Enquirer  story  appeared  after 
Rouch  had  been  released,  but  the 
paper  did  not  print  a  follow-up  until 
about  a  month  later,  when  it  learned 
about  Rouch’s  being  cleared. 

The  Rouch  case  had  already  been 
the  subject  of  two  controversial  rul¬ 
ings  by  the  Michigan  Supreme  Court 
(E&P,  Jan.  24,  1987). 


In  one,  the  court  held  unanimously 
that  private  citizens  such  as  Rouch 
need  prove  only  negligence  in  a  libel 
suit,  even  if  public  interests  are 
involved.  That  ruling  came  just  weeks 
after  New  Jersey’s  Supreme  Court 
adopted  the  tougher  “actual  malice” 
legal  standard  in  cases  involving  dis¬ 
cussions  of  public  issues. 


in  punitive  damages.  Trial  Judge  Ste¬ 
phen  B.  Miller  threw  out  the  demand 
for  punitive  damages,  stating  that 
there  was  no  evidence  of  malice. 

Enquirer  publisher  Robert  Miller 
Jr.  said  the  paper  intended  to  appeal 
the  verdict. 

Other  Michigan  journalists 
expressed  dismay  at  the  verdict. 


“Anyone  who  thinks  this  doesn’t  have  an 
intimidating  or  chiiling  effect  on  newspapers  is 
kidding  themselves,”  asserted  John  J.  Roanane  III  of 
the  Detroit  College  of  Law. 


In  the  second  ruling,  the  Michigan 
High  Court  held,  5-2,  that  police 
reports  —  and  verbal  information 
from  police  officers  —  are  not  pro¬ 
tected  under  the  state’s  so-called 
“shield  law”  unless  there  is  also  court 
action. 

After  deliberating  about  four  hours, 
the  Calhoun  County  jury  awarded 
Rouch  $1  million  in  compensation  for 
emotional  distress  and  damage  to  his 
reputation. 

Rouch  had  asked  for  $5(X),000  in 
actual  damages  and  another  $500,000 


Circulation 

SERVICES... 


1  -  800  -  FAST  INFO 

(1  -  800  -  327  -  8463) 


START  VERIFICATION 
Carrier  Recruitment 
STOP  SAVER 

Customer  Service  Desk  Checks 
RETENTION  STUDIES 
Complaint  Verification 
CONVERSION  PROGRAMS 
(S/O  to  D/S  or  D/O  to  D/S) 

Sampling.  TMC,  and  Supplement  Checks 
CUSTOMER  BILLING  CUTOFFS 
Research  Surveys  and  much  more  .  .  . 

OUR  SERVICES  ARE 
CURRENTLY  USED 
BY  OVER  50  MAJOR  NEWSPAPERS. 

PROFESSIONAL  •  ACCURATE  •  INEXPENSIVE 


Robert  M.  Bensman 
President 


“I  think  it’s  a  sad  day  for  the  pur¬ 
suit  of  information  on  the  public’s 
behalf,”  Detroit  Free  Press  publisher 
David  Lawrence  Jr.  told  the  Detroit 
News.  “I  am  as  much  as  anybody  else 
for  respecting  the  rights  of  the  indivi¬ 
dual,  but  1  care  just  as  mightily  that 
readers  and  citizens  get  informa¬ 
tion.” 

“The  impact  of  this  decision  will  be 
a  severe  restraint  on  the  flow  of  infor¬ 
mation  to  the  public  if,  when  a  news¬ 
paper  or  a  broadcast  station  reports 
an  arrest,  it  can  be  subject  to  a  $1 -mil¬ 
lion  liability,”  Detroit  News  vice 
president  and  executive  editor  Robert 
H.  Giles  declared. 

“Anyone  who  thinks  this  doesn’t 
have  an  intimidating  or  chilling  effect 
on  newspapers  is  kidding  them¬ 
selves,”  asserted  John  J.  Roanane  III 
of  the  Detroit  College  of  Law. 

Nationally,  reaction  was  more 
muted  as  experts  contacted  by  E&P 
said  they  wanted  to  withhold  com¬ 
ment  until  they  had  seen  the  actual 
decision. 

A  bill  is  pending  in  Michigan’s 
House  of  Representatives  that  would 
protect  news  organizations  from  libel 
suits  for  information  reported  accu¬ 
rately  from  police  records. 

—  Mark  Fitzgerald 

PIA  shows  a 
surplus  for  ’87 

Printing  Industries  of  America  Inc. 
showed  a  net  surplus  of  $1.1  million 
for  1987,  according  to  its  president, 
Ray  Roper. 
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Reaching  readers  in  prison 


After  a  90-day  pilot  program,  the 
Colorado  Corrections  Department 
agreed  to  a  12-month  commitment  to 
use  more  than  300  copies  of  the 
Canon  City  Daily  Record  in  its  inmate 
educational  programs. 

Al  Wasson,  who  had  been  circula¬ 
tion  manager  for  less  than  a  year  when 
he  developed  the  idea,  and  Jill  Arm¬ 
strong,  an  independent  Newspaper  in 
Education  consultant,  approached 
Jack  Ludlow,  an  educator  with  the 
Colorado  Department  of  Corrections 
with  the  idea.  Ludlow,  supportive  of 
the  idea,  arranged  meetings  with 
other  members  of  the  correctional 
department  education  staff. 

“We  looked  at  what  was  being 
done  in  prison  education  and  found 
that  they  were  using  a  lot  of  old  mate¬ 
rials,”  Armstrong  said.  “The  prison¬ 
ers  needed  something  new  that  would 
help  them  when  they  got  out.  Because 
they  lack  day-to-day  life  skills,  they 
have  a  much  harder  time  integrating 
back  into  society  when  they  are 
released.” 

Operating  from  that  premise,  Arm¬ 


strong  designed  a  full  page  devoted  to 
the  prisons  that  once  a  week  would 
run  in  the  last  page  of  the  first  section, 
exclusively  in  the  papers  that  went  to 
the  correctional  facilities. 

What  to  put  on  the  page,  however, 
took  a  lot  of  discussion.  With  the  con¬ 
currence  of  prison  educators,  what 
was  eventually  settled  on  was  a  mix¬ 
ture  of  prison  news,  legal  matters, 
health  issues,  after-prison  career 
ideas,  and  a  generic  advertisement. 


“Colorado  Corrections  Courier,” 
and  beneath  that  was  written, 
“Designed  for  and  by  inmates  as  a 
Newspaper  in  Education  project.” 

A  short,  boxed  article  asked  for 
input  from  prisoners,  who  would 
receive  a  $5  credit  toward  their 
accounts  if  their  work  was  published. 
Wasson  said  that  once  it  got  going  and 
inmates  started  submitting  articles, 
they  had  plenty  of  material. 

When  the  pilot  program  ended,  it 


In  addition,  the  paper  further  benefited  because  the 
Audit  Bureau  of  Circulations  counted  the  copies  sent 
to  the  prisons  as  paid  circuiation. 


Placed  beneath  most  of  the  articles 
was  a  series  of  questions  for  prison¬ 
ers.  Educators  got  the  answers  on  a 
separate  sheet  of  paper,  although 
many  of  the  questions  were  designed 
to  provoke  discussion  and  did  not 
have  a  right  or  wrong  answer. 

The  first  issue  carried  the  headline. 


was  endorsed  by  both  prisoners  and 
their  teachers,  and  the  paper  found 
that  the  inmates’  interest  in  the  paper 
extended  beyond  the  special  page. 

In  addition,  the  paper  further  bene¬ 
fited  because  the  Audit  Bureau  of  Cir¬ 
culations  counted  the  copies  sent  to 
the  prisons  as  paid  circulation. 


EXPAND  YOUR  VISION 


There’s  big  news  from  America’s  big¬ 
gest  and  best  graphic  communications 
trade  show. 

In  1988  GRAPH  EXPO®  will  continue 
its  growth  into  one  of  ^ 

America’s  leading  show-  rd  i 
cases  for  Electronic  and  ^  J  fc  »  ■ 
Desktop  Publishing  sys-  April  17-20, 1988 
terns,  in  addition  to  jacobjavits 
displaying  all  kinds  of  typo-  ^®*™ce!!Sr 
graphic,  makeup,  prepress, 
pressroom  and  bindery 


nlt:;;:expo 


equipment.  More  than  400  exhibitors 
show  the  leading  technologies. 

And  in  1988  we’ll  be  moving  into  the 
biggest  show  hall  we’ve  ever  had  on  the 
I  East  Coast,  the  Jacob 
Javits  Convention  Center 
in  New  York  City.  So  you 
can  view  even  more  of  the 
newest  and  best. 

GRAPH  EXPO®  88: 
Expand  your  vision  as 
___  never  before. 


For  more  information, 
return  to: 


Graphic  Arts  Show 
Company,  Inc. 

1899  Preston  White  Dr. 
Reston,  VA  22091 


Company . 


Telephone . 
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Distinguished  Writing  Awards 


New  York  News,  Washington  Post  win  two  awards  each  in  ASNE  contest 


The  New  York  Daily  News  and  the 
Washington  Post  each  won  two 
awards  in  the  1988  Distinguished 
Writing  Awards  given  by  the  Ameri¬ 
can  Society  of  Newspaper  Editors. 

Newsday  and  the  Baltimore  Siin 
won  one  award  each. 

The  winning  entries  were  selected 
by  a  panel  of  ASNE  editors  from 
more  than  500  entries.  The  winners 
will  receive  a  $1,000  cash  prize  from 
the  ASNE  Foundation  at  the  conclu¬ 
sion  of  the  society’s  annual  conven¬ 
tion  on  April  15  in  Washington,  D.C. 

The  ASNE  also  prints  the  winning 
entry  in  a  book.  Best  Newspaper 
Writing  1988,  produced  by  the  Poyn- 
ter  Institute  for  Media  Studies  in  St. 
Petersburg,  Fla. 

Jimmy  Breslin  and  Bob  Herbert 
were  the  two  winners  from  the  New 
York  Daily  News. 

Breslin  won  in  the  commentary- 
column  category  and  was  cited  for  his 
accounts  of  how  ordinary  citizens 
cope  with  life  in  New  York  and  his 
writing  on  the  verdicts  in  the  Howard 

Black  weekly  runs 
105th  anti-Koch 
front-page  editorial 

The  New  York  Amsterdam  News,  a 
black  community  weekly,  announced 
that  it  recently  ran  its  1 05th  consecu¬ 
tive  front-page  editorial  calling  for  the 
resignation  of  New  York  Mayor 
Edward  1.  Koch. 

Each  of  the  105  editorials  dealt  with 
“a  different  aspect  of  the  corruption 
scandal  as  well  as  the  polarization  of 
the  peoples  of  this  city,”  stated 
Amsterdam  News  publisher  Wilbert 
A.  Tatum. 

The  Amsterdam  News  celebrated 
its  105th  anti-Koch  editorial  with  a 
special  edition  featuring  its  latest 
“Koch  Must  Resign”  editorial  on 
most  of  the  front  page. 


Beach  case. 

Breslin  joined  the  News  in  1976  but 
will  leave  for  Newsday  when  his  con¬ 
tract  expires  in  October  1988. 

Herbert,  the  deadline  writing  win¬ 
ner,  was  cited  for  his  reporting  on  the 
violence  accompanying  the  1987 
presidential  elections  in  Haiti, 
including  attempts  to  kill  Herbert  and 
his  party. 

Blaine  Harden,  Africa  correspon¬ 
dent  of  the  Washington  Post,  won  the 
award  for  non-deadline  writing  in  rec¬ 
ognition  of  his  vivid  account  of  a  river 
Journey  through  Zaire,  plus  other  sto¬ 
ries  about  how  African  countries  are 
coping  with  the  conflicts  of  tribal  val¬ 
ues  and  modernization. 

Tom  Shales,  television  critic  of  the 
Washington  Post,  received  an  ASNE 
award  for  his  obituaries  of  entertain¬ 
ment  celebrities  Danny  Kaye,  Ray 
Bolger,  David  Susskind  and  Rita 
Hayworth. 

Carl  Schoettler  of  the  Baltimore 
Sun  also  won  in  the  obituary  writing 
category  for  his  accounts  of  the  lives 
of  three  well-known  Baltimorians 
including  a  newsdealer,  a  former 
mayor  and  a  newspaper  publisher. 

Newsday  associate  editor  James 
Klurfield  won  the  ASNE  award  for 
editorial  writing  in  recognition  of  his 
editorials  about  Ronald  Reagan  and 
the  Iran/contra  affair. 

Cited  as  runners  up  in  the  1988 
competition  were  Henry  Allen, 
Washington  Post;  Graham  S.  Dower, 
Cleveland  Plain  Dealer;  David 
Finkel,  St.  Petersburg  (Fla.)  Times; 
Michael  Pakenham,  New  York  Daily 
News;  and  Elizabeth  Rau,  Provi¬ 
dence  (R.I.)  Jonrnal-Bidletin. 

The  1988  ASNE  Writing  Awards 
Board  was  chaired  by  Anthony  Day, 
editorial  page  editor  of  the  Los 
Angeles  Times.  Board  members  par¬ 
ticipating  in  this  year’s  Judging  were 
Richard  Aregood,  Philadelphia  Daily 
News;  John  Carroll,  Lexington  (Ky.) 
Herald-Leader;  Judith  Clabes,  Ken¬ 


tucky  Post,  Covington;  Robert 
Clarke,  Harte-Hanks  Newspapers; 
Colleen  Dishon,  Chicago  Tribune; 
John  Driscoll,  Boston  Globe;  Earl 
Foell,  Christian  Science  Monitor; 
Michael  Gartner,  Ames  (Iowa)  Daily 
Tribune;  David  Laventhol,  Times 
Mirror;  Patrick  McCauley,  Huntsville 
(Ala.)  Times;  Jean  Otto,  Rocky 
Mountain  News;  Eugene  Roberts, 
Philadelphia  Inquirer;  Richard 
Smyser,  Oak  Rider,  Oak  Ridge, 
Tenn.;  and  Joseph  Sterne,  Baltimore 
Sun. 


Exhibit  of  design  by 
Silverstein  for  NYT 

A  retrospective  exhibit  of  promo¬ 
tion,  advertising  and  editorial  design 
produced  by  Louis  Silverstein  for  the 
New  York  Times  was  recently  on  dis¬ 
play  at  The  Cooper  Union  for  the 
Advancement  of  Science  and  Art  in 
New  York  City.  Steve  Heller,  art 
director  of  the  New  York  Times  Book 
Review  and  a  design  critic,  was  co¬ 
curator  of  the  exhibit. 

Silverstein,  who  recently  retired  as 
assistant  managing  editor  of  the 
Times  and  corporate  art  director  of 
the  New  York  Times  Company,  now 
serves  as  a  consultant  to  the  newspa¬ 
per  company. 

The  exhibit  contained  a  wide  vari¬ 
ety  of  promotional  materials,  includ¬ 
ing  such  poster  campaigns  as  “I  got 
my  Job  through  the  New  York 
Times,”  which  was  seen  in  the  New 
York  area  for  19  years.  It  also  focused 
on  many  of  the  prize-winning  pages 
from  redesigned  sections  produced 
by  Silverstein  and  his  staff,  as  well  as 
redesigns  of  some  of  the  New  York 
Times  Regional  Newspaper  Group 
papers. 
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Winnepeg  papers  fight  over  defunct  name 

Court  rules  that  Winnepeg  Tribune  name  cannot  be  used  by  Peladeau 


By  Mark  Fitzgerald 

Ending  a  dispute  that  had  its  roots 
in  controversial  newspaper  closings 
by  Canada’s  two  biggest  chains  seven 
years  ago,  a  Manitoba  court  has  ruled 
that  the  Winnepeg  Sun  cannot  have 
the  name  of  the  defunct  Winnepeg 
Tribune. 

Sun  editor  Bryan  Dunlop  told  E&P 
that  his  paper  is  still  pleased  because 
he  said  the  effect  of  the  ruling  will  be 
to  keep  Southam  Newspapers  from 
reviving  the  Tribune,  which  it  closed 
in  August  1980. 

The  case  involved  what  is  essen¬ 
tially  a  technicality  of  Canadian  busi¬ 
ness  law,  but  its  origins  are  in  the 
actions  of  Southam  and  Thomson 
Newspapers  in  that  summer  seven 
years  ago. 

On  Aug.  26  and  27,  1980,  Southam 
and  Thomson  separately  announced 
closings  that  left  two  big  Canadian 
cities  with  newspaper  monopolies. 
Thomson  closed  its  Ottawa  Journal, 
leaving  Southam’s  Ottawa  Citizen  the 
only  English-language  daily,  while 
Southam  closed  the  Winnepeg  Tri¬ 


bune,  giving  Thomson’s  Winnepeg 
Free  Press  the  monopoly. 

Those  closings  led  to  federal  inves¬ 
tigations  and  attempts  to  pass 
national  legislation  limiting  the  con¬ 
centration  of  ownership.  However, 
neither  led  to  any  action  against  the 
groups. 

In  Winnepeg,  the  Free  Press 
bought  the  assets  of  the  Tribune, 
including  the  name.  Southam  also 
agreed  not  to  start  a  daily  in  the  mar¬ 
ket  for  10  years. 

However,  soon  after  the  closing, 
Pierre  Peladeau’s  Quebecor  group 
re-established  competition  with  a 
morning  tabloid,  the  Winnepeg  Sun. 
The  Sun  has  a  daily  circulation  of 
about  47,000  while  the  Free  Press,  an 
evening  paper,  has  about  175,000. 

Recently,  the  Sun’s  Dunlop  said, 
the  Sun  became  aware  that  the  Free 
Press  had  never  registered  the  Tri¬ 
bune  name  in  its  corporation  papers. 

“We  had  been  negligent  in  not 
making  the  Winnepeg  Tribune  name 
part  of  Winnepeg  Free  Press 
Co.  .  .  .  [However],  it’s  been  on  our 


masthead  since  1981,’’  Free  Press 
publisher  Arthur  Wood  said  in  a  tele¬ 
phone  interview. 

“So  we  went  ahead  and  registered 
the  name  ourselves,  with  the  inten¬ 
tion  of  putting  it  on  our  own  publica¬ 
tion  or  on  a  new  product  like  a 
weekly,’’  Dunlop  explained. 

More  important,  Dunlop  added,  the 
Sun  wanted  to  insure  that  Southam 
could  not  use  the  name. 

However,  the  Manitoba  Court  of 
Queen’s  Bench  agreed  with  the  Free 
Press  position  that  the  paper  bought 
the  name  along  with  all  other  assets  of 
the  Tribune,  and  that  registration 
could  not  be  used  simply  to  protect  a 
business  name. 

“The  [registration]  Act  is  not 
designed  for  business  enterprises  to 
put  a  title  on  the  shelf  for  future  use,” 
the  court  said.  “There  was  no  inten¬ 
tion  to  publish  a  Winnepeg 
Tribune  .  .  .  The  intention  was  to 
prevent  Southam  [from  using  the 
name  and]  it  is  not  within  the  purpose 
of  the  Act  ...  to  protect  names  per 
(Continued  on  page  45) 


TMTORMfiR? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese" 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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NEWSPEOPLE  IN  THE  NEWS 


Ron  Hutson  Camille  Stinton  Peter  M.  Ill 


Ron  Hutson,  a  senior  assistant 
metropolitan  editor  at  the  Boston 
Globe,  has  been  named  assistant  to 
the  editor. 

Hutson  is  responsible  for  hiring, 
recruiting,  and  interviewing  staff  for 
the  Globe’s  news  and  editorial  depart¬ 
ments  and  also  supervises  contract 
compliance,  the  minority  develop¬ 
ment  program,  cooperative  education 
students,  and  staff  orientation. 

With  the  Globe  since  1974,  he  has 
been  a  general  assignment  and  New 
England  regional  reporter,  urban  edi¬ 
tor  and  assistant  metropolitan  editor 
on  the  night  city  desk. 

He  earlier  was  a  reporter  for  the 
Providence  Journal-Bulletin,  the 
Cleveland  Press,  and  the  Cleveland 
Call  <6  Post,  a  black  weekly.  A  1970 
graduate  of  Brown  Uuniversity,  Hut¬ 
son  had  a  part  in  the  Globe’s  1984 
Pulitzer  for  public  service  and  the 
1984  Pulitzer  for  special  local  report¬ 
ing.  He  is  serving  his  second  year  as  a 
nominating  juror  in  the  annual  Pulit¬ 
zer  journalism  awards  at  Columbia 
University. 

*  *  * 

Larry  C.  Jackson,  publisher  of 
the  Pecos  (Texas)  Enterprise  since 
1984,  is  the  new  publisher  of  the 
Corona-Norco  (Calif.)  Independent . 
Both  papers  are  Buckner  News 
Alliance  dailies. 

Named  as  publisher  of  the  Pecos 
paper  is  Mike  Mzyk,  formerly  adver¬ 
tising  manager  of  the  Guthrie  (Okla.) 
Daily  Leader. 


Geoffrey  Belzer,  formerly  a 
reporter  at  the  Florida  Times-Union, 
Jacksonville,  has  been  named  public 
relations  director  of  the  Vermont 
Mariners  baseball  team.  He  served  as 
intern  in  the  media  relations  depart¬ 
ment  of  the  Chicago  Cubs. 


Camille  Stinton,  most  recently 
regional  manager  in  home  delivery  of 
the  Hartford  Courant,  has  been  pro¬ 
moted  to  single  copy  manager  and  will 
oversee  vending,  agency  and  dealer 
sales  and  distribution  of  the  newspa¬ 
per. 

Stinton  joined  the  Courant  circula¬ 
tion  department  last  April  from  the 
Boston  Herald,  where  she  served  as 
circulation  promotion  manager  and 
then  home  delivery  manager  during 
1984-85.  Prior  to  the  Herald  she  was  a 
regional  single  copy  sales  representa¬ 
tive  for  Murdoch  Magazines  of  New 
York. 

*  *  * 

Bill  Buchanan,  most  recently  a 
copy  editor  at  the  Boston  Globe,  has 
retired  after  a  41 -year  career  in  Bos¬ 
ton  journalism. 


John  Thabault,  formerly  an 
advertising  account  executive  for  the 
Burlington  (Vt.)  Free  Press,  joined 
the  sales  staff  of  Vermont  Business 
magazine,  Brattleboro. 


Peter  M.  Ill  joined  the  corporate 
staff  of  Landmark  Communications 
Inc.  as  a  new  ventures  development 
executive  and  will  work  on  business 
development  and  expansion  efforts. 

Prior  to  joining  the  company,  he 
served  as  a  lieutenant  in  the  U.S. 
Navy  and  was  stationed  at  the  Oceana 
Naval  Air  Station  as  an  F-14  pilot. 

Ill,  a  graduate  of  Princeton  Univer¬ 
sity  in  1981  with  a  bachelor  of  arts 
degree  in  history,  serves  on  the  board 
of  directors  of  the  Virginia  Beach 
Maritime  Historical  Museum. 

ifc  :|c  « 

Joe  Lippincott,  former  photo  edi¬ 
tor  of  the  Detroit  News,  is  the  newly 
named  photo  editor  of  the  Patriot 
Ledger,  Quincy,  Mass.  He  is  in 
charge  of  all  photography  for  the 
newspaper  and  supervises  an  eight- 
person  photo  staff. 

Lippincott  has  held  photo  positions 
at  the  Detroit  Free  Press  and  the 
Miami  Herald  and  writing  and  editing 
posts  at  three  newspapers  in  Pennsyl¬ 
vania.  He  taught  photojournalism  at 
Lansing  Community  College  and 
advised  the  student  newspaper  at 
Michigan  State  University. 

*  *  if 

Joe  Mashek  is  now  national  corre¬ 
spondent  for  the  Atlanta  Journal  and 
the  Atlanta  Constitution,  working 
from  Cox  Newspapers’  Washington 
bureau. 

He  moved  from  U.S.  News  & 
World  Report,  where  he  most 
recently  was  national  political  corre¬ 
spondent.  Mashek  was  in  the  Dallas 
Morning  News  Washington  bureau  in 
the  early  ‘60s  and  then  joined  the 
newsmagazine  and  held  several  posi¬ 
tions  including  chief  White  House 
correspondent  and  political  editor. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 

doily  newspapers  *  (9i  9)  782-3131 

*15,000  circulation  17127 

and  above.  Raleigh,  N.C.  27619 

40  Years  Nation-Wide,  Personal  Service 
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Jeffrey  N.  Brown 


George  B.  Irish 


Aubrey  L.  Webb 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

also  has  had  group  publisher  respon¬ 
sibilities  supervising  other  Texas 
papers  in  Midland,  Loredo,  and  Plain- 
view.  Previously,  he  was  publisher  of 
the  Midland  Reporter-Telegram. 

Thomas,  publisher  for  six  years, 
joined  Hearst  as  retail  ad  manager  of 
the  Light  in  1968  and  later  served  as 
advertising  and  marketing  director. 
He  became  publisher  of  the  Midland 
Reporter-Telegram  and  Plainview 
Daily  Herald  in  1979  and  in  1982 
returned  to  the  Light  as  chief  operat¬ 
ing  executive. 


Jeffrey  N,  Brown  is  the  newly 
named  vice  president  of  administra¬ 
tion  for  Home  News  Enterprises, 
Columbus,  Ind.  The  company  is 
involved  in  newspapers,  special 
publications  and  commercial  printing 
in  Columbus,  Franklin-Greenwood, 
Greenfield,  Monticello  and  Angola, 
all  in  Indiana. 

Brown,  28,  a  Purdue  University 
graduate  in  industrial  management, 
worked  for  Ford  Motor  Co.  in  Illinois 
for  more  than  a  year  and  a  half  and 
then  earned  an  MBA  degree  at  Den¬ 
ver  University.  For  Home  News,  he 
has  served  as  advertising  director  for 
the  Monticello  Herald  Journal  and 
most  recently  has  been  special  pro¬ 
jects  manager.  He  is  the  son  of  Rob¬ 
ert  Brown,  chairman  of  Home  News 
Enterprises. 

In  his  new  position.  Brown  has 
responsibility  for  corporate  adminis¬ 
trative  functions  and  continues  in  spe¬ 
cial  projects  with  emphasis  on  new 
business  development. 


Hollinger  Inc.,  headquartered  in 
Toronto,  has  announced  election  of 
Dr.  Henry  Kissinger  as  a  director  of 
the  corporation  and  appointment  of 
Larry  J.  Perrotto  as  president  and 
chief  executive  officer  of  American 
Publishing  Company,  a  wholly  owned 
U.S.  subsidiary  based  in  West  Frank¬ 
fort,  Ill. 

Kissinger,  a  former  assistant  to  the 
President  of  the  United  States  for 
National  Security  Affairs  and  former 
Secretary  of  State  in  1973-77,  is  pres¬ 
ently  chairman  of  Kissinger  Associ¬ 
ates  Inc.,  an  international  consulting 
firm. 

Perrotto,  formerly  vice  president  of 
American  Publishing  succeeded  F. 
David  Radler  as  president.  Radler  is 
now  president  of  Hollinger  Inc.  and 
chairman  of  American  Publishing 
which  currently  owns  more  than  97 
publications  in  the  United  States,  43 
of  them  daily  papers. 


The  Hearst  Corporation  has 
appointed  new  publishers  at  the  San 
Antonio  Light  and  Beaumont  Enter- 
prise  in  Texas.  V( 

George  B.  Irish  has  been  named  ^n 
publisher  of  the  San  Antonio  paper,  th 
succeeding  William  C.  Thomas, 
who  was  appointed  senior  associate 
publisher  and  remains  a  Hearst 
executive  for  special  assignments  in  as 
San  Antonio  and  elsewhere  for  the  E 
Hearst  Newspapers  Group.  The  e( 
change  was  effective  March  1 .  w 

Aubrey  L.  Webb  has  succeeded  nt 
Irish  as  publisher  of  the  Beaumont  ct 
paper.  General  manager  since  March 
1985,  Webb  formerly  was  advertising  al 
director.  He  joined  the  company  in  tli 
1983.  tf 

Irish,  currently  president  of  the  s< 
Texas  Daily  Newspaper  Association,  in 
joined  Hearst  in  1979  at  the  Midland  ni 
(Mich.)  Daily  News.  He  has  been  jc 
publisher  of  the  Enterprise  since  it  tl 
was  acquired  by  Hearst  in  1984  and  F 

BONDING” 

Protection 


Patrick  Airman,  formerly  direc¬ 
tor  of  public  relations  at  DePauw  Uni¬ 
versity  in  Greencastle,  Ind.,  has 
moved  to  promotion  coordinator  for 
the  Indianapolis  Star. 

*  *  * 

Tom  Gibbons  has  been  promoted  to 
assistant  news  editor  of  the  Baltimore 
Evening  Sun  after  one  year  as  a  copy 
editor  for  the  paper.  He  previously 
was  executive  sports  editor  of  the 
now-defunct  Baltimore  News  Ameri¬ 
can. 

Gibbons  went  to  Baltimore  in  1984 
after  several  years  as  sports  editor  of 
the  Boston  Herald  and  remained  with 
the  Hearst-owned  New  American  for 
several  months  after  the  paper  folded 
in  1986,  assisting  in  completing  busi¬ 
ness  affairs  of  the  company.  He 
joined  the  Evening  Sun  part  time  later 
that  year  and  became  copy  editor  in 
February  1987. 


The  New  York  Times,  The 
San  Francisco  Chronicle,  The  San 
Francisco  Examiner,  USA  Today, 
and  Donrey  Media  Group  all 
realize  the  importance  of 
independent  contractor  bonding. 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 


(213)474-5594  Deane 


1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond,  Carrier  Accident  Insurance 
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Warren  Foster  Cook  Jr.,  78,  who 
had  worked  for  four  Connecticut 
newspapers  as  a  reporter,  died  Feb.  3 
in  New  Milford  after  a  brief  illness. 
He  started  with  the  New  Britain  Her¬ 
ald  and  later  was  with  the  Torrington 
Register,  the  Waterbary  American, 
and  the  New  Milford  Times. 

*  *  * 

E.W.  Cowles,  86,  who  started  his 
career  at  the  Clinton  (Iowa)  Herald  as 
a  police  and  courthouse  reporter  and 
later  worked  for  California  newspa¬ 
pers,  the  Chicago  Tribune  and  Inter¬ 
national  News  Service,  died  Jan.  10. 

He  first  worked  in  California  for  the 
Long  Beach  Press-Telegram  and  then 
became  religion  editor  of  the  Los 
Angeles  Examiner.  He  moved  to  Chi¬ 
cago  and  worked  for  the  Tribune  and 
International  News  Service  and  then 
went  back  west  as  managing  editor  of 
the  Valley  Times  in  San  Fernando 
Valley.  In  1968  joined  the  Paso 
Robles  Daily  Press  from  where  he 
retired  in  1971. 

*  *  * 

Wakeman  Hartley,  79,  editor  and 
co-publisher  with  his  wife,  Lois,  of 
the  Village  Gazette,  Old  Greenwich, 
Conn.,  for  31  years  until  1980,  died 
Feb.  12  in  Canaan,  Conn. 

Earlier,  he  was  with  the  Chester 
(N.Y.)  Daily  Item  and  the  Bedford 
(N.Y.)  Villager.  In  recent  years,  he 
wrote  a  weekly  column  for  the  Tor- 
rington  (Conn.)  Register  Citizen. 

*  *  * 

Martha  Granger  Krock,  87,  a 
former  society  columnist  in  Chicago 
for  Hearst  Newspapers  and  widow  of 
Arthur  Krock,  former  chief  of  the 
New  York  Times  bureau  in  Washing¬ 
ton,  died  Feb.  18  of  pneumonia  at 
Georgetown  University  Hospital. 

She  had  moved  to  Washington  in 
1933  and  until  she  was  married  in  1939 
wrote  a  column  for  Hearst’s 


Washington  Times-Herald.  She  was  a 
prominent  hostess  in  Washington  and 
during  World  War  II  headed  the 
American  Women’s  Voluntary  Ser¬ 
vices. 

She  is  survived  by  a  son,  William 
Granger  Blair,  a  reporter  for  the 
Times. 

♦  *  * 

James  McGlincy,  70,  a  correspon¬ 
dent  for  United  Press  in  1940-49  who 
later  worked  for  the  London  Daily 
Express  and  in  New  York  for  the  Mir¬ 
ror,  the  Post,  and  the  Daily  News, 
died  Feb  .  10  of  cancer  of  the  lymph 
glands  at  New  York  University  Medi¬ 
cal  Center. 

His  escapades  during  nearly  a  half 
century  of  reporting  were  legendary. 
He  was  one  of  the  first  World  War  11 
correspondents  and  it  was  alleged  he 
once  rousted  several  sleeping  U.S. 
generals  who  had  taken  over  French 
chateau  quarters  assigned  to  the  press 
by  shooting  a  pistol  into  the  building’s 
ceiling. 

He  won  the  George  Polk  Memorial 
Award  for  metropolitan  reporting 
while  working  for  the  Daily  News  in 
1954  and  later  worked  for  CBS  News 
and  Fairchild  Publications.  He  retired 
two  years  ago. 

*  *  * 

Wendell  S.  Merick,  60,  a  long¬ 
time  foreign  correspondent  in  Asia  for 
United  Press  International  and  U.S. 
News  &  World  Report,  died  Feb.  1 1  at 
his  home  in  Bethesda,  Md. 

He  joined  the  wire  service,  then 
United  Press,  in  1949  in  Detroit  and 
two  years  later  went  to  Tokyo. 

After  the  Korean  War,  he  was  UP's 
Hong  Kong  bureau  chief  for  seven 
years  and  covered  revolutions  in 
Indonesia  and  Laos  and  beginning  of 
upheavals  in  Southeast  Asia. 

Back  in  the  United  States  in  1960  he 
was  a  desk  editor  and  writer  of  foreign 
news  analysis  for  the  Boston 
Traveler.  In  1963  he  returned  to  Asia 


for  British  newspapers  and  ABC 
radio  and  became  Saigon  bureau  chief 
of  U.S.  News  &  World  Report  in  1966 
and  reported  from  Vietnam  until  the 
communist  takeover. 

He  then  was  the  magazine’s  bureau 
chief  in  Australia  until  1976  when  he 
returned  to  cover  the  Pentagon  and 
later  worked  for  the  magazine’s  book 
division.  He  retired  at  the  end  of  1983. 

*  *  * 

Robert  E.  O’Brien,  67,  a  former 
Jersey  Journal,  Jersey  City,  editor 
and  then  editor  and  publisher  of  New 
Jersey  Success  magazine  the  past  five 
years,  died  Feb.  9  following  a  heart 
attack. 

He  first  worked  at  the  Boston  Post. 
Following  World  War  II  service  in  the 
Army  and  reporting  for  Stars  & 
Stripes  during  the  Korean  War, 
O’Brien  joined  the  Hudson  (N.J.) 
Dispatch,  covering  politics  and  gov¬ 
ernment.  He  had  the  same  beats  for 
the  Jersey  Journal  before  becoming 
an  editor. 

3i(  SK 

Kenneth  L.  Patterson,  60,  a  pho¬ 
tographer  for  the  Atlanta  Journal  and 
the  Atlanta  Constitution  from  1953  to 
1967  and  later  head  of  the  audio-visual 
department  of  Mead  Packaging 
Corp.,  died  Jan.  17  of  lung  cancer.  He 
was  with  the  Jackson  (Miss.)  Daily 
News  and  the  Clarion-Ledger  before 
moving  to  Atlanta. 

*  *  * 

Herbert  L.  Price,  7 1 ,  who  started 
as  a  reporter  for  the  Salt  Lake  Tele¬ 
gram  and  later  was  with  the  Newspa¬ 
per  Agency  Corporation  in  Salt  Lake, 
died  Jan.  23. 

He  joined  the  agency  as  an  adver¬ 
tising  salesman  in  1953  and  then  was 
personnel  manager  and  finally  assis¬ 
tant  general  manager  in  1987  at  the 
time  of  his  retirement. 

He  was  a  graduate  of  the  University 
of  Utah  and  the  Graduate  School  of 
Journalism  at  Columbia  University. 
A  U.S.  Army  Reserve  officer,  he  was 
called  to  active  duty  in  1942  and 
served  until  1946.  He  joined  the  Utah 
National  Guard  and  worked  in  com¬ 
mand  positions  until  his  unit  was  acti¬ 
vated  during  the  Korean  Police 
Action  in  1951.  He  was  with  the 
Korean  Militia  Advisory  Group  until 
early  1953. 

^ 

L.A.  Wilson  Jr.,  72,  owner  and 
editor  of  the  weekly  Richton  (Miss.) 
Dispatch,  died  Feb.  1 1.  He  had  been 
owner  and  editor  of  the  newspaper 
since  1956. 
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LEGAL  BRIEFS 


Ga.  court  urged 
to  open  lawsuit 
against  priest 

Attorneys  for  the  Atlanta  Constitu¬ 
tion  and  Journal  are  seeking  to  have 
the  records  unsealed  in  a  lawsuit  filed 
by  a  25-year-old  aspiring  singer 
against  a  former  Catholic  priest. 

The  nature  of  Vicki  Renee  Long’s 
suit  against  Donal  Keohane,  who 
until  1985  was  a  Catholic  priest  in 
Columbus,  is  unknown  since  all  the 
documents  including  her  complaint 
were  ordered  sealed  by  Fulton 
County  Superior  Court  Judge  Frank 
M.  Eldridge. 

The  newspaper  argued  before  the 
seven-member  Georgia  Supreme 
Court  that  sealing  the  documents  set  a 
dangerous  precedent  and  violated 
common  law  traditions  which  pre¬ 
sumes  such  records  are  public. 

However,  attorneys  for  the 
Catholic  Diocese  of  Savanah  argued 
in  favor  of  sealing  the  documents, 
saying  the  litigants’  privacy  needed  to 
be  protected  and  gave  them  a  chance 
to  settle  the  suit  before  a  trial  became 
necessary. 

Judge  voids  III.  law 
requiring  licensing 
of  some  periodicals 

A  federal  district  judge  found  an 
Illinois  law  requiring  certain  periodi¬ 
cals  to  obtain  a  license  before  solicit¬ 
ing  advertising  to  be  an  unconstitu¬ 
tional  prior  restraint. 

The  Illinois  law  banned  advertising 
solicitations  by  any  firefighters’  or 
law  enforcement  publications  unless 
they  had  been  certified  by  the  attor¬ 
ney  general  as  “bona  fide!’  The  Illi¬ 
nois  Fireman’s  Friend,  which  deals 
with  fire  safety  and  is  distributed  free 
to  the  public,  is  a  privatley  owned 
publication  subsidized  entirely  by 
advertising. 

The  IFF  was  told  it  needed  a  license 
because  of  its  content,  but  that  it 
would  not  receive  one  because  it  was 
not  affiliated  with  any  firefighters’ 
organization.  When  IFF  contested 
the  law,  the  attorney  general  main¬ 
tained  that  the  statute  pertained  only 
to  commercial  speech,  which  is  nomi¬ 
nally  protected  under  the  First 
Amendment. 

District  Judge  Richard  Mills 
rejected  that  argument.  He  noted  that 
the  “full  regulatory  impact”  of  the 
statute  directly  burdened  noncom¬ 


mercial  speech  and,  as  such,  consti¬ 
tuted  a  prior  restraint. 

Attorney  Steven  Helle,  who  wrote 
the  trial  memorandum  for  IFF,  said 
the  case  was  an  important  precedent 
protecting  all  publishers  from  “back¬ 
door  censorship  aimed  supposedly  at 
advertising,  but  really  at  editorial 
content.” 

Court  orders  end 
to  Washington 
exit  poll  ban 

Washington  state’s  ban  on  media 
exit  polls  violates  free  speech  guaran¬ 
tees  and  must  be  scrapped,  a  federal 
appeals  court  ruled  in  a  challenge 
regarded  as  a  test  case  for  similar  laws 
in  other  states. 

The  9th  U.S.  Circuit  Court  of 
Appeals  on  Feb.  2  upheld  a  lower 
court  decision  throwing  out  the  law, 
rejecting  the  state’s  argument  that 
exit  polls  disrupt  the  voting  process. 

States,  particularly  in  the  West, 
object  to  the  polls  because  their 
results  can  affect  turnout  in  states  that 
are  still  voting. 

The  appellate  court  said  Washing¬ 
ton’s  law  improperly  restricted  cer¬ 
tain  speech  based  on  its  context  and 
was  overly  broad  and  was  not  “the 
least  restrictive  means  of  advancing 
the  state’s  legitimate  interest  in  keep¬ 
ing  peace,  order  and  decorum  at  the 
polls.” 

Washington’s  1983  law  banning 
exit  polls  within  300  feet  of  a  voting 
place  was  challenged  by  ABC,  NBC, 
CBS,  the  New  York  Times  and  the 
Everett  (Wash.)  Herald. 

James  Johnson,  Washington  senior 
assistant  attorney  general,  said  the 
state  would  consider  an  appeal  to  the 
Supreme  Court. 


Dentist  sues 
Hartford  Courant 

Dr.  Theodore  Lenczyk,  a  Newing¬ 
ton,  Conn.,  dentist,  had  filed  a  $21- 
million  suit  in  U.S.  District  Court 
charging  the  Hartford  Courant 
destroyed  his  reputation  by  reporting 
his  arrest  on  charges  that  were  later 
dropped. 

The  dentist  was  arrested  March  22, 
1984,  on  charges  that  he  fabricated  a 
burglary  at  his  office  to  cover  illegal 
use  and  distribution  of  some  $2,(X)0 
worth  of  drugs  he  had  reported  stolen. 
Charges  were  later  dismissed  and  the 
dentist  claimed  he  had  been  framed. 

The  dentist’s  suit,  which  does  not 
claim  libel,  charges  the  Hartford  Cou¬ 
rant  “virtually  destroyed  his  reputa¬ 
tion  and  his  ability  to  earn  a  living.” 
The  suit  also  says  Lenczyk  was 
deprived  of  his  constitutional  rights, 
including  “freedom  to  practice  his 
profession.” 

The  Courant  stood  by  its  coverage, 
saying  that  all  it  did  was  “report  on 
actions  and  regulatory  proceedings 
against  him.” 


Man  ordered 
to  guard  newsrack 

A  man  convicted  of  destroying  a 
newspaper  vending  box  in  Charles¬ 
ton,  W.  Va.,  was  ordered  by  a  judge 
to  stand  guard  for  a  month  over  the 
replacement  machine. 

Municipal  Judge  Jay  Goldman 
fined  Christopher  Jones,  25,  $500  and 
ordered  him  to  pay  $250  restitution. 
However,  the  fine  was  waived  with 
the  understanding  that  Jones  would 
guard  the  box  from  7  p.m.  to  3  a.m. 
each  night  for  30  days. 


—  AP 
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Feet  stamp.  Skirts  swirl.  Hands  clap. 


O  U  L  M  USIC 


Voices  strain.  Strings  sing.  The  11a- 
menco  is  part  song,  part  dance, 
and  all  spectacle.  The  ancient 
gypsy  music  ot  Andalucla  has 
become  the  soul  music  ot  Spain. 


That  was  what  brought  photogra¬ 
pher  Eddie  Adams  together  with 


Photograph  by  KAl  MUI 

35  mm  Kodochrome  64  professional  film 


these  dazzling  pertormers  in  a 
Madrid  cabaret  on  May  7, 1987. 
Eddie  was  one  ot  100  world-class 
photojoumalists  from  19  countries 
who  recorded  A  Day  in  the  Life  of 


10,000  rolls  of  Kodak  professional 
film  in  24  hours.  Two  hundred  of 
their  finest  images  appear  in 
A  Day  in  the  Life  of  Spain,  due  at 
booksellers  this  spring. 


been  a  major  sponsor  of  this 
landmark  project. 

Kodak  professional  film.  Choice  of 
the  world's  top  photographers. 


Spain  that  day. 

Altogether,  they  made  nearly 
200,000  exposures  on  more  than 


The  Professional  Photography 
Division  of  Eastman  Kodak 
Company  is  proud  to  have 


©  Eastman  Kodak  Company,  1988 
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Reuters 
earnings  rise 

Reuters  Holdings  PLC  reported  its 
unaudited  net  earnings  in  1987  rose  by 
35.6%  to  $205.7  million,  compared 
with  $151.7  million  in  1986. 

Revenues  in  1987  increased  by 
39.6%  to  $1.6  billion  from  $1.2  billion 
a  year  earlier. 

Pre-tax  earnings  rose  by  37.4%  to 
$337.8  million,  up  from  $245.8  million 
the  previous  year. 

Murdoch  group 
reports  large 
earnings  hike 

The  News  Corporation  Ltd., 
headed  by  Rupert  Murdoch,  reported 
a  45%  increase  in  earnings  for  its  sec¬ 
ond  fiscal  quarter,  ended  Dec.  31, 
1987,  to  $127  million,  or  790  a  share, 
from  $87.6  million,  or  640  a  share,  a 
year  earlier. 

Revenues  in  the  quarter  increased 
to  $1.11  billion  from  $837.1  million. 

News  Corp.  attributed  most  of  the 


gains  to  its  newspapers  and  maga¬ 
zines  in  Britain,  Australia  and  other 
Pacific  Basin  nations. 

But  the  gains  were  partly  offset  by 
declining  profits  in  the  U.S.  as  a  result 
of  soft  advertising  at  its  Fox  Televi¬ 
sion  stations  and  poor  results  of  the 
newspaper  division  because  of  the 
deteriorating  situation  at  the  New 
York  Post. 

Murdoch  has  reached  an  agree¬ 
ment,  scheduled  to  close  March  7,  to 
sell  the  Post  for  $37.6  million  to  real 
estate  developer  Peter  S.  Kalikow. 

Hay  elected  to 
board  of  Illinois 
press  group 

Howard  Hay,  Chicago  Tribune 
vice  president-circulation,  has  been 
elected  to  the  board  of  directors  of  the 
Illinois  Press  Association. 

Hay  is  the  first  Chicago  Tribune 
executive  to  serve  on  the  board  of  the 
600-newspaper  association. 

Hay  was  named  to  the  board  to  fill 
out  the  term  of  John  J.  Bowman,  vice 
president  and  general  manager  of  the 


Champaign-Urbana  News-Gazette. 

Also  appointed  to  the  IPA  board 
was  JoAnn  McNaughton-Kade, 
publisher  of  the  Effingham  Daily 
News;  and  J.  Peter  Teschner,  owner 
and  publisher  of  the  Hinsdale-based 
Doings  Newspapers. 

Syracuse  students 
cover  N.H.  primary 

Twenty  students  from  Syracuse 
University’s  S.I.  Newhouse  School 
of  Public  Communications  covered 
the  New  Hampshire  presidential  pri¬ 
mary  election  for  media  organizations 
in  New  York,  New  England  and 
Canada. 

The  students,  who  represented  16 
newspapers  and  two  radio  stations, 
are  members  of  a  class  in  political 
reporting  taught  by  professor  Cleve 
Mathews,  a  former  editor  for  the  New 
York  Times  and  news  director  for 
National  Public  Radio.  Mathews  also 
took  students  to  cover  the  New 
Hampshire  primary  in  1984.  Another 
section  of  the  class,  taught  by  visiting 
professor  James  Crook,  will  cover  the 
Massachusetts  primary. 


r 


Edison’s  New  Innovation? 
Of  Course  Not. 


V 


When  Thomas  Edison  per¬ 
fected  the  first  commercially 
practical  incandescent  lamp 
in  1879,  it  certainly  was  an 
innovation  at  the  time.  But 
a  new  innovation,  never!  As  a 
professional,  you  recognize 
a  redundancy.  And  you 
avoid  it. 

There's  something  else  we'd 
like  you  to  avoid  —  misuse 
of  our  trademarks  Cat  and 
Caterpillar.  We  make  and 
sell  a  line  of  construction 
machinery  that  includes 
track-type  tractors,  wheel 
and  track-type  loaders,  exca¬ 
vators,  wheel  tractor-scrapers, 
off-highway  trucks,  wheel 
dozers  and  motor  graders. 


We  also  sell  pipelayers,  com¬ 
pactors,  log  skidders,  lift 
trucks  and  diesel  engines. 

Other  companies  have  prod¬ 
ucts  similar  to  ours.  Some 
even  paint  them  yellow  like 
us.  But  those  products  don't 
carry  the  CATERPILLAR  trade¬ 
mark.  CATERPILLAR  and  CAT 
are  registered  trademarks  of 
Caterpillar  Inc. 

When  you  use  our  name  or 
trademarks,  please  make  cer¬ 
tain  you're  writing  about  us 
or  our  products.  It's  important. 
Thank  you. 


m 


CATafii»ii.LAn 


CATERPILLAR.  CAT  a 


s  Of  Caterpillar  inc 


J 


EDITOR  &  PUBLISHER  for  March  5,  1988 


31 


TECHNICAL  BRIEFS 


Annual  net  income 

up  in  1987 

for  Compugraphic 

Compugraphic  Corp.  reported 
fourth-quarter  revenues  of  almost  $95 
million  —  an  increase  of  approxi¬ 
mately  $8  million  over  the  same 
period  in  1986. 

Net  income  of  $2.5  million,  or  300 
per  share,  was  almost  unchanged 
from  quarter  to  quarter. 

Annual  revenue  climbed  $26  mil¬ 
lion  in  1987  to  just  over  $367  million. 
Net  income  almost  tripled  in  1987, 
rising  to  more  than  $10  million,  or 
$  1 . 20  per  share  ( 1 986  showed  an  after¬ 
tax  charge  exceeding  $1.1  million 
related  to  patent  litigation  settle¬ 
ment). 

Though  order  input  was  up  5%  in 
1987,  fourth-quarter  orders  were  far 
lower  than  expected. 

•According  to  Compugraphic  presi¬ 
dent  Carl  E.  Dantas,  the  company 
expects  first-quarter  1988  revenues  to 
be  lower  than  those  of  the  preceding 
quarter  and  below  first-quarter  1987 
figures. 

DEC,  Crosfield 
sign  marketing 
agreement 

Digital  Equipment  Corp.  and  Cros¬ 
field  Electronics  have  signed  a  sys¬ 
tems  cooperative  marketing  agree¬ 
ment  to  offer  a  complete  product  line 
for  newspaper  prepress  “with  an 
easy,  compatible  migration  path,” 
according  to  Robert  Farquhar,  direc¬ 
tor  of  Digital’s  Media  Industry  Mar¬ 
keting  Group. 

The  agreement  includes  Crosfield’s 
AdWizard  (Vaxstation  II/GPX-based 
on-screen  ad  design),  Crosfield  2300 
(PDP-11/73-  and  /84-based  advertis¬ 
ing,  editorial  and  pagination),  Cros¬ 
field  2400(PDP-1 1/84-based  classified 
and  editorial  front  end)  and  Crosfield 
2450  VAX-based  classified  and  edito¬ 
rial  system  for  larger  papers  (up  to  500 
terminals),  with  faster  throughput  and 
larger  database 

Sll  sells  system 
to  Delaware  paper 

System  Integrators  Inc.  contracted 
with  the  News-Journal  Co.,  Wilming¬ 
ton,  Del.,  a  part  of  the  Gannett  News¬ 
papers  group,  for  delivery  of  System/ 


55  editorial  and  classified  advertising 
front-end  systems  with  1 14  worksta¬ 
tions. 

The  company  publishes  the  Morn¬ 
ing  News,  Evening  Journal  and 
Weekend  News-Journal,  with  Sunday 
circulation  of  131,000. 

The  December  contract  followed 
comparable  System/55  sales  to  the 
Lit{\eRock  Arkansas  Gazette  and  the 
Patriot-News  Co.,  Harrisburg,  Pa. 

Abitibi  reports 
earnings  hike 

Abitibi-Price  Inc.  announced  1987 
fourth-quarter  earnings  of  $34.6  mil¬ 
lion  on  $786  million  in  sales  over  $28.8 
million  earnings  for  the  same  quarter 
in  1986  on  $698  million  in  sales.  Per- 
share  earnings  rose  80  to  470. 

For  the  year,  earnings  rose  14%  to 
$125.7  million  ($1.70  per  share)  on 
sales  just  short  of  $3  billion,  com¬ 
pared  with  $107.3  million  in  earnings 
for  1986  after  a  $2. 8-million  extraordi¬ 
nary  loss. 

Higher  prices  for  newsprint,  the 
company’s  principal  product,  were 
cited  as  a  component  of  improved 
earnings.  Chairman  and  CEO  Bernd 
K.  Koken  noted  that  the  figures  were 
achieved  in  spite  of  a  4.6%  decline  in 
the  value  of  the  U.S.  dollar  relative  to 
Canadian  currency. 

Windsor  Star 
experiments  with 
still  video  photos 

The  Windsor  (Ont.)  Star  has  joined 
the  first  few  newspapers  experiment¬ 
ing  with  still  video  photography. 

The  Star  first  published  images 
from  information  recorded  on  a  2" 
video  disk  in  February,  and  would  be, 
it  reported,  the  only  Canadian  paper 
using  the  technology  at  the  winter 
Olympics  in  Calgary. 

Images  are  captured  by  a  Canon 
RC-70 1  camera  not  much  larger  than  a 
conventional  35mm  SLR.  Photo  edi¬ 
tors  at  the  newspaper  can  edit,  size 
and  enhance  images  at  a  Muirhead 
electronic  darkroom.  Pictures  will  be 
previewed  and  then  sent  from  Calgary 
via  the  Canon  booth  at  the  Games 
site.  The  Star  has  not  acquired  a 
Canon  transceiver  “because  technol¬ 
ogy  will  soon  make  what  is  now  avail¬ 
able  obsolete,”  said  Star  editor  Carl 
Morgan. 

The  stock  markets’  black  Monday 
was  more  than  just  another  colorful 


day  for  USA  Today,  when  it  became 
the  first  U.S.  paper  to  print  color  pic¬ 
tures  derived  from  still  video  images. 
Color  photographs  from  the  World 
Series  were  taken  with  the  same 
Canon  camera  the  Star  used  in  Cal¬ 
gary.  The  national  daily  intended  to 
exploit  still  video’s  quick  recording 
and  telephone-line  transmission  capa¬ 
bilities  in  coverage  of  the  winter 
Games,  but  is  using  conventional 
photography. 

Kodak  staffed  a  Professional  Prod¬ 
ucts  Press  Center  in  Calgary  during 
the  Olympics,  where  it  showed  a 
color  video  printer,  recorder,  trans¬ 
ceiver  and  prototype  still  video  cam¬ 
era.  At  the  center,  the  technology  was 
demonstrated  when  Kodak  produced 
tamper-resistant  photo  identification 
cards  for  the  50,000  persons 
accredited  to  the  Games. 

Plans  to  build 
satellite  plant 
are  canceled 

Philadelphia  Newspapers  Inc. 
killed  plans  for  satellite  printing  in 
Chester  County  because  of  possible 
sooner-than-expected  acquisition  of 
presses  from  the  Detroit  Free  Press, 
which  “would  require  an  accelerated 
construction  schedule  that  would  not 
allow  the  company  to  engage  in  a 
lengthy  rezoning  process,”  according 
to  the  Philadelphia  Inquirer. 

(Both  the  Free  Press  and  PNI, 
which  publishes  the  Inquirer  and  the 
Philadelphia  Daily  News,  are  Knight- 
Ridder  Inc.  properties.  Free  Press 
directors  decided  to  close  the  paper  if, 
as  recommended,  proposed  joint 
operation  with  Gannett’s  Detroit 
News  is  not  permitted.) 

Two  other  potential  suburban 
printing  sites,  west  of  the  city,  are 
under  consideration  to  augment  pro¬ 
duction  at  the  60-year-old  downtown 
plant.  The  Inquirer  reported  that  PNI 
officials  believe  construction  and  pro¬ 
duction  schedules  can  now  best  be 
met  at  a  site  already  zoned  for  indus¬ 
try.  There  had  been  some  local 
opposition  to  the  rezoning  request  in 
Chester  County. 

Shifts  posts 

Gary  A.  Hays  will  move  from 
human  resources  manager  to  news¬ 
print  marketing  manager  at  Boise 
Cascade  Corporation’s  Publishing 
and  Packaging  Paper  Division,  suc¬ 
ceeding  the  retiring  Richard  D.  Lam- 
berton. 
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Donohue  reports 
large  hike 
in  net  income 

Donohue  Inc.  sales  of  $510.1  mil¬ 
lion  for  1987  were  an  increase  of  $34.5 
million  over  1986,  owing  in  part  to 
larger  shipments  of  newsprint  at 
“improved  selling  prices.” 

Net  income  for  the  year  posted  an 
almost  $20-million  increase  over  the 
$24.5  million  for  1986,  with  per-share 
earnings  rising  from  $1.58  to  $2.86. 

Fourth-quarter  sales  figures  rose  to 
almost  $150  million  and  sales  reached 
$17.3  million  —  a  gain  of  more  than 
$30  million  in  sales  and  almost  $10 
million  in  net  income  over  the  same 
period  in  1986. 

Donohue  noted  that  monthly  out¬ 
put  from  its  new  Clermont  paper 
machine,  started  up  last  November, 
exceeds  the  start-up  curve.  Annual 
capacity  is  180,000  metric  tons.  The 
company  also  announced  that 
Edward  P.  Walsh  will  retire  in  May, 
after  21  years  as  president. 

Atex  forms 
new  unit 

Atex  has  formed  a  PC  Publishing 
systems  unit  within  its  North  Ameri¬ 
can  Field  Operations  to  examine 
“available  products  in  the  general  PC 
marketplace  and  [evaluate]  their 
applicability  to  electronic  prepress 
operations,”  according  to  Harland 
LaVigne,  executive  vice  president  of 
operations. 

Ron  Matros,  who  managed  the 
introduction  of  Writer  Software  as 
magazine  and  commercial  operations 
group  general  manager,  has  been 
named  general  manager  of  the  new 
business  group. 

Great  Northern 
relocates  one 
sales  office 

Great  Northern  Paper,  a  Great 
Northern  Nekoosa  Corp.  company, 
has  relocated  its  mid-Atlantic  news¬ 
paper  sales  office  from  Stamford, 
Conn.,  to  100  Corporate  Dr.,  Leba¬ 
non,  N.J.  08833  (201/236-7442),  citing 
improved  regional  presence  and 
accessibility. 

The  company  also  announced  the 
promotion  of  James  M.  Giffune  to 
vice  president/operations,  succeed¬ 
ing  the  retiring  Richard  W.  Noyes, 
with  responsibility  for  Millinocket 


and  East  Millinocket  mills,  power 
systems,  woodlands,  research  and 
engineering  and  productivity 
improvement  programs. 

Smith  promoted 
at  Iris  Graphics 

Iris  Graphics  Inc.,  manufacturer  of 
electronic  printing  systems,  has 
named  Douglas  W.  Smith  its  director 
of  OEM  systems  sales. 

Before  joining  Iris  last  year.  Smith 
had  served  in  marketing  management 
positions  with  Honeywell  Informa¬ 
tion  Systems,  Raytheon  Data  Sys¬ 
tems  and  Phoenix  Data  Systems. 

Iris  also  announced  $4.8  million  in 
third-round  financing  for  product 
development  and  expansion  that 
includes  three  additional  investors. 
The  electronic  color  printing  systems 
manufacturer  also  said  it  expects  to 
announce  “several  major”  OEM  con¬ 
tracts  with  makers  of  color  prepress 
systems  and  color  workstations. 

Haines  named 
MSN  production 
manager 

William  Haines  has  assumed  the 
post  of  production  manager  for  Met¬ 
ropolitan  Sunday  Newspapers  Inc. 
Haines,  who  has  directed  support 
printing  for  general,  promotion  and 
sales  materials  for  18  years  at  MSN, 
joined  its  in-house  printing  depart¬ 
ment  in  1967. 

Acting  as  liaison  with  the  Sunday 
Magazine  Network  rotogravure  and 
offset  printers,  Haines  will  also  be 
responsible  for  all  phases  of  produc¬ 
tion  and  scheduling  of  national  adver¬ 
tising  in  the  network’s  42  member 
magazines,  as  well  as  101  Metro 
Comics-member  Sunday  comics  sec¬ 
tions. 
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process  of  the  future! 

May  1-4,  1988 
Opryland  Hotel 
Nashville,  Tennessee 
$400  FTA  Members 
$650  Non-Members 
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On  he  supply  side . 


ALDUS  CORP.,  Seattle,  Wash.,  will  soon  release  ver¬ 
sion  3.0  of  its  PageMaker  desktop  publishing  software  for 
the  Macintosh  and  PC,  offering  improved  graphics  capabi¬ 
lities,  expanded  support  for  long  documents  and  user  in¬ 
terface  extensions  that  include  20  business  templates. 

The  version  for  IBM  PC-AT  compatibles  and  IBM  PS/2 
series  includes  fonts  and  font  support  for  Hewlett- 
Packard’s  LaserJet  Plus  and  Series  II  printers,  as  well  as 
others  based  on  H-P’s  Printer  Control  Language.  It  is 
priced  at  $795;  the  Macintosh  version  is  $595. 

Also  to  be  released,  a  Japanese  version  of  PageMaker 
for  the  Macintosh,  Kanji  PageMaker  2.0,  is  the  first  ver¬ 
sion  using  a  non-Roman  alphabet,  and  has  been  adapted 
for  Japanese  paper  sizes,  measurements  and  menu  and 
screen  message  translation. 

Aldus  acquired  marketing  rights  and  will  also  soon  re¬ 
lease  the  FreeHand  drawing  program  for  Macintosh,  and 
Snapshot,  which  accepts  video  images  from  camera  or 
recorder,  freezes  frames  and  translates  them  into  com¬ 
puter  images  for  editing  and  subsequent  printing  as  cam- 
era-ready  halftones.  It  runs  under  Microsoft  Windows  on 
PCs  and  compatibles.  Each  lists  for  $495. 

*  *  * 

HOWTEK  INC.,  Hudson,  N.H.,  has  introduced  a  color 
scanner-separator  system  to  create  separations  for  print¬ 
ing  plate  exposure  that  is  designed  “to  take  advantage  of 
interfacing  to  [already  installed]  output  subsystems.” 
Digitally  scanned  images  are  converted  into  256  levels  of 
gray  data  per  color.  Scan  format  varies  from  30  to  300 
samples  per  inch  on  original  art  ranging  from  35mm  film  to 
11"  X  17"  reflective  material. 

Manipulation  of  size,  color  and  position  is  accomplished 
on  a  high-resolution  monitor,  with  a  displayed  histograph 
providing  “color  content  value  through  all  tonal  percen¬ 
tages,”  according  to  Howtek.  A  Howtek  controller  pro¬ 
vides  storage,  processing  and  input-output.  System  execu¬ 
tive  is  an  AT-class  PC  processor  with  monitor. 

A  laser-based  film  recorder  offers  1 1'/2"  x  18"  output  at 
1016  dpi  resolution  and  5"-per-minute  speed.  Howtek's 
Pixelmaster  240-dpi  plain-paper  color  jet  printer  offers 
immediate  interim  proofs  for  review  or  comprehensives. 
The  system  lists  for  $96,000;  $85,000  without  recorder. 

sfc  *  * 

TANGENT  TECHNOLOGIES,  Norcross,  Ga.,  has  in¬ 
troduced  adaptors  permitting  connection  of  IBM  PC  and 
PS/2  users  to  the  AppleTalk  network  for  utilization  of 
AppleTalk  devices,  including  PostScript  printers,  file  ser¬ 
vers  and  disk  servers. 

MacBridge  ATB/Il  and  PC  MacBridge  ATB/MCA 
boards  are  “totally  independent  from  speed  limitations, 
interrupt  levels,  or  DMA  channels  in  IBM  PCs  and  PS/2s,” 
according  to  Tangent.  The  ATB/II  short  card  is  for  expan¬ 
sion  slots  on  the  IBM  PC,  XT,  AT  or  PS/2  models  25  and  30 
and  compatibles;  the  ATB/MCA  is  the  companion  card  for 
the  PS/2  models  50,  60  and  80. 

Downloading  of  portions  of  the  AppleTalk  protocol  to 
the  card  obviates  the  need  to  replace  board  components  in 
the  event  of  software  enhancements.  Suggested  retail 
prices  are  $250  for  the  ATB/II  and  $300  for  the  ATB/MCA. 
*  *  * 

AUTOLOGIC,  Newbury  Park,  Calif.,  has  added  three 
features  to  its  APS-Microcomposer  II  Graphics  Worksta¬ 
tion  (GWS). 


Defined  areas  can  be  moved  or  duplicated  as  opaque 
pieces  or  overlays.  Boxes  can  be  created  automatically  in 
tenth-point  rule  thickness  increments  at,  around  or  in 
graphics.  A  runaround  specifically  for  graphics  automati¬ 
cally  pours  copy  into  open  or  designated  areas,  in  addition 
to  the  standard  GWS  text  runaround. 

♦  *  ♦ 

AMERICAN  ROLLER  CO.,  Bannockburn,  Ill.,  offers 
the  disposable  Silfoam  flying  paster  roller,  a  lightweight 
product  designed  to  reduce  web  tension  shock  during  roll 
changes.  The  free-wheeling  idler  roller  “eliminates  the 
need  for  a  drive  mechanism  that  pre-spins  the  roller  prior 
to  splicing,”  according  to  the  manufacturer. 

Unaffected  by  adhesives  joining  webs,  the  high-release 
coating  enables  the  roller  to  resist  roll  picking  and  web 
wrap-up.  Finished  diameter  is  five  inches.  Face  length  is 
determined  by  customer  specification;  cores  are  fit  to 
bearing  size  and  supplied  with  or  without  bearings. 

EASTMAN  KODAK  CO.,  Rochester,  N.Y.,  announced 
that  its  Light  Valve  Technology  company  has  brought  out 
the  model  1620  digital  image  recorder  for  quick  and  early 
evaluation  of  digital  image  data  prior  to  generating  separa¬ 
tions.  The  recorder  is  less  costly  than  laser-based  units 
because  it  is  less  complex,  according  to  LVT  general 
manager  Albert  B.  Vergona. 

Intensity  is  modulated  by  voltage  variations  at  red, 
green  and  blue  tungsten-halogen  lamps,  from  which  beams 
converge,  off  dichroic  mirrors,  at  the  aperture,  which 
controls  resolution  and  spot  size.  Simultaneous  color  re¬ 
cording  “eliminates  the  registration  issue  faced  by  devices 
that  record  colors  sequentially,”  said  LVT  vice  president 
Roger  Burns. 

Reviving  a  technology  of  the  1950s,  LVT  employs  the 
incoherent  light  from  a  relatively  simple,  inexpensive  and 
long-lasting  tungsten  source,  matching  it  with  special 
ceramic  crystals  of  appropriate  electrical  and  optical  char¬ 
acteristics  capable  of  modulating  the  light. 

Various  tungsten-balanced  films  or  papers  to  16"  x  20" 
can  be  used  for  continuous-tone  images,  with  resolution 
varying  from  1 ,000  lines-per-inch  with  a  25-micron  spot  to 
125  lines  at  200  microns.  A  10"  x  12"  output  tabletop  model 
will  be  brought  out  in  spring. 

*  *  * 

AFFINITY  MICROSYSTEMS  LTD.,  Boulder,  Colo., 
has  introduced  the  AffiniFile  accessory  for  the  Apple 
Macintosh.  Creating  an  automatic  notes  and  graphics  in¬ 
dex,  organized  by  topics  and  subtopics,  a  disk  can  have 
several  AffiniFiles,  each  holding  thousands  of  topics  and 
subtopics  consisting  of  notes  of  as  many  as  5,000  words 
and  a  color  or  black-and-white  image. 

Besides  serving  as  a  desk  file  for  individual  users,  the 
product  can  also  be  used  “as  a  help  for  software  publishers 
or  custom  database  developers,  or  as  a  means  to  distribute 
information,  such  as  graphics  standards  or  product  speci¬ 
fications,”  according  to  Affinity. 

Features  include  three-level  search  routing,  topic  name 
synonyms,  date  and  time  stamping,  printing,  specific  file 
application,  import/export/merge  capability  and  several 
default  options.  The  index  also  carries  cross  references. 
AffiniFile  lists  for  $79.95. 
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1988 

JANUARY 
Advertising  Data 


JANUARY  1988/1987 
ADVERTISING  DATA 
SUPPLIED  8Y  PUBLISHER 


1988 

1987 

FULL  RUN  PART  RUN 

FULL  RUN  PART 

ALBANY,  GA. 

Herald-e 

ROP  local . 

31,371 

31,334 

Preprint  Local . 

12,235 

16,954 

ROP  Nationa 

985 

1,084 

Classified... 

15,180 

16,850 

Total . 

59,771 

66,222 

Herald-S 

ROP  Locol . 

16,693 

13,605 

Preprint  LoccI . 

18,068 

6,189 

ROP  Notional . 

38 

137 

Preprint  National . 

11,403 

10,248 

Classified... 

9,497 

7,308 

Total . 

55,699 

37,487 

GRAND  TOTAL... 

...  115,470 

103,709 

Times-Union-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Classified... 

ALBANY,  N.Y. 

26,669 

22,440 

5,108 

49.394 

28,245 

23,333 

4,300 

47,774 

Total . 

103,611 

103,652 

Knickerbocker  News-e 

ROP  Locol . 

10,881 

13,595 

Preprint  local . 

17,900 

23,330 

ROP  National . 

4.959 

4,259 

Classified.. 

25,139 

25,861 

Total . 

58,879 

67,045 

Times-Union-S 

ROP  Locol . 

16,242 

16,815 

Preprint  Local . 

24,530 

24,850 

ROP  National . 

2,190 

2,138 

Preprint  Nationol . 

12,534 

14,749 

Classified.. 

31,562 

25,985 

Total . 

87,058 

84,537 

GRAND  TOTAL . 

249,548 

255,234 

ANTIOCH, 

CALIF. 

Daily  Ledger-e 

ROP  Local . 

19,193 

16,687 

Preprint  Local . 

72 

55 

ROP  National . 

2,469 

2.787 

Classified.. 

21,693 

19,336 

GRAND  TOTAL . 

43,355 

38,810 

AUGUSTA 

ME. 

Kennebec  Joumal-m 

ROP  Local . 

23,215 

24,857 

Preprint  Local . 

29,726 

1,662 

28,932 

ROP  National . 

1,114 

949 

Preprint  National . 

1,028 

713 

Clossified.. 

22,979 

19,343 

GRAND  TOTAL . 

78,062 

1,662 

74,794 

BANGOR, 

ME. 

Daily  News-m 

ROP  Local . 

15,552 

4,726 

15,482 

Preprint  Local . 

11,647 

9,749 

10,460  1 

ROP  National . 

1,186 

1,411 

Preprint  National . 

324 

486 

Classified. 

12,916 

713 

12.792 

Totol . 

40,439 

15,188 

40,631  1 

*lndicates  newspapers  reporting  figures  in 
lines. 


1988  1987 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Daily  News-S 

ROP  Locol . 

8,729 

968 

8,244 

963 

Preprint  local . 

81 

1.215 

81 

1,458 

ROP  National . 

1,137 

306 

Preprint  National . 

11,850 

13,001 

Clossified... 

11,064 

9,441 

Totol . 

32,861 

2,183 

31,073 

2,421 

GRArDTOTAL  . 

73,300 

17,371 

71,704 

18.602 

BENNINGTON,  VT. 

Bonner-nrt 

ROP  Local . 

8,43, 

10,312 

Preprint  Local . 

1,416 

1,515 

ROP  Notional . 

339 

143 

Preprint  National . 

178 

188 

Classified... 

8,190 

10,510 

GRAND  TOTAL..., 

18,554 

22,668 

BINGHAMTON 

,  N.Y. 

Press  &  Sun-Bulletin-mS 

ROP  Locol . 

49,544 

49,316 

Preprint  Locol . 

38,953 

12,113 

37,903 

6,745 

ROP  Nationol . 

3,965 

3,134 

Preprint  Notional . 

11,463 

13,154 

79 

Classified... 

33,743 

32,901 

GRAND  TOTAL . 

137,668 

12,113 

136,408 

6,824 

BLOOMINGTON.  IND. 

Herald-Telephone/Times-eS 

ROP  Local . 

35,329 

33,179 

Preprint  Local . 

41,300 

35,073 

ROP  Nationol . 

1,039 

1,205 

Preprint  Notional . 

4,145 

2,535 

Classified.. 

29,911 

26,738 

GRAND  TOTALotol 

111,724 

98,730 

BOSTON,  MASS. 


Herold-m 

ROP  local .  15,037  13.192 

Preprint  Locol .  2.870 

ROPNationol .  10,125  9.863 

Classified..  45,981  57,557 

Total .  71,143  2,870  80,612 

Herald-S 

ROP  local  4.252  1,264  3,635 

Preprint  local .  28,160  22,811 

ROP  National  3,862  3.063 

Preprint  National .  610  750 

Classified..  10,342  _ ^  9,378  _ 

Total .  19,066  29,799  16,826  22,811 

GRAND  TOTAL .  90,209  32,669  97,438  22,811 


BUFFALO. 

N.Y. 

News-o/d 

ROP  local . 

26,888 

29,299 

Preprint  Local . 

4,818 

24,618 

7,656 

29,568 

ROP  Notional . 

8,686 

7,811 

Classified. 

34.553 

32,968 

Total . 

74,945 

24,618 

77,734 

29,568 

News-S 

ROP  Locol . 

21,055 

17,929 

Preprint  local . 

8,976 

16,500 

4,488 

9,240 

ROP  Notional . 

3,867 

2,712 

Preprint  National . 

264 

9,768 

528 

8,580 

Classified.. 

13,613 

10,210 

Total . 

47,775 

26,268 

35,867 

17,820 

GRAND  TOTAL . 

122,720 

50,886 

113,601 

47,388 

CHAMPAIGN,  III. 


News-Gazette-eS 

ROP  local .  39.884  38,389 

Preprint  Local .  48,375  10,836  46,182  9,288 

Preprint  National .  19,479  14,448 

Classified.,  29,051  _  25,687  _ 

GRAND  TOTAL .  136,789  10,836  124,706  9,288 


1988  1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CHARLOTTE 

.  N.C. 

Observer-mS 

ROP  Local . 

70,225 

57,770 

73,845 

50,847 

Preprint  Local . 

3,123 

35,302 

1,813 

20,816 

ROP  Nationol . 

8,774 

493 

7,671 

28 

Preprint  Nationol . 

9,942 

8,733 

Classified.. 

112,076 

26,494 

95,931 

22,094 

GRAND  TOTAL . 

204.140 

120,059 

187,993 

93.785 

CHICAGO. 

ILL. 

Daily  Herald-m 

ROP  Local . 

51,992 

17,146 

53,566 

19,913 

Preprint  Local . 

3,702 

30,597 

7,370 

29,364 

ROP  Nationol . 

711 

234 

2,027 

753 

Clossified... 

45,293 

40,827 

GRAND  TOTAL . 

101,698 

47,977 

103,790 

50,030 

CHICAGO. 

ILL. 

Tribune-o/d 

ROP  Local . 

64,587 

96,012 

73,903 

96,221 

Preprint  Locol . 

5,165 

13,279 

6.440 

9.798 

ROP  Notional . 

18,009 

3,178 

24,121 

4,344 

Preprint  Notionol . 

2,475 

2,025 

Classified... 

44,284 

179,746 

43,053 

154,033 

TOTAL . 

132,045 

294.690 

147,517 

266,421 

Tribune-S 

ROP  local . 

31,475 

40,003 

33,158 

41,721 

Preprint  Locol . 

26,863 

20,880 

18,905 

30,585 

ROP  National . 

16,178 

1,151 

17,222 

907 

Preprint  Notional . 

18,450 

4.950 

18,225 

3,150 

Clossified.. 

89,226 

17,209 

81,637 

9,897 

TOTAL . 

182,192 

84,193 

169,147 

86,260 

GRAND  TOTAL . 

314,237 

378,883 

316,664 

352,681 

CONWAY. 

ARK. 

Log  Cobin  Democrat-eS 

ROP'  Local . 

16,592 

16,108 

Preprint  Local . 

10.91 1 

9.290 

ROP  National . 

135 

313 

Classified.. 

2,011 

1,015 

GRAND  TOTAL  , .. 

29,649 

26,726 

CORVALLIS 

ORE. 

Gazette-Times-mS 

ROP  Locol . 

21,263 

25.848 

Preprint  Locol . 

28,456 

33,285 

ROP  Notionol . 

738 

829 

Classified. 

12,748 

12,448 

GRAND  TOTAL . 

63,205 

72,410 

DANVILLE 

,  KY. 

Advocate-AAessenger-e 

ROP  Local . 

8,873 

10,604 

ROP  Notionol . 

400 

860 

Clossified. . 

5,442 

5,941 

Total . 

14,715 

17,405 

Kentucky  Advocate- S 

ROP  Locol . 

6,294 

6.081 

ROP  Notional . 

116 

46 

Classified . 

2,789 

2,609 

Totol . 

9,199 

8,736 

GRAND  TOTAL . 

47,828 

52,282 

DENVER,  COIO. 

Post-mS 

ROP  Locol . 

80,184 

77,829 

Preprint  Local . 

24,687 

62,552 

32.440 

60,245 

ROP  National . 

11,054 

10,616 

Preprint  National . 

7,540 

7,769 

3.496 

6.494 

Clossified. 

89,491 

83,626 

GRAND  TOTAL . 

212,956 

70,321 

208,007 

66,739 

YEAR  TO  DATE:  N/A 

DETROIT.  MICH. 

Free  Press-m 

ROP  local . 

48,319 

19,963 

48.849 

19,878 

Preprint  Local . 

30,550 

21,174 

ROP  Nationol . 

8,847 

112 

7,690 

599 

Preprint  Notional . 

630 

Classified 

32,783 

2,082 

44,626 

3,614 

Total . 

89,949 

52,707 

101,165 

45,895 
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1988 

1987 

1988 

1987 

1988 

1987 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

Free  Press  S 

15,737 

1,182 

FREDERICK,  MD. 

News-e 

ROP  Local 

32,304 

1,000 

31,222 

1,426 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Nattonol . 

275 

5,444 

723 

22.570 

28,959 

195 

14,074 

18,942 

305 

11,024 

109,666 

108,587 

Preprint  Locol . 

1,476 

2,864 

5,375 

1,561 

21,408 

Preprint  Local . 

ROP  Notional . 

Classified . 

56,212 

732 

48,688 

49,140 

1,929 

44,091 

ROP  Notional . 

Preprint  Notional . 

Clossified. 

3,639 

52,808 

2,393 

155 

47,404 

45,079 

31,453 

165,878 

157,727 

Totol . 

88,751 

2,476 

81,174 

4,290 

GRAND  TOTAL  ... 

139,632 

97,555 

146,244 

77,348 

News-e 

ROP  Local 

108,694 

109,677 

Stor-S 

Preprint  Local . 

56,212 

20,845 

22,933 

61,304 

22,690 

53,340 

22,449 

1,890 

44,091 

Preprint  Local . 

895 

5,122 

705 

6,865 

Preprint  Locol . 

3.4«7 

22,216 

4,174 

17,380 

48,688 

ROP  Notional . 

1,180 

1,76? 

ROP  Notionol . 

Preprint  Notional . 

Clossified. 

10,646 

70 

9,541 

412 

447 

Total . 

164,906 

159,573 

Preprint  Notional . 

Clossified 

3,411 

39,164 

3,017 

35,468 

50,029 

51,709 

317,300 

65,495 

5,122 

63,892 

6,865 

TAt«l 

44,976 

119,176 

40,276 

JJU, 

GRAND  TOTAL.  .. 

260,052 

10,074 

243,353 

15,445 

News-S 

ROP  Local . 

27,411 

1,580 

31,383 

770 

Times-o/d 

GAINESVILLE, 

GA. 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

Classified. 

10,109 

7,539 

11,320 

33,696 

18,694 

42 

653 

10,552 

7,157 

11,849 

33,385 

19,813 

894 

29,562 

32,722 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

23,638 

2,301 

668 

20,596 

946 

196 

Doily  Times-eS 

ROP  Local . 

KERRVILLE, 

20,410 

TEX. 

22,391 

90,075 

20,969 

94,326 

21,477 

Classified.. 

15,841 

13,964 

Preprint  Local . 

4,200 

4,600 

GRAND  TOTAL... 

65,945 

213,502 

61,753 

72010 

68,424 

90 

63 

Preprint  Notional . 

200 

200 

Clossified 

18,714 

18,932 

Telegroph  Herold-e 

DUBUQUE, 

OWA 

NewS'Argus-eS 

GOLDSBORO, 

31,777 

N.C. 

31,7242 

23,220 

1,321 

387 

26,717 

GRAND  TOTAL... 

43,614 

46,186 

36,603 

31,944 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified. 

30,057 

1,537 

516 

24.595 

Preprint  locol . 

ROP  Notionol . 

Preprint  Notional . 

8,473 

1,707 

661 

204 

2,241 

835 

Observer-e 

LA  GRANDE,  ORE. 

10  097 

11,132 

19,576 

15,835 

_ _ _ 

115 

6,304 

GRAND  TOTAL.. 

67,110 

51,059 

00,40/ 

00,0»7 

5,448 

GREENSBURG 

,  PA. 

GRAND  TOTAL... 

15,903 

17,551 

Leoder-Telegrom-eS 

EAU  CLAIRE 

WIS. 

Tribune-Review-m 

19,100 

23,281 

29,846 

31,754 

Preprint  Local . 

13,730 

2,336 

7,782 

7,246 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified 

38,273 

1,598 

10,014 

26,225 

11,316 

28,785 

1,737 

8,207 

24,763 

7,990 

ROP  Notional . 

Classified. 

1,648 

22,980 

1,754 

22,322 

Doily-Stor-e 

ROP  Local . 

LA  HABRA,  CALIF. 

57,458 

2,336 

55,139 

7,246 

14,051 

15,723 

Preprint  Local . 

6,831 

6,265 

GRAND  TOTAL 

...  105,956 

11,316 

95,246 

7,990 

Tribune-Review-S 
ROP  Local . 

26,118 

23,105 

ROP  Notionol . 

Preprint  Notionol . 

13,942 

13,974 

9,984 

14,040 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Classified 

18,902 

13,236 

11,660 

4,146 

2,440 

2,762 

Journol-m* 

EDMONTON 

ALTA. 

1,029,399 

144 

17,160 

17,446 

513 

5,720 

11,470 

GRAND  TOTAL... 

51,238 

48,774 

ROP  Locol . 

...  906,469 

13,236 

52,468 

4,146 

Preprint  Local . 

839,808 

754,049 

iMr 

ROP  Notionol . 

Preprint  Notionol . 

334.729 

53,980 

638,825 

13,39it 

660,069 

GRAND  TOTAL.. 

...  137,228 

15,572 

107,607 

11,392 

Journal  &  Courier-mS 
ROP  locol . 

40,964 

41,437 

GRAND  TOTAL.. 

...  2,773,811 

2,686,657 

HOUSTON, 

FEX. 

Preprint  Locol . 

ROP  Notional . 

35,291 

1,133 

875 

35,991 

1,054 

Note:  Figures  given  in 

modulor  ogote  !■ 

Chronicle-o/d 

ROP  Local . 

...  102,625 

5,502 

94,241 

6,209 

Preprint  Notional . 

Classified . 

6,056 

28,587 

4,166 

25,696 

Preprint  Local . 

ROP  Notional . 

12,451 

25,655 

34,727 

2,740 

10,302 

24,795 

30,397 

1,190 

GRAND  TOTAL... 

...  112,031 

875 

108,344 

Stor-Telegrom-m 

FORT  WORTH,  TEX. 

Preprint  Notional . 

Clossified 

9,371 

244,688 

804 

3,131 

10,201 

211,173 

242 

5,625 

63,750 

16,370 

79,157 

24,121 

GRAND  TOTAL . 

...  394,790 

46,904 

350,712 

43,663 

LAKE  COUNTY.  OHIO 

Preprint  locol . 

25,886 

6.725 

6,027 

19,180 

6,983 

7,116 

News  Herold-eS 

ROP  Locol . 

41,483 

1,429 

42,656 

2,004 

Classified 

133,286 

152,199 

HUTCHINSON 

,  KAN. 

Preprint  Locol . 

3,936 

5,456 

229,647 

19,697 

257,519 

31,237 

News-o/d 

12,774 

10,332 

12,673 

8,512 

ROP  Notionol . 

1,029 

1,355 

ROP  Local . 

Preprint  Locol . 

12,367 

13,806 

Preprint  Notionol . 

Classified 

1,776 

40,022 

2,157 

40,700 

Stor-Telegrom-e 

ROP  local . 

42,360 

16,370 

53,169 

24,121 

ROP  Notionol . 

1,550 

5,820 

2,334 

94 

GRAND  TOTAL.. 

88,246 

1,429 

92,324 

2,004 

Preprint  Laol . 

25,886 

6,027 

19,180 

7,116 

Classified . 

8,730 

7,059 

ROP  Notionol . 

6,594 

6,927 

39,206 

12,367 

30,672 

13,806 

Classified . 

91,521 

104,139 

LAS  VEGAS 

NEV. 

Total . 

,  166,361 

19,697 

183,415 

31,237 

News-sot,$un 

13,835 

13,787 

Sun-m 

57,338 

38,829 

3,210 

Stor-Telegrom-S 

34,058 

24,809 

32,169 

26,400 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified 

6,116 

156 

1,121 

10,378 

11,338 

1,564 

231 

684 

5,676 

10,271 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

40^925 

2,218 

Preprint  loco) . 

20,295 

20,295 

13,978 

6,744 

62,061 

71,102 

ROP  Notionol . 

2,388 

2,000 

1,300 

31,606 

11,338 

21,942 

10,271 

170,479 

Preprint  Notionol . 

13,520 

16,250 

Clossified 

68,923 

56,355 

23,705 

52,614 

24,077 

139,184 

45,104 

120,752 

34,444 

GRAND  TOTAL. 

....  535,192 

84,498 

561,686 

96,918 

Stor-m 

INDIANAPOLIS,  IND 

Stor-Joumol-meS 

LINCOLN, 

NEB. 

1,000 

1,476 

46,949 

2,903 

155 

48,280 

1,426 

2,864 

ROP  Local 

41,332 

42,679 

*lndicates  newspapers  reporting  figures  in 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol . 

4,098 

53,859 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol . 

Classified 

43,878 

1,526 

12,628 

35,187 

26,402 

1.978 

11,379 

34,202 

Totol . 

.  105,806 

2,476 

98,287 

4,290 

GRAND  TOTAL. 

.  134,551 

116,640 

36 


EDITOR  &  PUBLISHER  for  March  5,  1988 


BJ 


1988  1987 


1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN 


PART  RUN 


FULL  RUN 


lOUISVIllE,  KY. 

Couficf-Joumal-a/d 


ROP  Local . 

44,877 

27,255 

51,822 

33,472 

Preprint  local . 

ROP  Notionol . 

2,379 

20,711 

3,868 

25,716 

Clossified . 

39,529 

3,778 

31,259 

3.878 

Totol . 

86,785 

51,744 

86,949 

63,066 

Courier  Journol*S 

ROP  Local , 

33.566 

217 

33,747 

855 

Preprint  Local . 

ROP  Notionol . 

1,128 

27,436 

1,737 

22,257 

Preprint  Notionol . 

Classified... 

24,140 

13,144 

17,840 

10,856 

Total . 

58.834 

40,797 

53,324 

33,968 

GRAND  TOTAL . 

145,619 

92,541 

140,273 

97,052 

McCOOK, 

NEB. 

Gozette-e 

ROP  Locol . 

11,669 

11,953 

10,578 

Preprint  Local . 

8,256 

1,290 

645 

ROP  Notionol . 

862 

1,769 

Preprint  Notional . 

258 

258 

Classified... 

4,382 

5,065 

GRAND  TOTAL . 

25,427 

1,290 

29,625 

645 

MIDDLETOWN,  N.Y. 

Times  Herold-Record-mS 

ROP  Local . 

...  177,128 

161,220 

Preprint  Locol . 

36,312 

47,592 

35,640 

24,516 

ROP  Notional . 

511 

1,727 

Preprint  Notional . 

15,120 

20,160 

Clossified . 

88,044 

71,041 

GRAND  TOTAL... 

...  317,115 

47,592 

289,788 

24,516 

Peninsula  Herald-m 
ROP  Local . 

Preprint  locol . 

ROP  National 
Classified... 

MONTEREY.  CALIF. 

28,075 

45,214  6,826 

2,408 

29,653 

36,438 

40,874 

2,767 

30,572 

5,314 

Total . 

105,350  6,826 

110,651 

5,314 

Peninsula  Herald-S 

ROP  Local . 

8,339 

5,818 

Preprint  Local . 

24,272 

17,252 

ROP  Notional . 

292 

278 

Preprint  Notionol . 

130 

Clossified.... 

10,319 

7,388 

Totol . 

43,222 

30,866 

GRAND  TOTAL.... 

148,572  6,826 

141,517 

5,314 

MONTREAL,  QUE. 

Gozette-m* 

ROP  Locol . 

...  836,194 

944,837 

Preprint  Local . 

...  403,160 

722,624 

ROP  National . 

...  415,761 

384,319 

Preprint  Notional . . 

...  162,162 

50,432 

Classified... 

..  675,064 

577,628 

GRAND  TOTAL . 

...  2,492,341 

2,679,840 

Note:  Figures  given  in  modulor  agate  lines 

MUNCIE,  IND. 

Stor-m 

ROP  Local . 

19,182 

18,955 

Preprint  Locol . 

1,731 

1,684 

ROP  Notionol . 

991 

992 

Preprint  National . 

47 

ClouifM..... 

9,387 

8,645 

Total . . 

31,291 

30,323 

Press-e 

ROP  Local . 

25,058 

23,875 

Preprint  Locol . 

4,140 

4,683 

ROP  Notional . 

991 

992 

Clossified. . 

11,528 

10,312 

Total . 

41,717 

39,862 

*lndicates  newspapers  reporting  figures  in 
lines. 


Stor-S 


ROP  Local . 

6,591 

5,938 

Preprint  Local . 

3,381 

4,973 

ROP  Notionol . 

200 

147 

Preprint  Notional . 

489 

458 

Classified.. 

3,675 

3,669 

Totol . 

14,336 

15,185 

GRAND  TOTAL . 

87,344 

85,370 

NASHUA,  N.Ho 

Telegroph-e 

ROP  Local . 

34,708 

36,391 

ROP  Notional . 

1,862 

1,744 

CkBsifM . 

41,192 

40,706 

Total . 

77,762 

78,841 

Telegraph-S 

ROP  Local . 

13,987 

11,657 

ROP  Notionol . 

998 

1,603 

Classified... 

11,224 

7,736 

Total . 

26,209 

20,996 

GRAND  TOTAL . 

103,971 

99,837 

Tenncsseon-m 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Clossified... 

NASHVILLE,  HNN. 

43,900 

10,156 

4,443 

311 

32,793 

43,740 

12.425 

4,089 

325 

32,169 

Total . 

91,603 

92,748 

Bonner-e 

ROPLocol . 

42,434 

42,453 

Preprint  Local . 

10,156 

12,425 

ROP  Notionol . 

4,440 

4,045 

Preprint  Notional . 

311 

325 

Clossified . 

31,955 

31,510 

Total . 

89,296 

90,758 

Tennessean-S 

ROP  Local . 

33,712 

29,057 

Preprint  Local . 

21,861 

12,938 

ROP  Notional . 

2,123 

1,825 

Preprint  National . 

11,730 

10,109 

Classified... 

24,680 

21,464 

Total . 

94,106 

75,393 

GRAND  TOTAL.  .. 

275,005 

258,899 

NEW  BRUNSWICK, 

NJ. 

Centrol  Jersey  Home 

News-a/d 

ROP  Local . 

25,621 

29,357 

Preprint  Local . 

3,112 

3,480 

ROP  Notionol . 

3,034 

2,960 

Preprint  National . 

130 

ClauiFM... 

28,130 

28,564 

Total . 

61,589 

65,656 

Centrol  Jersey  Home 

News-S 

ROP  Local . 

19,565 

16,795 

Preprint  Local . 

27,180 

13,084 

ROP  Notional . 

1,420 

600 

Preprint  Notionol . 

585 

616 

Classified.... 

22,928 

17,547 

Total . 

73,282 

48,702 

GRAND  TOTAL... 

134,871 

114,358 

Register-m 

ROP  Locol . 

Preprint  local . 

ROP  National . 

Clossified.... 

NEW  HAVEN, 

45,814 

3,159 

6,012 

37,840 

CONN. 

9,481 

13,608 

14 

49,281 

1,764 

5,504 

33,886 

7,527 

7,056 

31 

Total . 

92,816 

23,103 

90,435 

14,614 

Register-S 

ROP  Local . 

42,740 

37,354 

Preprint  Local . 

18,774 

24,822 

11,844 

27,216 

ROP  Notionol . 

2,219 

1,480 

Preprint  Notional . 

19,026 

16,254 

Classified.... 

27,150 

18,019 

Total . 

109,909 

24,822 

34,951 

27,216 

GRAND  TOTAL.., 

.  202,725 

47,925 

175,386 

41,830 

OLEAN,  N.Y. 

Times  Herold-e 

ROP  Local .  17,429  19,550 

Preprint  locol .  27,864  26,316 

ROP  Notional .  1,175  1,870 

Classified .  8,449  11,541 

GRAND  TOTAL .  54,917  59,247 

ONTARIO,  ORE. 

Agrus  Observer-ntS 

ROPLoal .  11,794  11,997 

Preprint  Locol .  25.284  16,641 

ROP  Notionol .  354  489 

Classified.  8,007  6,975 

GRAND  TOTAL .  45,439  36,102 

OTTAWA,  ILL. 

Daily  Times-e 

ROP  Local .  15,519  16,305 

Preprint  Local .  15,162  1,162  18,290 

ROP  Notional  612  1,072 

Preprint  Notional .  369  209 

Classified..  5,595  4,980 

GRAND  TOTAL .  37,257  1,162  40,856 

PALM  SPRINGS/INDIO  CALIf. 

Desert  Sun  -e 

ROP  Local .  77,630  75,857 

Preprint  Locol .  47,069  32,996 

ROP  Notional .  3,817  4,293 

Preprint  Notional .  185  107 

Classified.  41,942  47,432 

Total .  170,643  160,685 

News-S 

ROP  Local .  20,126  20,080 

Preprint  Locol .  37,297  25,215 

ROP  Notional .  2,169  1,988 

Preprint  Notionol .  98  344 

Clossified..  9,352  12,039 

Total .  69,042  59,666 

GRAND  TOTAL .  239,685  220,351 

PANAMA  CITY,  FLA. 

News*Herold-TS 

ROP  Local .  56,476  60,649 

Preprint  Local  35,039  31.592 

ROP  Notional .  967  1,667 

Preprint  Notional .  336  684 

Classified...  47,849  45,679 

GRAND  TOTAL .  140,667  140,271 

PHOENIX,  ARIZ. 

Arizona  Repubiic-m 

ROP  Local .  84,127  2,715  94,605  2,876 

Preprint  Local  27,994  27,205  28,265  9,660 

ROP  Notionol .  5,840  4.134 

Preprint  Notional .  1.206 

Classified...  82,184  5^  89,085  _ 8U 

Total .  200,145  30,454  217,295  13,350 

Gazette-e 

ROP  Locol .  75,662  2,859  87,630  3,001 

Preprint  Local  27,994  27,205  28,265  9,660 

ROP  National  5,701  4,342 

Preprint  Notional .  1,206 

Classified...  81,647  5^  88,832  843 

Total .  191,004  30,630  210,275  13,504 

Arizona  Republic-S 

ROP  Local .  44,036  48,823 

Preprint  Local .  25,198  21,122 

ROP  Notional .  3,974  2,639 

Preprint  Notional .  11.788  12,936 

Classified....  55,709  57,991 

Total .  140,705  143,511  _ 

GRAND  TOTAL .  531,854  61,084  571.081  16,854 

PITTSBURG.  CALIF. 

Post  Dispotch-e 

ROP  Local  17,628  15,077 

ROP  Notionol .  2.467  2.720 

Clossified .  21,225  18,619 

GRAND  TOTAL .  41,320  36,416 
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Press  Herald-m 

POP  local . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

Wtol . 


Full  RUN  PART  RUN  FUll  RUN  PART  RUN 

PORTLAND,  ME. 


FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 


Eople-S 

ROP  local . 

Preprint  locol . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

Total . 

GRAND  TOTAL. 


30,215  23,043 

6,850  6,235  4,300 

1,506  1,741 

12,780  11,700 

20,654  _  14,144 

72,005  6,235  54,928 

151,738  6,235  139,337 


Sun-mS 

4,730  ROP  locol.. 


1988  1987 

FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 

SAN  BERNARDINO,  CALIF. 


ROP  Notional . 

Preprint  Notional.. 


ROP  Local . - . 

Preprint  Locol . 

ROP  Notional . 

Classified . 

23,232 

12,736 

3,554 

21,717 

22,904 

17,198 

3,392 

20,955 

64,449 

20,234 

14,478 

961 

5,778 

Totol . 

Telegrom-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

61,239 

20,493 

16,208 

933 

4,829 

26,111 

Totol . 

68,574 

63,313 

GRAND  TOTAl . 

..  200,084 

200,228 

PORTLAND,  ORE. 

Oregonion-o/d/S 

Times-Dispotch-m 

ROP  local . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notionol . 

Classified . 

Totol . 


RICHMOND,  VA. 


Preprint  local . 

ROP  Notional . 

Preprint  Notional.. 


68,137 

69,589 

57,288 

55,755 

6,838 

6,503 

12,598 

13,419 

91,699 

90,605 

236,560 

235,871 

AN  DIEGO 

CALIF. 

236,552 

26,271 

237,983 

23,986 

80,870 

30,280 

59,042 

31,524 

59,895 

1,705 

46,583 

1,219 

14,704 

1,512 

12,544 

1,952 

249,594 

242,014 

641,615 

59,768 

598,166 

58,681 

ROP  Locol . 

122,222 

12,320 

132,309 

Preprint  local . 

136,893 

111,742 

ROP  Notionol . 

11,574 

235 

Preprint  Notionol . 

7,657 

Clossified . 

112,134 

GRAND  TOTAl . 

390,480 

12,555 

364,991 

News  leoder-e 

ROP  local . 

Preprint  local . 

ROP  Notional . 

Clossified 

Total.... 

Times-Oispotch-S 

ROP  local . 

10,479  Preprint  locol . . 

ROP  National . 

316  Preprint  Notionol . 

Classified . 

_  Total . - . 


32,267  2,177 

12,637  1,012 

4,391 

29,443  _ 

78,738  3,189 


29,027  2,878 

10.741  613 

4,821 

29,361  _ 

73,950  3,491 


SANTA  ANA,  CALIF. 


Register-o/d 

POP  local .  162,381 

Preprint  local .  60,905 

ROP  Nottonol . .  22,286 

Preprint  Notional .  13,974 

Classified .  277,967 

GRAND  TOTAl .  537,963 


Joumol-m 

ROP  local . 

Preprint  locol . 

ROP  Notional . 

Classified . 

Total . . 

8ulletin-e 

ROP  local . 

Preprint  local . 

ROP  Notionol . 

Classified 
Total . 

Joumol'S 

ROP  local . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

Total . 

GRAND  TOTAL. 


RROVIDENrE,  R.l. 

35,714  10,793  38,438  8,588 

5,063  66.513  7,404  44,758 


GRAND  TOTAL .  256,213  4,635 

riverside,  calif. 


News  &  Observer-mS 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Clossified . 

Total . 

Times-e 

ROP  Local . . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Clossified . 

Total . 

GRAND  TOTAL . 


Eogle-Times-e 
ROP  Local .. 
Preprint  Local.... 

ROP  Notional . 

Classified . 

Total . 


77,277 

77,971 

30,462 

5,063 

3,985 

26,638 

10,793 

66,513 

666 

66,148 

77,971 

31,244 

22,565 

3,156 

10,700 

18,401 

42,787 

86,066 

42,787 

229,491 

198,729 

RALEIGH, 

N.C. 

73,317 

1,443 

9,429 

23,204 

142,735 

2,824 

11,625 

41 

250,128 

14,490 

34,426 

2,951 

6,294 

1,494 

62,235 

105,906 

1,494 

356,034 

15,584 

READING, 

PA. 

31,780 

10,535 

1,786 

35,632 

79,733 

Press-Enterprise-mS 

ROP  Local . 

Preprint  locol . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 


67,017  15,169  64,846  15,488 

’5,152  81,100 

7,662  7415 

1’,679  16,383 

85,332  _ 102  74,755  135 


GRAND  TOTAl .  274,642  15,271  244,499  15,623 

Note:  All  figures  in  SAU  inches  exceot  9-column  clossified  inches, 

ST.  JOHNSBURY,  VT. 

Coledonion-Record-e 


SARATOGA,  N.Y. 

Sorotogion-m 

ROP  Local .  8  955 

Preprint  Local  14,448  1,206 

ROP  Notionol .  438 

Classified  10,628 

Total....  34469 

Sorotogion-S 

ROP  Local .  4  868 

Preprint  Local  ]2'444  3,624 

ROP  Notional .  94 

Preprint  Notionol.  216 

Clossified  3719 

To'ol .  17,622  ^ 

GRAND  TOTAL .  52,091  4,848 


ROP  Local . 

13,260 

13,080 

Preprint  locol . 

9  288 

ROP  Notionol . 

245 

Classified . 

4,673 

GRAND  TOTAl . 

27,466 

25,124 

Post*Dispotch-m 
I  ROP  Local 

i  Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional... 
Classified. 

Total . 

Post-Dispotch-S 

ROP  LmqI . 

Preprint  Locol . 

RCP  Notional . 

Preprint  Notional . 

Classified . 

Total . 


Stor-Herold-o/d/S 

ROP  Local . 

Preprint  Lxol . 

ROP  Notionol . 

Preprint  Notionol. 

Classified . 

GRAND  TOTAL.. 


SCOTTSBLUFP,  NEB. 


22,965 

22,760 

3,393 

21,303 

5,220 

9,615 

1,486 

2,326 

786 

176 

1,199 

176 

9,460 

8,205 

38,090 

21,479 

39,710 

9,791 

42,423 

23,551 

47,839 

10,100 

3,856 

4,955 

137 

5,664 

135 

49,932 

52,277 

107,545 

23,688 

109,636 

35,174 

32,386 

25,704 

18,358 

4,149 

4,014 

12,994 

10,461 

48,975 

36,115 

126,996 

101,334 

234,541 

23,688 

211,131 

‘Indicates  newspapers  reporting  figure' 
lines. 


Times-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 
Classified... 

Total . 

Times-S 

ROP  Local . . . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional... 
Clossified . 


ST.  PETERSBURG,  FLA. 


Post-Intelligencer-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

Total . 

Times-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

Total.. . 

Times/Post-Intelligencer-S 


SEAHLE,  WASH. 

44,296 

51.365 

12,930 

231 

57,830  _ 18 

115,056  51,614 

31,619 

30,441 

11,333 

278 

41,108  _ 

84,060  30,719 


67,208 

129,196 

77,545 

27,068 

2,178 

25,480 

4,166 

583 

5,309 

130 

44 

70,975 

85,307 

76,476 

169,547 

217,308 

184,810 

37,020 

55,217 

36,171 

31,762 

3,543 

19,023 

2,520 

1,824 

13,993 

201 

11,203 

27,688 

18,866 

21,031 

112,983 

77,827 

89,342 

282,530 

295,135 

274,152 

144,188 

3,808 

16 

100 

62,713 

ROP  Locol . 

Preprint  Local 

ROP  Notional . 

Preprint  Notionol . 

Classified . 

18,903 

17,953 

5,496 

12,974 

42,783 

1,590 

16,389 

13,773 

4,588 

11,254 

Total . 

98,109 

1,590 

76,393 

210,825 

GRAND  TOTAl.  .. 

...  297,225 

83,923 

278,449 

35,944 

768 

330 

10,036 

47,078 

Press-e 

ROP  Local . 

Preprint  Locol 

ROP  Notional 

Preprint  National . 

Classified . 

SHERIDAN. 

5,987 

8,056 

187 

252 

7,498 

WYO. 

9,227 

6,910 

426 

252 

257,903 

GRAND  TOTAL 

21,980 

25,878 
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1987 


1987 


1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SHRfVIPOiT,  UL 

Times-mS 

ROP  Local .  59,546  64.422 

Preprint  Local .  19,980  18,020  29,582  18,648 

ROP  Notional .  1,903  3,143 

Preprint  National .  11,771  520  12,960  240 

Classified .  33,565  _  31,389  _ 

Total .  126,765  18,540  141,496  18,888 

Joumal-e 

ROP  Local .  30,084  34,095 

Preprint  Local .  9,567  3,272  14,101  6,048 

ROP  National .  945  1,849 

Preprint  Notional .  520 

Classified .  28,337  26,760  _ 

Total .  60,933  3,792  76,805  6,048 

GRAND  TOTAL .  195,698  22,332  218,301  25,296 

SPOKANE,  WASH. 

Spokesmon-Review/Chronicie-me 

ROPLocol .  21,049  24,440 

Preprint  Loco! .  6,064  5,992 

ROPNotionol .  2,495  3,158 

Preprint  Notional .  50  53 

Clossified .  22,058  26,267 

Total .  54,116  59,910 

Spokesman-Review'S 

ROPLocol .  10,695  10,854 

Preprint  Local .  5,242  2,611 

ROP  National .  713  671 

Preprint  Notional .  2,820  2,100 

Classified .  14,406  15,289 

Total .  33,876  31,525 

GRAND  TOTAL .  87,992  91.435 

SYRACUSE,  N.V. 

Post-Stondord-m 

ROPLocol .  30,412  9,029  37,626  8,647 

Preprint  locol .  33,362  28,613 

ROP  Notional  4,642  4.367 

Classified  18,698  _  19,056  _ 

Totol  .  87,114  9,029  89,662  8,647 

Herald-Journal-e 

ROPLocol .  29,071  3,152  34,984  2.884 

Preprint  Local .  40,134  33,842 

ROPNotionol .  4,472  4,818 

Classified .  18,021  _  18,719  _ 

Totol .  91,698  3,152  92,363  2,884 

Herald  Americon-S 

ROPLocol .  21,516  378  19,756  288 

Preprint  Local .  35,356  27,379 

ROP  Notional .  1.474  668 

Preprint  Notional .  13,761  13,018 

Clossified .  20,402  _  15,208  _ 

Total .  92,509  378  76,029  288 

GRAND  TOTAL .  271,321  12,559  258,054  11,819 

THREE  RIVERS,  MICH. 

Commercial-News-e 

ROPLocol .  9,897  9,157 

Preprint  Local .  6,542  1,635 

ROPNotionol .  112  79 

Clossified .  1,514  1,397 

GRAND  TOTAL .  18,065  12,268 

TOLEDO,  OHIO. 

Blode-e 

ROPLocol .  41,231  42,657 

Preprint  Local .  10.428  9,240 

ROPNotionol .  2,025  2,660 

Preprint  Notional .  792 

Classified .  18,037  20,450 

Total .  72,521  75,799 

Blode-S 

ROPLocol .  21,490  20,690 

Preprint  Locol .  31,812  24,420 

ROPNotionol .  1,206  1,385 

Preprint  National .  21,120  16,632 

Clossified .  15,402  12,628 

Total .  91,030  75,755 

GRAND  TOTAL .  163,551  151,554 


*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TOPEKA,  KAN. 

Copital  Joumol-a/d 

ROP  Locol .  42,339  43.528 

Preprint  Local  54,643  46  866 

ROP  Notionoi  2,099  2,149 

Preprint  Notional .  10,418  10,038 

Classified .  22,139  22,029 

GRAND  TOTAL .  131,638  124,610 

TULSA,  OKLA. 

World-m 

ROPLocol .  40.594  1.756  50,154  2,360 

Preprint  Local .  4.333  803  6,293  1,112 

ROP  Notionoi  2,494  2,526 

Preprint  Notional .  152 

Classified .  29,626  37,541  _ 

Total .  77,047  2,559  96,514  3,632 

TribufK:-e 

ROPLocol .  38,872  1,756  49,494  2,368 

Preprint  Local  4,333  803  6,175  1,112 

ROP  National  2,392  2,494 

Preprint  Notionoi .  152 

Classified .  29,560  33,940  _ 

Total .  75,157  2,559  92,103  3,632 

World-S 

ROPLocol...,  23,416  19,108 

Preprint  Locol  6,572  4,760 

ROP  National  1,346  1,623 

Preprint  Notional .  4,803  5,179 

Classified .  22,132  13,264 

Total .  58,269  43,934  _ 

GRAND  TOTAL .  210,473  5,118  232,551  7,264 

YEAR  TO  DATE .  3,116,353  113,121  3,341,895  184,740 

TWIN  FALLS,  IDAHO. 

Times-News-m 

ROP  Local .  26,582  28,236 

Preprint  Local .  46,801  37,998 

Preprint  National .  700  780 

Classified .  24,529  21,493 

GRAND  TOTAL .  98,612  88,507 

VICTORIA,  TEXAS. 

Advocate-mS 

ROPLocol .  39,029  42.731 

Preprint  Local  9.042  1 1 ,360 

ROPNotionol  823  1,605 

Preprint  Notional .  1,128  1,410 

Classified .  29,487  30,568 

GRAND  TOTAL .  79,509  87,674 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROPLocol...  16,649  21,690 

Preprint  Lxal .  13,932  14,491 

ROPNotionol .  1,180  2,159 

Classified .  22,377  20,662 

Total .  84,393  59,X2 

Observer-Reporter-S 

ROPLocol .  0,300  6,112 

Preprint  Local .  15,996  8,514 

ROPNotionol .  56  142 

Classified .  5,903  5,179 

Totol .  30,255  19,947 

GRAND  TOTAL .  54,138  78,949 

WATERVILLE,  MAINE. 

Sentinel -e 

ROPLocol .  20,002  2,165  21,302  1,027 

Preprint  Local  13,864  5.646  13,062  5,970 

ROP  Notional  975  1,027 

Preprint  Notionoi .  677  382 

Classified .  22,785  17,238  _ 

GRAND  TOTAL .  58,303  7,811  53,011  7,797 

WILMINGTON,  DEL. 

News-Journal-me 

ROPLocol,,  49,236  46,763 

Preprint  Locol .  28,600  26,705 

ROPNotionol .  3,943  2,881 

Preprint  National .  130  68 

Classified .  75,049  68,629 

Total .  156,958  145,046 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-Joumal-S 


ROP  Local . 

Preprint  local . 

ROP  Notionoi . 

Preprint  Notionoi . 

Classified . 

28,986 

49.085 

1,647 

17.940 

28,248 

19,379 

34,824 

988 

11,588 

18,718 

Total . 

125,906 

85,497 

GRAND  TOTAL . 

282,864 

230,5>13 

WINDSOR,  ONT. 

Stor-e* 

ROP  Locol . 

601,656 

669,577 

Preprint  Local . 

620,014 

580,247 

ROP  National . 

155,247 

141.677 

Preprint  Notional . 

54,712 

17,117 

Clossified . 

320,092 

328,120 

GRAND  TOTAL . 

1,751,721 

1,736,738 

Note;  Figures  ore  given 

n  niodular  ogote  lines 

WINSTON-SALEM,  N.C 

Journol-m 

ROP  local . 

46,416 

13,237 

44,784 

10,710 

Preprint  locol . 

2.1X 

17,983 

2,114 

16,371 

ROP  Notionoi . 

2.741 

3,255 

Preprint  Notionoi . 

48C 

Classified . 

37,998 

37,979 

Totol . 

89,255 

31,220 

88,132 

27,561 

Joomol-S 

ROP  Local . 

21,598 

17,282 

Preprint  Locol . 

2,829 

13,534 

2,537 

8,020 

ROP  Notional . 

1,273 

717 

Preprint  Notionoi . 

12,143 

10,580 

Clossified . 

17,843 

12,108 

Total . 

55,606 

13,534 

43,224 

8,020 

GRAND  TOTAL . 

144,941 

189,695 

321,051 

35,581 

Lottery  tix 

promo 

pays  off  for  carrier 

A  recent  premium  offered  by  the 
city  circulation  department  of  the 
Florida  Times-Union  and  the  Jack¬ 
sonville  Journal  to  carriers  for  signing 
up  new  subscribers  paid  off  with  a 
reward  much  bigger  than  its  face 
value. 

The  carriers  were  offered  one  Flor¬ 
ida  Lottery  ticket  for  each  new  paid- 
in-advance  subscription,  in  addition 
to  their  regular  commissions.  One 
carrier,  Clinton  Hughes,  turned  in  10 
new  subscriptions,  and  one  of  his  lot¬ 
tery  tickets  won  Hughes  $5,000. 

Two  new  sections 
launched  in  K.C.  Star 

The  Kansas  City  (Mo.)  Star 
recently  introduced  two  new  sec¬ 
tions,  “Star  Business”  and  “Star 
Real  Estate.” 

The  tabloid.  Star  Business,  is  a 
weekly  feature  in  the  Sunday  edi¬ 
tions,  focusing  on  commercial  real 
estate,  agribusiness,  health-care 
industries  and  small  businesses. 

The  new  Star  Real  Estate  appears 
each  Friday,  providing  real  estate 
news  affecting  the  Kansas  City  mar¬ 
ket. 
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What  would  your  paper  do? 

Should  a  newspaper  print  the  name  of  a  witness 
to  a  murder  when  the  suspect  is  stiii  at  iarge? 


By  Mark  Fitzgerald 

Should  a  newspaper  print  the  name 
of  a  witness  to  a  murder  when  the 
suspect  is  still  at  large? 

That  was  the  case  recently  before 
the  Minnesota  News  Council. 

Members  of  the  voluntary  group  of 
journalists  and  private  citizens  split 
sharply  over  the  case  —  finally  vot¬ 
ing  8-7  to  uphold  a  Medford,  Minn., 
woman’s  complaint  that  the  Owa- 
tonna  People’s  Press  should  not  have 
printed  her  name. 

The  vexing  case  began  on  a  Friday 
the  thirteenth  in  March  1986  when 
Carolyn  Bunkers  witnessed  a  violent 
assault  near  a  shed  on  her  property. 
She  went  to  a  neighbor’s  home  for 
help,  and  police  were  called.  Police 
who  came  to  the  scene  found  blood, 
but  no  victim  or  assailant. 

Mrs.  Bunkers’  name  was  reported 
over  the  police  scanner.  Sheriff’s 
deputies  denied  they  provided  the 
name  to  the  newspaper. 

A  People’s  Press  reporter  called 
Bunkers  that  night  to  get  her  first 
name,  and  the  woman  said  she 
“pleaded”  with  the  reporter  not  to 
use  her  name. 

The  next  day,  however,  the  7,400- 
circulation  People’s  Press  ran  a  front¬ 


page  story  headlined,  “Report  keeps 
lawmen  busy,”  naming  Bunkers  and 
describing  what  she  saw. 

On  Sunday,  the  body  of  a  stabbed 
28-year-old  male  was  found  and  con¬ 
nected  with  the  assault.  Later  that 
day  a  suspect  was  arrested;  he 
pleaded  guilty  at  a  subsequent  trial. 

Over  that  weekend.  Bunkers  told 
the  Minnesota  council  that  she  feared 
for  her  safety. 

In  its  response  to  the  news  council, 
the  newspaper  said  it  identified  Bun¬ 
kers  because  it  believed  her  name  was 
important  to  the  story,  especially 
since  so  little  information  was  imme¬ 
diately  available. 

The  newspaper  “traditionally” 
published  the  names  of  people  who 
report  crimes  unless  specifically 
asked  by  law  enforcement  authorities 
to  withhold  a  name.  Not  only  does 
that  serve  the  public’s  right  to  know, 
the  People’s  Press  argued,  it  also  dis¬ 
pels  rumors. 

A  majority  of  the  news  council 
members  accepted  those  arguments, 
but  said  the  newspaper  should  have 
weighed  the  “countervailing  interests 
of  the  eyewitness  in  remaining 
anonymous.” 

“Mrs.  Bunkers  requested 


anonymity  directly  of  the  reporter. 
She  did  so  because  she  genuinely 
feared  for  her  personal  safety,  rather 
than  for  personal  reasons  of  embar¬ 
rassment  or  general  dislike  for  pub¬ 
licity.  On  the  basis  of  information 
known  at  the  time,  and  known  to  the 
reporter,  Mrs.  Bunkers’  fear  was 
legitimate,”  the  council  wrote. 

The  council  did,  however,  praise 
People’s  Press  editor  Debra  Fleming 
for  “keen  sensitivity”  to  the  issues 
raised  by  the  case.  Fleming  wrote  a 
column  that  discussed  the  incident  a 
few  months  later. 

In  their  dissent,  seven  members 
noted  that  the  reporter  was  following 
a  “loosely  defined  newspaper  pol¬ 
icy”  when  he  named  Bunkers  in  the 
original  story.  And  they  said  it  was 
“not  firmly  established”  that  Bun¬ 
kers  had  made  it  clear  she  wanted  her 
name  omitted  because  of  fears  for  her 
safety. 

In  general,  members  from  news 
organizations  voted  not  to  uphold  the 
grievance,  while  citizen  members 
voted  to  uphold  it.  However,  John 
Stone,  editor  and  publisher  of  the 
Pope  County  Tribune  in  Glenwood, 
and  Minnesota  News  Network 
anchor  Bob  Ryan  sided  with  the 
majority. 


IN  BRIEF 


OSU  lecture  series 
honors  Paul  Miller 

Paul  Miller,  an  Oklahoma  State 
University  graduate  who  was  the 
chief  executive  for  Gannett  Newspa¬ 
pers  for  16  years  and  served  as  an 
employee  and  as  president  and  chair¬ 
man  of  the  Associated  Press,  will  be 
honored  by  OSU  March  17-18  with 
the  establishment  of  a  Distinguished 
Lecture  Series. 

Speaker  for  the  first  Paul  Miller 
Lecture  will  be  John  C.  Quinn,  editor 
of  USA  Today  and  a  former  Miller 
colleague  in  the  Gannett  newspaper 
group. 

Other  events  planned  for  the  two- 
day  program  in  March  include  a 
reception  and  dinner,  as  well  as  a 
ceremony  to  open  the  Paul  Miller 


Room  in  the  Edmon  Low  Library  on 
the  OSU  campus.  Miller’s  papers 
were  recently  given  to  Oklahoma 
State  University,  and  after  the  room 
is  opened  they  will  be  available  to 
researchers. 

Members  of  Kerner 
panel  will  discuss 
minorities  in  media 

The  Memphis  (Tenn.)  Commercial 
Appeal  is  sponsoring  a  one-day 
national  conference  on  Minorities  in 
the  News  Media  on  March  30,  in  con¬ 
junction  with  other  activities  planned 
in  Memphis  to  mark  the  20th  anniver¬ 
sary  of  the  assassination  of  Dr.  Martin 
Luther  King  Jr.  on  April  4. 

The  program’s  focus  will  be  a  then- 


and-now  study  of  the  Kerner  commis¬ 
sion  report.  The  Kerner  panel  — 
named  after  its  chairman,  the  late 
Illinois  Governor  Otto  Kerner  — 
studied  causes  of  racial  unrest  in  the 
United  States.  The  findings,  issued 
one  month  before  King’s  death,  in 
part  faulted  news  coverage  and 
underemployment  of  blacks  in  the 
news  media  and  warned  that  the 
nation  was  moving  toward  a  separate 
and  unequal  black-white  society. 

The  Commercial  Appeal  panel  will 
bring  together  members  of  the  pres¬ 
idential  Kerner  panel,  including 
Angus  McEachran,  editor  of  the 
Pittsburgh  Press',  Carl  Morris,  execu¬ 
tive  director  of  the  National  Associa¬ 
tion  of  Black  Journalists;  Ben  John¬ 
son,  managing  editor  of  the  Columbia 
Missourian',  and  other  well-known 
figures. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1987) 

1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  ot  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ 

Nature  of  Business _ 

Address _ Ste./Apt. _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


i  ■*. 


Enclose  this  card 
with  your  payment. 


Takeover  bid 

(Continued  from  pa^e  9) 

reveal  if  tiered-stock  defenses  have 
any  weaknesses  that  a  hostile  bidder 
can  surmount. 

Sugarman  has  also  indicated  in  his 
filing  with  the  Securities  and 
Exchange  Commission  that  if  his  ten¬ 
der  offer  is  rejected,  he  would  con¬ 
sider  waging  a  proxy  battle  to  seat  the 
three  board  member^  elected  by  Class 

A  shareholders  as  a  way  of 
“influencing”  the  direction  of  the 
company. 

“Clearly  he  can  put  together  a 

slate.  Anyone  else  has  that  capabil¬ 
ity,”  Jordan  commented.  “But  he 
still  has  the  problem  that  it  takes  a 
two-thirds  vote  of  both  classes  of 
stock  to  initiate  a  merger.” 

If  Sugarman  were  to  succeed  in  his 
takeover  battle  for  Media  General,  he 
would  immediately  face  cross-owner¬ 
ship  difficulties  since  Media  General 
owns  both  the  Tampa  Tribune  and 
WXFL-tv  in  that  city. 

Media  General  also  owns  the  Rich¬ 
mond  (Va.)  Times-Dispatch  and 
News  Leader  and  the  Winston-Salem 
(N.C.)  Journal,  plus  32  weeklies  in 
Southern  California. 

Through  its  40%  investment  in  Gar- 

den  State  Media,  Media  General  has 
interests  in  18  other  dailies.  However, 
four  Garden  State  dailies  in  Texas  are 
being  sold  to  Thomson  Newspapers 
(See  related  story  on  Page  18.)  The 
other  60%  of  Garden  State  is  owned 
by  Media  News  Group  of  Dallas. 

Media  General  is  also  an  investor  in 
Media  News  Group’s  acquisition  of 
the  Denver  Post  and  has  the  option  to 
convert  its  investment  to  40%  owner¬ 
ship. 

Media  General’s  properties  also 
include  television  stations  in  Jackson¬ 
ville  and  Charleston,  S.C.,  the  cable 
system  in  Fairfax,  Va.,  Garden  State 
Paper  Co.,  which  recycles  newsprint, 
and  interests  in  other  newsprint  mills. 

Listen 

(Continued  from  pa^e  10) 

is  departmental  dinners. 

In  Bloomington,  dinners  began  14 
years  ago  —  but  too  late. 

“In  1968,  we  were  concentrating 
[on  competition]  and  weren't  really 
paying  attention  to  our  employees,” 
publisher  Schurz  noted.  “Shortly 

after  that  we  began  to  get  visits  from 
the  International  Typographical 
Union.  And  shortly  after  that  there 
were  elections  [in  the  composing 
room]  and  we  lost.” 

At  the  dinners,  held  by  each  depart¬ 
ment,  employees  exchange  ideas  and 
complaints. 

“We  talk  about  the  past  year,  the 
Financial  performance  of  the  paper, 
and  then  the  future  year,”  Schurz 
remarked. 

The  Herald-Telephone  did  not  give 
up  on  the  unionized  composing  room 
workers,  either.  They  had  their  own 
dinner  and,  in  1983,  they  decertified 
the  ITU. 

For  Schurz,  management  must 
learn  that  they  can  listen  to  their 
employees’  concerns  on  their  own 
terms  —  or  on  other  terms. 

“Because  if  they  are  unionized,” 
he  asserted,  “you’ll  listen  at  negotia¬ 
tions.” 

Press  Pooi 

(Continued  from  pane  12) 

pledged  to  send  a  radio  reporter  on  24 
hours’  notice  to  cover  breaking  sto¬ 
ries  with  the  Navy. 

“Instead  of  a  pool  reporter,  we  are 
each  making  our  own  decisions  on 
how  we  want  to  cover  the  Gulf,”  said 
Robin  Sproul,  Washington  bureau 
chief  for  ABC  Radio. 

She  said  the  networks  removed 
their  pool  correspondent  because  of 
“very  limited”  access  to  breaking 
news  and  because  some  mobilizations 
amounted  to  virtual  photo  opportuni¬ 
ties. 

“It  was  a  lot  of  money  to  spend  for 
very  little  news  coverage  opportun¬ 
ity,”  Sproul  said. 

Meanwhile,  the  four  television  net¬ 
works  in  the  pool  have  proposed  a 
standby,  or  reserve,  pool  that  would 
be  available  in  Dubai  for  pool  assign¬ 
ments  but  would  be  free  to  cover 
other  stories. 

George  Watson,  Washington 
bureau  chief  for  ABC  News,  said  the 
networks  have  proposed  such  a  pool 
and  the  Pentagon  is  “agreeable.” 

Watson  said  pool  productivity  has 
been  “modest  to  nonexistent”  for 
some  time  and  the  Pentagon’s  reluc¬ 
tance  to  mobilize  the  pooi  has 
resulted  in  missed  stories. 

The  media’s  new  attitude  about  the 
pool  reflects  decreasing  interest  in 

news  from  the  Gulf  as  well  as  a  reac¬ 
tion  to  the  Pentagon’s  rules  governing 
pool  coverage  of  U.S.  Navy  ships 
escorting  American-flagged  Kuwaiti 
tankers. 

Rules  require  a  seven-person 
pool  —  a  radio  reporter,  three-per¬ 
son  television  crew,  a  print  reporter 
and  a  photographer  —  to  be  available 

24  hours  a  day  for  activation  by  the 
military.  For  three-week  rotations, 
reporters  are  prohibited  from  cover¬ 
ing  other  stories. 

The  arrangement  has  prompted 
criticism  that  pool  reporters  spend 
more  time  poolside  waiting  at  their 
Bahrain  hotel  than  shipside  covering 
the  war-torn  area. 

The  seven-person  “theater”  pool 
has  been  in  effect  since  last  summer. 

It  took  over  after  the  first  national 
military  press  pool  was  called  up  in 
secret  from  Washington  in  July  to 
cover  the  first  tanker  escort. 

The  pools  have  spawned  several 
controversies  in  a  military-media  tug- 
of-war  over  how  to  provide  news  cov¬ 
erage  from  aboard  Navy  ships  half¬ 
way  around  the  world  as  they  have 
covered  about  half  the  escorts 
through  the  Gulf. 

Also  on  the  pool,  the  AP  and  UPl 
were  seeking  reinstatement  as  perma¬ 
nent  pool  participants,  since  the  Pen¬ 
tagon  began  seating  newspaper 
reporters  to  serve  all  print  media. 

For  the  Navy,  no  news  from  the 
Gulf  is  good  news.  The  escorts,  con¬ 
tinuing  by  a  smaller  Navy  force,  are 

“very  successful,”  from  a  Navy 
standpoint,  Taylor  said.  “From  a 
news  standpoint,  there’s  not  much 
going  on  with  the  escorts.” 

He  said  the  pool  was  “still  useful” 
for  on-scene  coverage  of  the  Navy 
operations,  and  the  Pentagon  will 
work  with  the  media  on  arrange¬ 
ments. 

For  Sproul  and  radio,  “The  pool 
just  hasn’t  been  that  valuable  to  us, 
but  we  sure  want  to  be  back  on  it  if 
something  breaks.” 

VCU  professorship 
will  honor  Dabney 

Virginia  Commonwealth  Univer¬ 
sity  will  establish  a  distinguished  pro¬ 
fessorship  in  its  School  of  Mass  Com¬ 
munications  to  honor  editor  and  his¬ 
torian  Virginius  Dabney,  the  universi¬ 
ty’s  first  rector. 

The  professorship  in  the  news-edi¬ 
torial  sequence  of  the  school  will  be 
financed  by  a  $250,000  gift  from  Rich¬ 
mond  Newspapers  Inc.  and  its  parent 
company.  Media  General  Inc. 

Dabney  was  editor  of  the  RicJj- 
mond  Times-Dispatch  from  1936  to 
1969,  rector  of  VCU  from  1968-69  and 
served  on  the  university’s  board  of 
visitors  until  1978.  The  author  of 
many  books,  Dabney  also  won  a 
Pulitzer  Prize  for  editorial  writing  in 
1947  and  the  Sigma  Delta  Chi  Distin¬ 
guished  Service  Award  for  editorial 
writing  in  1948  and  1952. 
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SYNDICATES 


A  writer  who  homes  in  on  home  video 

1 

Richard  Zacks  does  a  weekly  syndicated  column  that  includes  film 
reviews,  information  on  industry  trends,  and  other  material 


By  David  Astor 

Like  many  other  youngsters, 
Richard  Zacks  watched  a  lot  of  televi¬ 
sion  and  saw  a  lot  of  movies  when  he 
was  growing  up.  But  he  had  no  idea 
back  then  that  he  would  make  a  career 
out  of  these  activities. 

Even  as  late  as  1981,  when  Zacks 
was  a  student  at  Columbia  Universi¬ 
ty's  Graduate  School  of  Journalism, 
he  had  no  master  plan  to  write  profes¬ 
sionally  about  tv  and  video.  But  three 
fortuitous  twists  of  fate  decided 
Zacks"  employment  niche. 

The  first  was  doing  a  tv-related  arti¬ 
cle  for  a  Columbia  course.  Zacks' 
professor  recommended  that  he  try  to 
sell  the  piece,  and  New  York  City's 
now-defunct  Soho  News  picked  it  up. 
So  when  it  came  time  to  go  job-hunt¬ 
ing,  Zacks  figured  that  he  might  as 
well  seek  a  position  in  the  subject  area 
of  his  only  published  story.  That's 
how  Zacks  ended  up  at  the  Television 
Dif^estlVideo  Week  newsletter — and 
eventually  at  TV  Guide. 

Zacks'  second  twist  of  fate  was 
doing  a  free-lance  article  for  the  New 
York  Daily  News  in  1985  about 
Ronald  Reagan  and  his  old  Death 
Valley  Days  show.  He  happened  to 
mention  to  a  News  editor  that  he  was 
interested  in  home  video,  and  the  edi¬ 
tor  unexpectedly  asked  Zacks  to  cre¬ 
ate  a  weekly  column  on  that  topic  for 
the  paper's  new  Sunday  entertain¬ 
ment  section. 

And  Zacks'  third  twist  of  fate 
involved  the  way  this  “Home  Video" 
column  went  national  in  1986.  He  was 
having  little  luck  interesting  syndi¬ 
cates  in  his  feature  when  an  “old 
buddy"  of  then  New  York  Times  Syn¬ 
dication  Sales  Corporation  president 
Sam  Summerlin  suggested  that  Zacks 
telephone  Summerlin.  It  turned  out 
that  this  person  was  not  an  “old 
buddy"  of  Summerlin's,  but  the 
NYTSSC  executive  did  like  the  col¬ 
umn  enough  to  sign  Zacks  over  the 
objections  of  the  syndicate's  sales 
staff. 

Apparently,  the  sales  stafffelt  there 
were  already  enough  reviews  of  vid¬ 
eocassette  movies  offered  in  wire 
packages  such  as  the  New  York  Times 
News  Service.  But  “Home  Video" 


Richard  Zacks 


contains  more  than  just  reviews,  and 
Zacks  convinced  Summerlin  that  this 
wider  focus  might  attract  newspaper 
and  reader  interest. 

Zacks'  weekly  8(M)-word  column, 
for  instance,  often  focuses  on  indus¬ 
try  trends  —  including  pricing,  col- 
orization  of  black-and-white  films, 
advertising  on  videocassettes,  the 
increased  popularity  of  sing-along 
tapes  for  kids,  and  so  on. 

There  is  also  consumer  reporting, 
as  when  Zacks  discussed  how  people 
often  cannot  get  their  first  choice 
when  they  try  to  rent  a  movie  from 


their  local  video  store.  He  also  talked 
about  how  frames  are  sometimes 
snipped  out  of  films  to  make,  say,  a 
125-minute  movie  fit  into  a  120-min¬ 
ute  cassette.  Zacks  said  this  doesn't 
affect  the  picture  very  much,  but  that 
it  made  Walter  Huston  occasionally 
sound  like  “Alvin  and  the  Chip¬ 
munks"  in  The  Treasure  of  Sierra 
Madre. 

Zacks  —  who  frequently  interviews 
people  when  preparing  columns  — 
offers  plenty  of  capsule  videocassette 
reviews,  too.  He  often  does  this  via 
theme  columns  that  review  a  new 
release  and  then  talk  about  older 
movies  in  the  same  genre.  Categories 
covered  have  included  detective 
films,  gangster  films,  controversial 
pictures,  beach  flicks,  and  movies 
with  muscled  male  stars. 

This  theme  approach,  said  Zacks, 
gives  readers  other  rental  options 
“besides  the  big  hit  movies  that  are 
always  out"  at  video  stores. 

And  theme  or  no  theme,  each 
Zacks  column  ends  with  a  “Best 
Bets"  section  featuring  new  video¬ 
cassette  releases. 

Zacks  also  reviews  patriotic 
movies  for  July  4,  scary  movies  for 
Halloween,  “film  turkeys"  for 
Thanksgiving,  and  so  on.  And  during 
the  last  two  Decembers,  he  asked 
celebrities  what  videocassettes  they 
would  like  for  Christmas.  Delta  Burke 


Three  characters  fram  two  very  different  comics  met  recently  in  'Zippy  the 
Pinhead'  by  Bill  Griffith  of  King  Features  Syndicate.  'Hi  and  Lois'  is  by  Mort 
Walker  and  Dik  Browne  of  King.  In  other  Griffith  news,  the  cartoonist  will  be  on  a 
book  tour  beginning  March  7  to  promote  his  new  'King  Pin'  comic  collection  from 
E.P.  Dutton.  Stops  include  Chicago,  Boston,  Washington,  D.C.,  and  Baltimore. 
Griffith  (profiled  in  E&P,  August  23,  1986)  will  also  appear  live  on  Lorry  King's 
radio  show  March  12  from  midnight  to  1  o.m.  Work  on  the  live-action  'Zippyvision' 
movie  with  Randy  Quoid  (E&P,  June  6,  1987)  is  advancing,  and  the  Manhattan 
Transfer  group  has  recorded  'Zippy's  Theme  Song.' 
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of  Designing  Women  was  one  of  the 
respondents,  and  she  expressed  the 
desire  for  an  X-rated  version  of  Dirty 
Dancing] 

The  columnist’s  favorite  movies, 
by  the  way,  include  Animal  Crackers, 
Animal  House,  Risky  Business,  The 


Maltese  Falcon,  White  Heat,  and 
Woman  of  the  Year. 

“My  druthers  are  for  comedy,” 
said  Zacks,  noting  that  he  is  not  the 
kind  of  movie  writer  obsessed  with 
arty  foreign  films. 

Zacks  likes  to  keep  “Home  Video” 


Walt  Handelsman  and  one  of  his  cartoons. 

TMS  will  be  offering  Handelsman 


Scranton  Times  editorial  cartoonist 
Walt  Handelsman  will  be  syndicated 
by  Tribune  Media  Services  beginning 
March  7. 

Handelsman’s  cartoons  have  run  in 
the  Pennsylvania  paper  since  1985, 
and  have  also  appeared  in  the  Balti¬ 
more  Sun,  Chicago  Tribune,  New 
York  Times,  Oakland  Tribune,  Phila¬ 
delphia  Inquirer,  Washington  Post, 


Newsweek,  and  other  publications. 
He  has  won  1 1  local  and  national  car¬ 
tooning  awards. 

Born  in  1957,  Handelsman  has  an 
associate  degree  in  art  therapy  from 
Dean  Junior  College  in  Massa¬ 
chusetts  and  a  bachelor  of  general 
studies  degree  from  the  University  of 
Cincinnati. 


Universal  to  offer  fashion  column 


“After  a  Fashion,”  a  weekly  col¬ 
umn  with  color  photos,  is  being  intro¬ 
duced  March  6  by  Universal  Press 
Syndicate. 


Johnny  Hart  (left)  watches  Hy  Rosen 
work  on  an  early  version  of  a  statue 
commemorating  the  recent  30th 
anniversary  of  Hart's  'B.C.'  comic.  Cre¬ 
ators  Syndicate  commissioned  Rosen  — 
who  is  also  an  editorial  cartoonist  for 
the  Albany  (N.Y.)  Times-Union  —  to  do 
the  bronze  caveman,  and  Hart  helped 
with  the  design.  The  125-pound,  five- 
foot-high  (with  pedestal)  statue  will  be 
on  permanent  display  at  the  Las 
Angeles-based  Creators,  which  syndi¬ 
cates  'B.C.'  to  over  1,200  papers. 


as  light  as  some  of  his  favorite  movies. 
“I  try  to  have  fun  with  it,”  he  com¬ 
mented.  “It’s  not  a  heavy,  serious 
column.” 

“Home  Video”  is  also  not  a  col¬ 
umn  that  focuses  on  “movie  buff’ 
trivia  or  video  hardware.  What  the 
feature  does  focus  on,  besides  hit 
movies,  are  lesser-known  films  and 
where  to  find  them;  television  shows 
(such  as  The  Honeymooners)  on  vid¬ 
eocassette;  sports  highlight  tapes; 
cartoons;  made-for-video  offerings 
such  as  baby-care,  pet-care,  and 
cooking  tapes;  and  more. 

Non-movie  releases  such  as  exer¬ 
cise  tapes  comprise  a  big  portion  of 
videocassette  sales  (said  to  have  num¬ 
bered  about  40  million  last  year).  The 
reason  these  kinds  of  tapes  are  pur¬ 
chased  rather  than  rented,  of  course, 
is  that  they  are  viewed  repeatedly. 
Zacks  noted  that  Jane  Fonda’s  first 
workout  tape  has  sold  over  one  mil¬ 
lion  copies. 

Zacks  also  cited  figures  showing 
that  over  three  billion  videocassettes 
are  rented  each  year,  compared  with 
about  one  billion  movie  tickets 
bought.  And  he  said  studies  have 
shown  that  about  60%  of  American 
homes  now  have  a  videocassette 
recorder. 

(Continued  on  page  44) 


Patricia  McLaughlin’s  feature  — 
which  “never  loses  sight  of  the  ulti¬ 
mate  fashion  faux  pas;  taking  it  all  too 
seriously”  —  discusses  such  matters 
as  why  people  wear  what  they  wear, 
why  styles  change,  when  cigarettes 
lost  their  glamour,  the  popularity  of 
recreational  shopping,  contrasting 
American  and  British  attitudes  about 
umbrellas,  and  pockets. 

“Men  and  female  kangaroos,” 
wrote  McLaughlin,  “are  one  up  on 
the  rest  of  us:  They  always  have 
pockets  ....  (W)omen  are  routinely 
—  and  disproportionately  —  deprived 
of  pockets.  It’s  impossible  to  imagine 
a  conventionally  dressed  man  without 
at  least  a  couple  of  them  to  rattle  his 
change  in.  A  woman,  by  contrast,  can 
be  fully  clothed  and  still  have  no 
pockets  at  all.” 

McLaughlin  is  an  award-winning 
writer  who  has  done  a  weekly  style 
column  for  The  Philadelphia  Inquirer 
Magazine  since  1983.  Her  articles 
have  also  appeared  in  the  Washington 
Post,  Rolling  Stone,  and  other  publi¬ 
cations. 


Just  order  the  creator  of  more  brain 
busting  bafflers  than  anyone 
in  the  world.  Namely,  the  fierplex- 
ing  Steve  Ryan.  Inventor  of  more 
than  3,000  mental  marvels. 

Author  of  'The  Encyclopedia  of 
TV  Came  Shows."  And  part  of  our 
CROSSWORD  &  GAMES  package. 

Call  toll-free  80O44S4555  for  a 
free  sample  of  Ryan's  mind-twisting 
best.  Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  reader- 
ship  and  revenues. 
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SYNDICATES 


(Continued  from  page  43) 

So  it's  puzzling,  added  Zacks,  that 
theatrical  movies  “rate  almost  daily 
coverage  [in  newspapers]  while  video 
is  lucky"  to  get  covered  once  a  week 
in  many  markets. 

But  “Home  Video”  (which  comes 
with  photos)  does  have  a  client  list 
with  about  10  million  in  combined 
circulation.  Subscribers  include  the 
Arizona  Republic,  Boston  Globe, 
Cincinnati  Enquirer,  Columbus  Dis¬ 
patch,  Dallas  Morning  News,  Denver 
Post,  Detroit  News,  Los  Angeles 
Daily  News,  New  Orleans  Times-Pic- 
ayune,  Philadelphia  Inquirer,  Sac¬ 
ramento  Bee,  San  Diego  Tribune, 
San  Jose  Mercury  News,  and  Seattle 
Post-Intelligencer.  Many  of  these 
papers  run  their  own  critics’  capsule 
movie  reviews  near  “Home  Video.” 

Zacks’  background  was  mostly  in 
magazines  until  hooking  up  with  the 
Daily  News  in  1985.  After  working  for 
the  aforementioned  Television 
DigestIVideo  Week,  he  moved  on  to 
Time  Inc.’s  short-lived  TV-Cable 
Week  in  1982,  the  Chicago  bureau  of 
Time  in  1983,  and  Electronic  Media  in 
1984. 

The  next  year,  he  began  free-lanc¬ 
ing  for  publications  such  as  the  Sun¬ 
day  Times  of  London,  The  Village 
Voice,  Film  Comment,  Video,  Video 
Review,  The  Atlantic,  Redbook, 
Sports  Illustrated,  and  TV  Guide. 
And  in  1986,  Zacks  began  reporting 
on  the  television  industry  each  week 
for  TV  Guide,  where  he  holds  the  title 
of  contributing  editor  and  maintains  a 
Manhattan  office. 

Zacks,  32,  was  born  in  Savannah, 
Georgia,  but  grew  up  in  Manhattan. 
He  attended  American  University  in 
Cairo,  Egypt,  in  1975  and  Universita 
Italiana  per  Stranieri  in  Perugia,  Italy, 
in  1976,  and  graduated  cum  laude 
from  the  University  of  Michigan  in 
Ann  Arbor  in  1979  with  a  degree  in 
classical  Greek.  Zacks  then  worked 
in  home  maintenance  (doing  painting, 
restoring,  and  more)  for  a  short  time 
before  entering  Columbia. 

The  columnist  —  who  is  fluent  in 
Italian  and  French  and  can  read 
Arabic  and  Greek  —  lives  in  Brooklyn 
with  his  wife  Kris  Dahl,  a  literary 
agent,  and  their  five-week-old 
daughter  Georgia. 


Articles  on  phobias 

A  10-part  series  called  “How  to 
Conquer  Your  Fears  and  Phobias”  is 


United  gets  Pittsburgh  cartoonist 


The  editorial  cartoons  of  Rob 
Rogers  of  the  Pittsburgh  Press  will  be 
distributed  by  United  Feature  Syndi¬ 
cate  beginning  March  14. 

HMDS  (CROSS  mSlRECT 


The  art  of  the  steal. 


Rogers,  who  will  do  four  cartoons  a 
week  for  United,  has  been  with  the 
Press  since  1984.  His  work  has  also 
been  reprinted  by  the  Chicago  Trib¬ 
une,  New  York  Times,  Philadelphia 
Inquirer,  Washington  Post,  News¬ 
week,  and  Time. 

The  self-described  moderate  won 
the  1987  Golden  Quill  Award  (a  west¬ 
ern  Pennsylvania  honor)  and  has  been 
a  finalist  in  several  other  cartoon 
competitions. 

Rogers  attended  Oklahoma  State 
University  and  Central  State  Univer¬ 
sity  in  Oklahoma  before  earning  a 
master’s  degree  in  fine  arts  from  Car- 
negie-Mellon  University. 


‘The  Bottom  Line’  feature  offered 


A  New  York  magazine  column  on 
business,  the  stock  market,  and  per¬ 
sonal  finance  is  being  self-syndicated. 

“The  Bottom  Line”  discusses 
matters  such  as  the  October  19  stock 
market  crash,  the  economy’s  effect 
on  the  1988  election,  corporate 
raiders,  the  worth  of  the  Japanese 
yen,  and  handling  windfall  wealth. 

The  feature  —  which  already 
appears  in  papers  such  as  the  Chicago 
Sun-Times,  Los  Angeles  Times,  Min¬ 
neapolis  Star  and  Tribune,  San 
Francisco  Examiner,  and  Seattle 


Post-Intelligencer  —  is  by  former 
New  York  Times  reporter  John 
Crudele. 

Crudele  (a  contributing  editor  as 
well  as  columnist  at  New  York)  has 
also  worked  for  the  Reuters  Financial 
Report,  Fairchild’s  Electronic  News, 
and  the  Staten  Island  (N.Y.) 
Advance. 

The  34-year-old  columnist  has  an 
M.A.  in  history  from  New  York 
University  and  a  B.A.  in  journalism 
and  history  from  Syracuse 
University. 


‘Thanks  a  Million’  writer  joins  CS 


“Thanks  a  Million”  columnist 
Percy  Ross,  who  gives  money  and 


Denise  Fortino 

being  offered  by  AP  Newsfeatures 
starting  March  28. 

The  illustrated  segments  —  each 
running  about  700  words  —  discuss 


gifts  to  his  readers,  switched  from 
King  Features  Syndicate  to  Creators 
Syndicate  effective  March  I . 

The  self-made  millionaire  (profiled 
in  E&P,  February  28,  1987)  began  his 
column  five  years  ago  for  the  old 
Register  and  Tribune  Syndicate.  The 
weekly  feature  now  appears  in  about 
200  newspapers,  according  to  Cre¬ 
ators. 


fears  of  flying,  sickness,  public 
speaking,  dentists,  tests,  heights, 
darkness,  and  more. 

The  series  is  by  Denise  Fortino,  a 
former  senior  editor  at  Harper’s 
Bazaar  who  specializes  in  articles  on 
psychology  and  behavior.  She  has 
written  for  Redbook,  Ms.,  Working 
Woman,  and  Women’s  Sports  and 
Fitness.  And  Fortino  has  authored 
three  books  with  physicians  and  is 
working  on  another  for  McGraw-Hill. 
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(Continued  from  page  19) 

$100.2  million,  or  $7.80  a  share,  in 

1986. 

Revenue  totaled  $1.3  billion  in 

1987,  up  from  $1.2  billion. 

Included  in  the  1987  earnings  are 

non-recurring  after-tax  gains  of  $54.3 
million,  or  $4.22  a  share,  from  the 
sales  of  the  company’s  minority  inter¬ 
ests  in  cellular  telephone  operations 
in  Detroit  and  Washington/Baltimore 
and  in  four  SportsChannel  cable  pro¬ 
gramming  networks. 

Excluding  these  gains,  net  income 
in  1987  was  $132.4  million,  or  $10.30  a 
share,  for  a  32.2%  gain  over  1986. 

For  the  fourth  quarter,  net  income 
was  $64.4  million,  or  $5.01  a  share,  in 
1987  versus  $36.3  million,  or  $2.82  a 
share,  in  1986. 

Included  in  the  fourth-quarter 

results  were  non-recurring  after-tax 
gains  of  $23.5  million,  or  $1.85  a 
share,  from  the  sale  of  the  cellular 
telephone  interests. 

Revenue  for  the  fourth  quarter  rose 
to  $365  million  from  $333.5  million  in 
1986. 

Newspaper  division  revenue  rose 
to  $648.1  million  in  1987  from  $589.3 
million  in  1986.  Newspaper  operating 
income  increased  in  1987  to  $145.1 
million  from  $130.1  million  a  year 
earlier. 

For  the  fourth  quarter,  newspaper 
revenue  improved  13.7%. 

Washington  Post  advertising  vol¬ 
ume  rose  5.2%  for  the  year  and  8.9% 
in  the  fourth  quarter.  Post  advertising 
revenue  in  1987  rose  1 1.2%  to  $505.3 
million  from  $454.3  million  in  1986. 

—  Compiled  by  Andrew  Radolf 

Daily  News  after-tax  charges  tot¬ 
aled  $21  million  in  1987  and  $9  million 
in  1986. 

The  1986  results  saw  a  non-recur¬ 
ring  gain  of  $181  million,  as  well  as  the 
$20-million  charge  taken  in  the  fourth 
quarter. 

The  company  said  that  it  expects 
the  Daily  News  to  contribute  to  profit 
growth  in  1988. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported 
its  1987  net  income  rose  86.4%  to 
$186.7  million,  or  $14.52  a  share,  from 

Anonymous 

(Continued  from  page  IS) 

facility  was  set  afire,  suffering  $4.7 
million  in  damage.  Kell  wrote  that  her 
two  informants  denied  involvement  in 
the  arson. 

In  defending  the  stories,  Kell 

reporting  on  the  admitted  crimes. 

Kent  Pollock,  the  editor  who 
assigned  the  story,  agreed,  saying  he 
had  no  reservations  about  its  justifica¬ 
tion. 

talked  about  her  experience  on  radio. 

The  stories  were  published  at  the 
time  the  Sacramento  County  Board  of 
Supervisors  was  meeting  to  decide 
whether  the  county  would  continue  to 
sell  pound  dogs  to  the  University  of 
California,  Davis,  for  experimental 
purposes.  The  vote  was  4-1  for  main¬ 
taining  the  practice. 

Last  year,  the  UC  Davis  research 

stated:  “It  was  a  difficult  situation, 
but  our  job  is  not  to  be  police  but  to 
inform  our  readers.  1  was  amazed  at 
how  frank  they  were  about  their 
crimes,  but  they  were  trying  to  bring 
the  animal-rights  movement  to  the 
forefront.” 

The  newswoman  said  the  Bee  was 
performing  a  proper  function  in  airing 
their  views  while,  at  the  same  time. 

“The  only  thing  that  concerned  me 
was  that  the  two  women  were  who 
they  represented  themselves  to  be 
and  we  were  satisfied  they  were,” 
Pollock  added.  “The  danger  is  in  our 
becoming  law-enforcement  assis¬ 
tants,  which  is  not  our  role.  1  believe 
it’s  important  for  the  public  to  hear 
what  they  [animal-rights  activists] 
have  to  say.” 

•  1  • 

•  1 

Shop  talk 

(Continued  from  page  56) 

space. 

Professionals  ought  to  be  the  way 
to  go,  just  as  news  professionals 
now  —  in  their  regularly  nagging. 

been  a  potentially  trivializing  entry 
into  the  space  experience.  How  the 
first  journalist  in  space  now  gains  that 
distinction  ought  to  be  talked  about 

fairly  close  at  hand.  Probably  so  is  the 
likelihood  of  professional  news  orga¬ 
nizations  and  individuals  paying 

niggling  and  unpopular  way  — chroni¬ 
cle  at  a  distance  the  flights  of  space 
professionals. 

A  horrible  calamity  has  helped 

soon,  with  the  awareness  of  phrases 
such  as  “it  was  earned  after  years  of 
training  and  research”  or  “the  boss 
bought  the  ticket.” 

years,  and  client  newspapers  repor¬ 
tedly  have  been  pleased  with  reader 
acceptance.  The  column  now  appears 
in  Mexico  in  Spanish  translations. 

Letters 

(Continued  from  page  7) 

Six  editions  added 
by  Tab  Newspapers 

Tab  Newspapers  of  Newton, 
Mass.,  has  added  six  new  editions  in 
the  MetroWest  area  of  Massa¬ 
chusetts,  boosting  total  circulation  to 
163  000 

for  the  N  A  ATP  journalism  award. 

The  anonymous  Tucson  author  has 
been  self-syndicated  for  several 

Asa  Bushnell 

(Bushnell  is  community  relations 
manager  for  the  city  of  Tucson.) 

Correction 

The  Tab,  which  in  1986  began  edi- 

The  Feb.  6  E&P  story  about  hos¬ 
tages  being  held  for  several  hours  in 
the  offices  of  the  Lumberton  (N.C.) 
Rohesonian  misidentified  the  Park 

Name  fight 

(Continued  from  page  23) 

tions  in  Framingham,  Natick,  Weston 
and  Wellesley,  has  added  editions  in 
Dover,  Sherborn,  Wayland,  Sud¬ 
bury  ,  Ashland  and  Holliston.  Tab 
has  published  editions  in  Newton  and 

Communications-owned  newspaper 
as  a  weekly. 

The  six-days-a-week  Rohesonian 
has  15,500  weekday  circulation  and 
17,000  Sunday  circulation,  according 
to  general  manager  George  Fain. 

se.” 

Free  Press  publisher  Wood  said  the 
paper  is  in  the  process  of  registering 
the  Tribune  name.  Sun  editor  Dunlop 
said  his  paper  will  not  appeal  the 
Manitoba  court  ruling. 

Brookline  since  1979  and  in  Boston 
and  Cambridge  since  1981. 

Bob  Moore,  who  served  for  many 
years  as  editor  of  the  Middlesex 
News,  is  managing  editor  of  the  10 
MetroWest  papers. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 

ANNOUNCEMENTS 

BUYERS  GUIDE 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

RED  HOT  bargains!  Drug  dealers'  cars, 
boats,  planes  repo’d.  Surplus.  Your 
Area.  Buyers  Guide  (805)  687-6000 
Ext.  S-4261. 

INDEPENDENT  DAILY  OWNERS 

IN  REGION  5 

You  don’t  want  to  sell  your  newspaper 
but  its  a  struggle  to  keep  ahead  of  the 
competition  or  earn  a  decent  profit.  We 
may  be  able  to  help!  Increased  profit, 
retention  of  ownership,  competitive 
edge,  an  increased  value  of  your  busi¬ 
ness  are  what  we  can  offer.  We  are  a 
newspaper  company  that  has  a  new  and 
better  idea.  Call  or  write  me  to  explore 
what  we  can  do  for  you.  Tom  Shaw, 
Shaw  Newspapers,  113  Peoria,  Dixon, 
IL  61021.  (815)  284-2222. 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting’‘Brokerage. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 

PO  Box  161503-Austin,  TX  78716 
(512)  476-3950 

CHILDRENITEENS 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

CELEBRITY  TEEN  TALK:  A  weekly 
column  featuring  interviews  with  big 
name  voung  TV,  movie  &  recording 
stars.  Free  trial  -  Call  (617)  893-3984, 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

COMPUTERS 

THE  COMPUTER  FORMAT 

is  THE  lay  reader  column  about  Person¬ 
al  Computing  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  I  (12 
cols.)  Call  or  write  for  samples. 
SYNDICATION  ASSOCIATES,  INC. 
PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


INMAN  REAL  ESTATE 
NEWS  FEATURES 
jCartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
tethers.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


SPORTS 


SPORTS  COLUMNS  of  national  scope 
are  now  available  for  your  weekly,  at  a 
price  that’s  sure  to  please.  For  samples 
and  more  info,  write:  SportNet,  PO  Box 
991,  Stratford,  CT  06497. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


Are  you  publisher,  produc¬ 
tion  manager,  and  every¬ 
thing  in  between?  Then. . . 


AMERICA^EAST 


NEWSPAPER  OPERATIONS  CONFERENCE 


. . .  can  show  you  the  latest 
in  newspaper-operations- 
technology  from  more 
than  90  exhibitors. 
Hershey  Lodge 
&  Convention  Center 
Hershey,  Pa. 

April  6-8, 1988 

Call  (717)234-4067 


CONTESTS 


YOUNG  CARTOONIST 
The  Association  of  the  American  Editor¬ 
ial  Cartoonist  invites  entrants  to  the 
second  annual  John  Locher  Memorial 
Fund  Cartoon  Competition.  Winner  will 
be  guest  of  the  AAEC  at  its  annual 
convention  in  Milwaukee,  Wisconsin, 
June  1st  through  the  4th.  Competition 
open  to  North  American  citizens 
between  the  ages  of  17  and  25,  working 
for  a  school  paper  or  freelancing,  but 
not  employed  full-time  as  a  cartoonist. 
Entrants  must  submit  bio  and  3 
cartoons  with  clippings  or  tearsheets  as 
proof  of  publications.  Deadline:  April 
15.  Send  entries  to  Brian  Dasset,  Seat¬ 
tle  Times,  PO  Box  70,  Seattle,  WA 
98111. 


FINANCING 


NEWSPAPER  FINANCING  Medium  and 
long  term  debt  for  patnership  buy-outs, 
acquisitions,  recapitalization,  equip¬ 
ment,  and  working  capital.  Paid  and 
non-paid  circulation.  Media  specialty 
cash  flow  lenders.  Representing  you, 
the  borrower,  Matlock  Media  Senrices, 
(208)  939-0789  or  PO  Box  328,  Eagle, 
ID  83616.  Minimum  amount 
$350,000. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613(417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


DEAN  WAITE 
Media  Sen/ices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(6 1 4)  889-9747  (6 1 4)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(2 1 4)36 1  -4486  (9 1 8)  834-3876 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &C0. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NEWSPAPER  CONSULTANTS 


James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 


BURN  OUT  Reasonable  offers  consid¬ 
ered  by  owner  of  successful  weekly. 
Located  near  Hilton  Head  and  Savan¬ 
nah.  Steady  income  growth.  Profitable. 
Excellent  for  first-time  owner.  Asking 
$100,000.  Will  finance,  make  offer. 
RICHARD  BRIGGS  &  ASSOCIATES, 
Box  579,  Landrum,  SC  29356,  (803) 
457-3846. 


FAST-GROWING  11,500  TMC  Weekly 
in  Zone  2.  Ad  revenue  more  than 
doubled  last  year.  Complete  offset 
plant,  including  3-unit  Goss  Communi¬ 
ty  Press,  sheet  fed  job  press,  Compu- 
graphic  MCS  typesetting  equipment. 
Box  2800,  Editor  &  Publisher. 


ILLINOIS  WEEKLY  (1,500  paid). 
$120,000  includes  plant,  home,  more 
-terms.  Please  write:  BARRY  FRENCH, 
Broker-Appraiser,  Ashlawn  Road, 
Assonet,  MA  02702. 


NORTHERN  NEW  ENGLAND  weekly. 
3,000-paid  circulation.  Price  at 
$170,0()0  gross.  Healthy  business  in 
beautiful  growing  rural  area.  Box  2789, 
Editor  &  Publisher. 


Several  Texas  weeklies  available,  owner 
financing  on  most.  Free  list.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin,  TX  78716.  (512)  476-3950. 


SMALL,  SUCCESSFUL  Montana  week¬ 
ly.  Growing  fast.  Outdoor  paradise. 
(Jwners  with  other  interests  open  to 
offer.  Box  2801,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  (San  Diego 
area)  weekly.  Established  19  years  in 
rapidly  growing  city.  City  and  county 
legal  notices,  paid  second-class  circula¬ 
tion.  Needs  personal  attention  and 
$65,000.  PO  Box  947,  San  Marcos,  CA 
92069.  (619)  746-6441. 


VIRGINIA  MOUNTAIN  WEEKLY  Long- 
established  weekly  and  job  shop  in  rural 
area  far  from  crowds,  crime  and  pollu¬ 
tion.  Owner  financing  for  experienced 
individual  (no  chains)  with  $40,000  to 
invest.  Send  resume,  with  references  to 
Box  2641,  Editor  &  Publisher. _ 


Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

FORMER  NEW  ENGLAND  publisher, 
with  financing,  desires  to  return  as 
owner/operator  of  large  circulation 
weekly  or  group  of  small  weeklies.  If  you 
would  rather  not  sell  to  a  chain,  and 
want  an  owner/operator  who  will 
become  part  of  your  community,  please 
reply  to  Box  2766,  Editor  &  Publisher. 

WELL-KNOWN  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium  sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  (Jompany  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis- 
itions,  and  intersted  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  2749,  Editor  & 
Publisher. 

PUBUCATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

EVERY  newspaper  that  our  company 
has  been  contracted  to  do  their  tele¬ 
marketing  in  the  past  5  years  have  all 
GAINED  in  paid  circulation.  With  that 
kind  of  record,  why  don't  you  use  DCA 
Promotions  for  your  next  sales 
campaign?  No  newspaper  is  too  large  or 
too  small  for  us  to  improve  your  circula¬ 
tion.  DCA  Promotions,  3864  Center 
Rd.,  Brunswick,  OH.  (216)  225-7440. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

MEDIA  TELEMARKETING 

Weekly  Newspaper  Specialists 
(312)  771-4035 

WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 

COMPUTER  SERVICES 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column  inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 

SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 


INDUSTRY  SERVICES 


SERVICE  &  REPAIR 


GOSS  R.T.P.  SPECIALIST 
Upgrades,  installations,  startups,  trou¬ 
bleshooting,  training,  audits.  Reels, 
tensions,  pasters,  dampening  systems, 
and  all  Goss  electricals.  Bill  Spells 
(305)  273-9379. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedniaster  1  E.  Eseco  Road 
_ Cushing,  OK  74023 _ 


_ COMPUTERS _ 

COMPUGRAPHIC  DUAL  UTS  System 
with  11  terminals,  Tl  810  Printer, 
Paper  Tape  Reader  and  Punch,  4  Disk 
Drives  per  controller  and  many  spare 
parts.  Includes:  Typesetter  Interfaces, 
Printer  Interfaces,  News  Wire  Inter¬ 
faces,  Dual  Controller  Interfaces,  and 
OCR  Interface.  Compugraphic  main¬ 
tained.  Can  be  seen  operating  'til  March 
20.  Priced  at  $10,000.  Call  The  Brad¬ 
ford  Era,  Joe  Errera  or  Linda  Cardamone 
at  (814)  368-3173. 


CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 
208/ 120V  output-with-output 
Distribution  Center- 1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 

CROSSFIELD  HASTECH  system  (3) 
2330’s  CPU  with  6  magician  terminals. 
Used  5  months.  Must  sell.  Call  (813) 
923-3635. 


MAILROOM 


1985  227S  5/1  Muller  inserter.  1  years 
use.  (818)  885-5995. 


EDITORIAL  WRITER 
Progressive  Southern  daily,  25,000 
circulation,  is  seeking  a  liberal  editorial 
writer  with  a  strong  voice.  We  are  an 
underdog,  crusading  newspaper  that  is 
independent  and  locally  owned  and  in 
competition  with  a  morning  Gannett 
paper.  The  job  entails  a  balance  of  edit¬ 
ing,  layout  and  editorial  writing,  with  a 
possible  opportunity  to  write  columns. 
Looking  for  an  aggressive  journalist,  a 
hard  worker  and  good  writer.  Send 
resume  and  clips  to  Matt  Jacobs,  PO 
Box  31110,  Shreveport,  LA  71130,  or 
telephone  (318)  459-3291. 


HARRIS  624  inserter.  Late  model. 
Excellent  condition.  Priced  to  sell.  K&M 
NEWSPAPER  SERVICES  INC.  (914) 
368-0768. 


CHESHIRE  LABELING  MACHINE 
single  labeling  head  in  fair  condition. 
(919)727-7271  ask  for  Wayne  or(919) 
969-2224  . 


Two  8-head,  48-P  SHERIDAN  inserting 
machines  complete  with  drives,  heavy- 
duty  Cutler-Hammer  conveyors  and 
manual  fly  tables.  Make  Offer.  Contact 
Jim  Fenley,  Memphis  Publishing 
Company.  495  Union  Ave.,  Memphis, 
TN  38103.  (901)  529-2442. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


STEPPER  newspaper  inserter  w/quarter 
folder,  6  stations.  Magnacraft  quarter 
folder.  Cheshire  525C  labeling  machine 
with  539  labeling  head,  counter  stacker 
and  zip  code  scanner.  Bill  Smith  (215) 
547-4210. 


MISCELLANEOUS 

(2)  Stepper  model  730,  (1)  Stepper 
model  720  for  sale,  (jail  or  write 
Lombard  News  Agency,  100  W.  St. 
Charles,  Lombard  ,  IL  60148.  (312) 
627-0800  8AM  to  2PM. 


5  EPIC  Circulators,  Model  301, 
refrigerated,  with  Bal-Control. 

News  King  KJ4  folder  with  15  HP  drive, 
2  EMTEK  air  shafts.  No  30011  fo  Color 
King  press.  New. 

InterWeb  Systems-  (305)  277-9010. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESEUING 

AVAILABLE  8600  with  38  fonts 
$15,500.  To  be  reduced  $500  each 
week  until  sold.  Call  Bob  Vedder  (813) 
484-2611. 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


COMPUGRAPHIC  IV;  Fonts;  devipr; 
bargain.  Curtis,  (703)  521-1089, 

C-TEXT  Classified  editorial  system.  7 
terminals  20  MB  ad  file  server  with  20 
MB  as  hot  backup.  Bill  Smith  (215) 
547-4210. 


FOR  SALE:  Complete  system  VT  6100 
typesetter  and  6  epics  314  terminals, 
fonts  included.  Must  sell.  Call  Jorge 
(617)  232-6841. 


LogEline  rapid  access  processor.  Best 
offer.  Call  Debbie  Burgess  (305) 
338-4985. 

LOW  PRICES  on  Postscript  printers! 
QMS  PS  Jet,  1 1  faces,  $3200.  QMS  PS 
Jet  +  ,  35  faces,  $3400.  QMS  PS  810 
with  35  faces,  NEW  SX  ENGINE  -  Call!! 
These  printers  interface  with  Apple  or 
IBM  computers,  have  a  300  dpi  resolu¬ 
tion,  and  come  with  one  toner  cartridge. 
BOB  WEBER.  (216)  831-0480. 


MCS  8668  $20,000  or  $490  mo.  MCS 
8216HR  $3,950  or  $138  mo.  Edit 
7770HR  $5,950  or  $145  mo.  MCS 
100  $7,950  or  $195  mo.  MCS  5 
$2,450  or  $60  mo.  rebuilt  90  day 
warranty.  Jeff  (216)  729-2858. 


MYCRO-TEK 
1100  PLUS  SYSTEM 
10  Terminals,  2  Controllers,  Comp- 
Plus,  2  Interfaces,  2  12  MB  Hard 
Disks,  Spares.  Will  install  in  Zone  6. 
(409)  564-8361  Ext.  201. 
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EQUIPMENT  &  SUPPLIES 

PHOTOTYPESEUING 

TYPESETTING  SYSTEMS 
BUY/SELL/BROKER  Our  in-house,  full¬ 
time  technical  staff  will  provide  you 
with  an  easy,  risk-free  means  to  satisfy 
your  svstem  needs.  GRAPHIC 
SYSTEMS  EXCHANGE  (716) 
385-3027. _ 

USED  TYPESETTING  EQUIPMENT 
Nationwide  6rokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


I  RECONDITIONED  COMPUGRAPHIC 
typesetting  EQUIPMENT 


□  Terminals 

□  Front-ends  215/439-1942 

□  Typesetters  1106  Hanover  Avenue 

Afenlown.  PA  18103 


_ PRESSES _ 

4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4”  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 

DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

FIRST  TIME  OFFER 
Windmoeller  Hoelscher  FLEXO  Press 
4  -  Units 

3  -  Halfdecks 

1  -  Double  3:2  folder,  23  9/16”  cut¬ 
off 

4  -  Automatic  reels 

Installed  new  1984  and  available 
mid-1989.  Runs  and  looks  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 

NEW  OFFERING 

5  UNIT  HARRIS  V-15A  with  JF15 
FOLDER.  Available  now  and  can  be 
inspected  under  power  in  Florida.  Good 
mechanical  condition  and  priced  to 
sell.  Call  Inland  at  l-(800)  255-6746 
or  (913)  492-9050. 


COMPLETELY  RECONDITIONED 


SCANNERS 

ALL  MODELS  AVAILABLE 
AT 

BARGAIN  PRICES 

INC:  INSTALLATION,  TRAINING 
AND  WARRANTY 


NATIONWIDE 


CALL 

SCAIMTRONIX 
[S13]  G41-16SS 

COMPLETE  DEMO  STUDIO 
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EQUIPMENT  &  SUPPLIES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


Goss  Metro.  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  ‘lOOO'series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC.  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)458-9351  Telex  700563 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 
GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  ” 

5  unit  community,  22  3/4  ” 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  V-25,  V-22  and  V-15A  available. 
Completely  rebuilt  available  on 
exchange  basis. 

GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  ” 

MISCELLANEOUS 
Goss/Harris  oarts  in  stock. 

Cylinder  excnange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


HARRIS  V-22,  6-units,  half,  quarter 
folder,  5  rollstands,  gluer,  hoist,  50 
h.p.  motor,  very  good  condition.  Avail¬ 
able  now.  Bell-Camp,  Inc.  (201) 
796-8442. 


NEWS  KING,  5  units,  KJ6  Folder  30 
HP  Drive,  1977-1986.  WEB  LEADER, 
5  units,  high  speed  folder,  30HP  drive, 
gluer,  1980.  (305)  281-0111. 


EQUIPMENT  &  SUPPLIES 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.’s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
oystem 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


Classified  Advertising: 
(212)  675-4380 


PRESS  EQUIPMENT 
1  Stacked  set  of  News  King  add-on 
units  fully  reconditioned,  1975  vintage 

5  Add-on  News  King  units  -  floor 
position 

6  Unit  News  King,  KJ6  folder,  40  H.P. 
1970/74 

5  Unit  Color  King,  KJ6  folder,  60  H.P. 

3  Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1/2  and  1/4  page 
folders  1980/84 

1  Community  SC  1/2  and  1/4  page 
folder  1975 

5  Unit  SSC  1983  -  22  3/4",  4-high,  1 
floor  position,  Gregg  imprinter,  Enkel 
splicer 

7  Unit  SSC,  1983  21  1/2",  4  high,  3 
floor  position  units,  excellent  condition 

2  Unit  Goss  Suburban  1100  series. 
Suburban  folder  S-1131 

4  Unit  Goss  Urbanite  II,  21  1/2”  cutoff, 

3  pasters  1985  vintage 

1  Harris  VI 5A  add-on  doctor  unit 

2  Harris  V-15A  add-on  continuous  ink 
units  1974 

1  Harris  JF7  1/2  and  1/4  page  folder 

4  Unit  Harris  VI 5A  continuous  feed, 
JF7  1974  vintage,  excellent  condition 

4  Unit  Harris  V15A  1977/78,  JF7 
folder  -  3  units  with  circ.  reg. 

5  Unit  Harris  V-15A,  JF7  folder,  50 
H.P. 

6  Unit  Harris  V-15A,  JF7  folder 
1974/77 

7  Unit  Harris  V-15A,  JF7  folder 
1974/77 

4  Unit  Cottrell  Vanguard 
4  Unit  Harris  V-25,  JFIO  folder  1978 
Enkel  zero  speed  splicer;  Web  Special¬ 
ties  3  web  ribbon  deck;  Imprinters,  and 

3  Count-O-Veyors. 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS’ 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

3er  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3er  issue.  3  weeks  —  $2.60  per  line,  per  issue, 

ser  issue.  4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


ROUTER  BITS.  Style  "A"  for  lead.  3/8" 
or  1/2".  (914)  353-1122.  Sandim, 
Inc.,  79  Main  St.,  Nyack,  NY  10960. 
Tx  261155.  Fax  (914)  353-1086. 


HELP 


WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR  of  Agricul¬ 
ture  Journalism  to  teach  2  courses, 
advise  students,  supervise  student 
interns  and  do  some  writing.  Requires 
Master’s  degree  and  relevant  profes¬ 
sional  experience.  Deadline:  April  30, 
1988.  Send  letter  of  application,  vita,  3 
references,  and  transcript  to  Carla 
Chlouber,  Dept,  of  Agricultural  Informa¬ 
tion,  Oklahoma  State  University,  Still¬ 
water,  OK  74078-0222. 


ASSISTANT  PROFESSOR  of  Journal¬ 
ism,  Tenure-track.  12-hour  load,  teach¬ 
ing  introduction  to  journalism,  plus 
such  upper-level  courses  as  feature 
writing,  news  editing,  etc.  Requires 
Ph.D.  in  journalism  or  communications, 
successful  college-level  teaching, 
substantial  print  background  including 
newspaper  reporting.  Start  August  15. 
Send  vita,  3  reference  letters,  writing 
samples,  transcripts  by  April  8  to  James 
Nicholl,  Head,  English  (Jept.,  Western 
Carolina  U.,  Cullowhee,  NC  28723.  AA/ 
EOE  employer;  qualified  minority 
candidates  urged  to  apply. 


ASSISTANT  PROFESSOR  The  Depart¬ 
ment  of  Communications  at  The  Univer¬ 
sity  of  Tennessee  at  Martin  seeks  an 
Assistant  Professor  (tenure  track)  to 
teach  courses  in  journalism.  The  person 
occupying  this  position  will  teach  basic 
and  advanced  journalism  courses, 
including  communications  law,  in  his/ 
her  field  of  specialization.  Additional 
duties  include  supervision  of  the 
campus  student  newspaper  and  advis¬ 
ing  majors.  Qualifications  include  a 
Ph.D.  in  Journalism  or  M.A.  in  Journal¬ 
ism  with  exceptional  professional  exper¬ 
ience.  Experience  teaching  on  the 
college/university  level  is  desired.  Send 
letter  of  application,  vita,  and  three 
letters  of  recommendation  by  March 
15,  1988,  to  Dr.  Gary  L.  Steinke, 
Department  of  Communications,  The 
University  of  Tennessee  at  Martin, 
Martin,  Tennessee  38238.  The  Univer¬ 
sity  of  Tennessee  at  Martin  is  an  Affir¬ 
mative  Action/Equal  Opportunity 
Employer. 


SETON  HALL  UNIVERSITY 
(tenure  track) 

Department  of  Communications 
PUBLIC  RELATIONS/ADVERTISING 
Asst.  Prof,  to  teach  Public  Relations  I  & 
II,  print/broadcast  advertising,  mass 
comm  courses,  moderate  PRSSA  chap¬ 
ter  in  Communication  Dept,  w/  500 
majors  at  suburban  university  18  mi. 
from  NYC.  Full-time  tenure-track  posi¬ 
tion.  Graduate  degree  in  field  and  will¬ 
ingness  to  pursue  terminal  qualification 
required.  Send  application  letter, 
resume  and  names  of  three  (3)  refer¬ 
ences  by  March  15,  1988  tO;  Professor 
Will  Rockett,  Chair,  Dept,  of  Communi¬ 
cations,  Seton  Hall  University,  400 
South  Orange  Avenue,  South  Orange, 
New  Jersey  07079.  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


HELP  WANTED 


ACADEMIC 


FACULTY  of  12  serving  177  majors  in 
accredited  program  seek  colleague  to 
teach  public  relations/journalism; 
opportunity  to  advise  a  publication 
available.  Prefer  MA/MS  and  5  years 
experience.  Contact  John  David  Reed, 
Journalism  Department,  Eastern  Illinois 
University,  Charleston,  IL  61920,  by 
May  1.  EO/AA  employer. 

GRADUATE  TEACHING  assistants  to 
study  for  M.A.  in  journalism.  Start  Fall 
1988.  Professionals  with  degree  in 
journalism  and  a  3.0  grade  point  aver¬ 
age  are  invited  to  apply.  Special  need 
for  photojournalists.  Contact  Todd 
Simon.  Chair,  Graduate  Affairs  Commit¬ 
tee,  School  of  Journalism,  Michigan 
State  University,  East  Lansing,  Ml 
48824-1212.  MSU  is  an  equal 
opportunity/affirmative  action 
institution. 


The  Journalism  Dept,  announces  an 
opening  for  a  faculty  member  at 
METROPOLITAN  STATE  COLLEGE  in 
Denver,  CO  to  teach  4  sections  of  stan¬ 
dard  journalism  courses  each  semester 
(excluding  summer  semester).  Advise 
students,  serve  on  committees  and 
perform  such  other  duties  as  may  be 
assigned.  Six  years  of  documented  over¬ 
all  experience  as  an  editorial  employee 
of  an  urban  daily  newspaper  with  circu¬ 
lation  of  at  least  100,000  and/or  a 
major  wire  service  or  a  major 
metropolitan-area  news  gathering  agen¬ 
cy.  That  must  include  at  least  3  years  of 
successful  experience  in  a  news  gather¬ 
ing  and  newswriting  role.  Master’s 
degree  is  required.  Applicants  with 
experience  in  teaching,  newswriting, 
copy  editing  classes  at  a  4-year  institu¬ 
tion  of  higher  learning  and  Ph.D.’s 
preferred.  Rank  and  salary  commensu¬ 
rate  with  experience  and  education. 
Effective  August  1988.  The  following 
materials  must  be  submitted,  post¬ 
marked  on  or  before  April  15th,  1988. 
l.)Letter  of  application  for  this  posi¬ 
tion.  2.)Current  resume  which  addres¬ 
ses  the  qualifications  specified.  Also, 
representative  samples  of  published 
work  should  be  included.  3.)Five  letters 
of  recommendation  must  be  received 
(directly  from  the  person  writing  the 
recommendation),  2  of  which  must  be 
from  persons  in  management  capacities 
who  have  overseen  the  applicant’s  work 
as  a  reporter/newswriter,  and  2  must  be 
from  persons  who  can  attest  to  the  appl¬ 
icant’s  ability  or  promise  as  an  instruc¬ 
tor  of  college-level  journalism  courses. 
4.)Finalists  must  submit  official  tran¬ 
script  of  all  college  course  work  and  will 
be  notified  when  this  is  appropriate. 
Materials  are  to  be  mailed  tO: 

Greg  Pearson,  Chairman 
Journalism  Department 
Metropolitan  State  College 
1006  11th  St./PO  Box  76 
Denver,  CO  80204 
MSC  is  an  EOE  M/F/H  institution. 


SENIOR  JOURNALISTS 
Applications  and  nominations  are 
invited  by  the  Graduate  School  of  Jour¬ 
nalism,  Columbia  University,  for  two 
faculty  positions  for  the  1988-89 
academic  year. 

GANNETT  FOUNDATION  VISITING 
PROFESSOR  to  teach  reporting  and 
writing  courses,  supervise  master’s 
projects,  and  conduct  research; 

ALFRED  I.  DuPONT  PROFESSOR  of 
BROADCAST  JOURNALISM  to  teach 
and  serve  as  director  of  an  Alfred  I. 
duPont  Center  for  Broadcast  Journalism 
to  be  established  at  the  School. 

Committee  on  Faculty  Appointments 
Graduate  School  of  Journalism 
Columbia  University 
New  York,  NY  10027 
Equal  Opportunity  Employe',  M/F 


HELP  WANTED 


ACADEMIC 


JOURNALISM:  Position  teaching  print 
journalism  and  advising  the  student 
weekly  and  the  yearbook  in  a  four- 
person  mass  media  department.  Print 
journalism  courses  now  offered:  intro¬ 
ductory  and  advanced  newswriting,  arti¬ 
cle  writing,  mechanics  and  design,  law 
and  ethics,  and  American  press  history. 
The  department  offers  18  courses 
which  in  combination  with  courses 
taught  by  other  departments  lead  to 
academic  majors  in  radio-tv,  print  jour¬ 
nalism,  advertising  and  public  rela¬ 
tions.  Some  65-75  of  the  college’s 
1,050  students  major  in  the  depart¬ 
ment.  The  department  is  housed,  with 
its  state-of-the-art  equipment  for  its  co- 
curricular  programs,  in  its  own  four- 
year-old,  $1.6  million  building.  The 
college,  founded  in  1835,  is  a  largely 
residential,  private  liberal  arts  college 
with  a  number  of  departments  with 
strong  career-orientation.  It  is  in  an 
attractive,  historic  city  of  17,000.  A 
Ph.D.  is  preferred,  and  relevant  work 
experience  is  a  must.  Rank  and  salary 
are  negotiable.  Send  letter  of  resume, 
with  names,  addresses  and  telephone 
numbers  of  at  least  three  academic 
references,  to  Prof.  Rick  Shriver, 
Department  of  Mass  Media,  Marietta 
College,  Marietta,  Ohio  45750,  Appli¬ 
cations  will  be  reviewed  as  they  are 
received.  Marietta  College  is  an  Equal 
Opportunity,  Affirmative  Action 
Employer. 


FACULTY  POSITION  OPEN  8/16/88. 
Teach  mainly  beginning/advanced 
graphics,  promotional  methods  and 
other  courses  as  qualified  and  needed. 
Tenure  track,  Ph.D.  or  near  preferred; 
master  required.  Salary  competitive. 
Equal  opportunity  affirmative  action 
employer.  Contact  Search  Committe, 
School  of  Communication,  University  of 
North  Dakota,  Box  8118,  University 
Station,  Grand  Forks,  ND  58202. 
Review  of  applications  will  begin  March 
15  and  will  continue  until  position 
filled. 


HELP  WANTED 


ACADEMIC 


SETON  HALL  UNIVERSITY 
(tenure  track) 

Department  of  Communications 
JOURNALISM 

Faculty  Associate  to  teach  newspaper, 
magazine  writing/editing  sequence, 
some  journalism  history'ethics  &  law  in 
Communication  Department  w/  500 
majors  at  suburban  university  18  mi. 
from  NYC.  Possible  additional  stipend 
post  as  advisor  to  student  paper.  Full¬ 
time  non-tenure  track  position,  initial 
one-yr.  contract,  renewable  indefinitely 
for  longer  terms.  Graduate  degree  in 
journalism  preferred;  moderate  to  heavy 
professional  experience  required.  Send 
application  letter,  resume  and  names  of 
three  (3)  references  by  March  15,  1988 
tO:  Professor  Will  Rockett,  Chair,  Dept, 
of  Communications,  Seton  Hall  IJniver- 
sity,  400  South  Orange  Avenue,  South 
Orange,  New  Jersey  07079.  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


We’re  here  —  when  you 
need  Classified! 

212  675-4380 


THE  UNIVERSITY  OF  WISCONSIN- 
STEVENS  POINT  is  searching  for  some¬ 
one  special.  If  you  love  to  teach  and  are 
good  at  it,  you’re  halfway  home.  If  you 
would  like  to  think  of  your  colleagues  as 
your  second  family,  if  you  want  to  be 
associated  with  nationally  recognized 
student  organizations  and  if  you  want  to 
live  close  to  Paradise,  you  may  be  that 
special  person  we  want.  You’ll  need  a 
PhD  or  near,  professional  experience  in 
public  relations/advertisin^marketing 
communications/writing  and  some 
university  level  teaching.  If  you  are  that 
special  person  send  a  letter  of  applica¬ 
tion,  vita,  and  three  letters  of  recom¬ 
mendation  tO:Roger  Bullis,  Associate 
Dean  and  Head,  Division  of  Communi¬ 
cation,  University  of  Wisconsin, 
Stevens  Point,  Wisconsin,  54481, 
before  March  15,  1988. 


Attention  Advertisers: 

Please  note  these  remmders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  Correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  sen/e  you  better! 


E&P  Classified  Department 
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HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
Medium  sized  California  daily  with 
surrounding  weeklies  grossing  $10-12 
million  seeks  qualified  general  mana¬ 
ger,  with  strong  marketing  and  sales 
background,  excellent  budgeting  and 
planning  capabilities,  and  a  minimum 
of  3-5  years  general  management  or 
equivalent  leadership  experience. 

We  offer  excellent  compensation  and 
benefit  package,  great  sunny  living 
area,  and  an  opportunity  to  help  build 
and  lead  a  team  of  dedicated 
professionals. 

Send  resume  and  detailed  letter  stating 
your  past  achievements  and  salary 
range  in  confidence  to:  Box  2756, 
Editor  &  Publisher. 


GENERAL  MANAGER/ADVERTISING 
DIRECTOR  with  proven  publication 
management  experience  sought  by 
Jewish  community  newspaper.  Will 
oversee  editorial,  administrative  areas, 
while  developing  new  sources  of  ad 
revenue.  Good  salary,  benefits,  bonus. 
Resume,  salary  history,  copy  of  current 
publication  to  Joint  Publication 
Committee,  Jewish  Federation  of  Grea¬ 
ter  Clifton-Passaic,  199  Scoles  Ave., 
Clifton,  NJ  07012. 


GENERAL  MANAGER  Established 
chain  of  tMC  weeklies  in  Zone  2 
requires  manager  of  newspaper  opera¬ 
tions.  Strong  skills  in  sales  marketing 
and  organization  necessary.  Competi¬ 
tive  compensation  for  individual  with 
strong  track  record.  Box  2790,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
Southern  California 

Experienced  salespeople  $28K-$45K 
potential.  The  Orange  County  Register, 
625  N,  Grand  Ave,,  Santa  Ana,  CA 
92701.  ATT:  Earl  Rush. 


ADVERTISING  DIRECTOR 
Take-charge  director  needed  for 
expanding  Zone  2  daily.  Must  be  strong 
in  organizing,  training  and  special 
promotions.  Send  resume  and  salary 
requirements  today  to  Box  2765,  Editor 
&  Publisher. 


ADVERTISING  DIRECTOR 
for  25,000-suburban  metro  daily  in 
competitive  market.  Great  opportunity 
within  fast-growing  group  ror  exper¬ 
ienced  and  aggressive  manager  looking 
for  advancement.  Send  cover  letter  stat¬ 
ing  career  objective  along  with  resume 
to  Publisher,  Potomac  News,  PO  Box 
2470,  Woodbridge,  VA  22192. 


ADVERTISING  SALES 
AND  SALES  MANAGEMENT 
Brehm  Communications,  Inc.,  a  multi¬ 
state  publishing  company,  has  open¬ 
ings  for  experienced  suburban  weekly 
newspaper  salespersons.  Compensation 
and  bonus  plans  commensurate  with 
experience,  plus  good  company  bene¬ 
fits  package  including  profit  sharing. 
Please  send  resume  and  cover  letter 
(including  salary  history),  to:  Michael 
K.  Sullivan,  Marketing  Director,  Brehm 
Communications,  Inc.,  PO  Box  28429, 
San  Diego,  CA  92128.  No  phone  calls 
please. 


Editor  &  Publisher  gives  you  news  and 
features  you  won’t  find  anywhere  eise! 


DIRECTOR 
UNIVERSITY 
NEWS  SERVICE 

The  University  of  Medicine  and  Dentistry  of  New  Jersey,  NewJersey ’s 
Health  Science  University,  seeks  a  talented,  highly  motivated  jour¬ 
nalist  to  serve  as  Director  of  the  University  News  Service.  The  News 
Service  is  responsible  for  managing  the  University’s  public  informa¬ 
tion  and  media  relations  functions  with  offices  located  at  each  of  the 
major  schools  and  units  of  the  University.  Reporting  to  the  Vice  Presi¬ 
dent  of  Government  and  Public  Affairs,  the  director  serves  as  com¬ 
munications  staff  to  senior  administration  and  is  responsible  for  con¬ 
ceptualizing  and  writing  press  releases  and  statements  as  well  as 
the  State  of  the  University  address  delivered  annually  by  the  Univer¬ 
sity  President. 

Requirements  include:  Bachelor’s  degree  with  7  years  of  progressive 
experience  as  a  working  journalist  or  as  a  public  relations  professional 
or  some  combination  of  the  bwo,  at  least  tm  (2)  years  of  which  shall 
have  been  in  a  supervisory  capacity.  Strong  writing  and  editing  skills, 
knowledge  of  media  and  the  ability  to  organize  and  plan  as  well  as 
to  supervise  professional  staff  are  essential.  Background  should 
demonstrate  increasing  levels  of  responsibility  and  supervisory  ex¬ 
perience.  Additional  related  experience  may  be  substituted  for  degree 
on  a  year-for-year  basis.  Salary  range  $42,663-$66,486.  Competitive 
benefits  package.  Please  send  resume  to:  Mr.  Johnathan 
Squash,  Administration  Compiex,  Human  Resources, 
(EP),  30  Bergen  Street,  Newark,  NJ  07107-3007. 

The  UMDNJ  Is  an  Affirmative  Action/ 

Equal  Employment  Opportunity  Employer  M/F/HA/. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
One  of  the  best  small  dailies  in  Zone  2 
has  an  exceptional  opportunity  for 
someone  who  has  successful  experi¬ 
ence  in  marketing,  management  and 
sales,  and  can  prove  it.  We  need  a 
hands-on  leader  at  The  Leader,  a 
16,500  PM  in  Corning,  NY,  a  city  where 
quality  of  life  is  second  to  none,  if  you 
can  motivate,  have  a  can-do  attitude 
and  want  to  join  a  top-flight  manage¬ 
ment  team  in  an  exciting  market,  sell 
yourself  by  sending  your  resume  and  a 
one-page  letter  detailing  your  accom¬ 
plishments,  salary  history  and  expecta¬ 
tions.  Northeast  applicants  preferred. 
No  phone  calls.  Neil  C.  Hopp, 
Publisher,  34  W.  Pulteney  St.,  Corning, 
NY  14830. 

ADVERTISING  DIRECTOR  for  weekly  in 
lovely  San  Francisco  suburb.  Call  or 
write  Stan  Carter,  The  Record,  PO  Box 
848-,  Mill  Valley,  CA  94942.  (415) 
388-3211. 


ADVERTISING  -  Classified  Manager  for 
15,000  daily,  Sunday  and  shopper 
combo  in  metro  area.  Sales  and  tele¬ 
marketing  experience,  working  know¬ 
ledge  of  computer  system  necessary. 
Responsible  for  planning,  training  and 
sales  motivation  of  staff.  Also  maintain, 
sell,  service  list  of  key  accounts.  Salary 
and  incentive  bonus,  good  fringes. 
We’re  growing.  Resume,  including 
references,  to  Advertising  Director, 
Kansas  City  Kansan,  901  N.  8,  Kansas 
City,  KS  66101. 


DISPLAY  ADVERTISING  MANAGER  ! 
The  Columbian,  Southwest  Washing¬ 
ton’s  largest  Independently  owned, 
daily  newspaper  (48,000  daily  with 
annual  gross  revenues  of  $28  million), 
has  an  immediate  opening  for  a 
display  advertising  manager.  Located 
in  the  Portland,  Oregon  metropolitan 
area,  our  community  offers  a  subur¬ 
ban/rural  market  of  211,000  people 
centered  between  the  Southern 
Washington/Northern  Oregon  coast 
and  the  beautiful  Cascade  Mountains. 
Combined  with  the  Columbia  River, 
every  type  of  outdoor  recreation  is 
within  a  90  minute  drive. 

The  successful  applicant  will  have 
three  to  five  years  of  results-oriented 
display  advertising  sales  manage¬ 
ment  experience  including  competi¬ 
tive  selling,  product  development, 
proven  motivational  and  leadership 
ability,  multiple  product  sales  as  well 
as  administrative  skills  such  as  budg¬ 
eting,  delegation  and  demonstrated 
ability  to  clearly  communitcate  strate¬ 
gic  goals  and  objectives. 

The  Columbian  produces  a  daily  and 
Sunday  newspaper  for  four  geo¬ 
graphic  ROP  zones,  our  own  weekly 
total  market  coverage  product  and  a 
television  magazine  and  weekly  en- 
tertainme.M  magazine.  In  addition,  we 
have  an  aggressive  special  sections 
philosophy.  If  you  have  experience  in 
these  areas,  we  would  like  to  hear 
from  you. 

Our  staff  is  an  energetic,  goal- 
directed  group  of  30  sales  and 
support  professionals  who  deserve 
the  best  in  their  department  mana¬ 
ger. 

The  Columbian  offers  an  excellent 
benefit  package  including  company 
matched  401K,  Profit  Sharing  Plan, 
full  medical/dental  and  four  weeks 
paid  vacation.  Starting  salary  will  be 
$45,000  to  $50,000  depending  on 
experience,  plus  moving  allowance. 
To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President,  Human  Resources,  PO 
Box  180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  in  Zone  3 
university  town,  to  oversee  retail  and 
classified  departments  of  family  owned 
newspaper  with  circulation  of  20,000 
daily  and  27,000  Sunday.  Send  resume 
to  Box  2670,  Editor  &  Publisher. 

ADVERTISING  SPECIALIST 
Advertising  specialist  wanted  by  the 
European  Stars  and  Stripes  Newspaper 
located  in  Darmstadt,  West  Germany. 
Starting  salary  $22,907  P/A  plus  living 
quarters,  allowance  up  to  $1 1,400  P/A 
(depending  on  size  of  family),  group 
insurance,  and  a  variety  of  privileges 
and  benefits  including  military  PX, 
commissary,  etc.  Round-trip  relocating 
expenses  paid.  3-year  renewable 
service  agreement  required. 

Duties  involve  the  sale  and  promotion  of 
display  and  classified  advertising,  as 
well  as  hands-on  work  assisting  custom¬ 
ers  with  the  design  and  production  of 
ads.  Typesetting,  and  paste-up  skills 
required.  A  miniumum  of  1-year  experi¬ 
ence  in  designing  and  executing 
camera-ready  ads  is  required;  market¬ 
ing  experience  is  highly  desireable. 

FIRST,  mail  your  resume  with  salary 
history  in  reference  to  this  advertising  to 
European  Stars  and  Stripes,  252  7th 
Ave.,  Room  401,  New  York,  NY  10001. 
SECOND,  call  our  New  York  Office 
(212)  620-3333  between  9am  and 
5:30  PM  Monday  through  Friday  and 
ask  that  an  application  be  sent  to  you. 
Mail  completed  application  to  European 
Stars  and  Stripes  to  Att:Civilian  Person¬ 
nel  Office,  APO  09211-5000.  Your 
application  must  be  postmarked  not 
later  than  the  21st  of  March  1988. 


PROMOTION 

A  major  metro  in  the  Midwest  is  looking 
for  a  Promotion  Assistant  with  strong 
copy  writing  abilities  and  experience  in 
outside  promotion.  Job  requires  know¬ 
ledge  of  newspaper  and  print  produc¬ 
tion.  Management  experience 
preferred.  Send  resume,  current  salary 
and  portfolio  samples  to  Box  2792, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
for  Zone  3  progressive  46,000  daily, 
with  TMC.  The  ideal  candidate  will  have 
previous  management  experience. 
Outstanding  opportunity  for  career- 
minded  individual.  Excellent  compen¬ 
sation  &  benefits  package.  Send 
resume  and  salary  history  to:  Box  2746 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Big  Sky  Country 

Experienced  manager  needed  to  train, 
plan,  motivate  and  guide  department  of 
10  plus  in  36,000  daily,  43,000 
Sunday  paper.  Successful  applicant 
will  thrive  on  change  and  new  ideas. 
Progressive,  quality  paper  offers 
competitive  salary,  benefits,  bonus 
package.  Please  send  letter,  resume 
and  salary  history  to:  Kristine  Kincaid, 
Advertising  Director,  Great  Falls 
Tribune,  PO  Box  5468,  Great  Falls,  MT 
59403. 


The  Industr/’s 
Meeting  Place. 
212  675-4380 
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EDITOR  &  PUBLISHER  for  March  5,  1988 


HELP  WANTED 


ADVERTISING 


RETAIL 

ADVERTISING 

MANAGER 

We  have  an  imnnediate  need  for  a  sharp 
and  aggressive  person  who  can  truly 
function  as  a  sales  manager.  Must  have 
college  degree  and  a  proven  track 
record  in  sales  development  and 
management.  Will  have  a  good  team  to 
work  with  but  you  must  keep  them  moti¬ 
vated  as  we  very  aggressively  push 
toward  specific  revenue  and  ad  volume 
objectives  in  this  beautiful  and  exciting 
rowth  market  in  Zone  4.  We're  a 
00,000-plus  metro  daily  and  can 
provide  a  nice  career  track  for  the  right 
person  who  can  prove  their  worth 
because,  yes,  we  measure  performance. 
It’s  not  just  a  challenge  -  IT’S  A  GREAT 
OPPORTUNIT"/!  Reply  in  confidence, 
furnishing  complete  background  and 
earnings  history,  tO:  Box  2751,  Editor  & 
Publisher. 


THE  HOUSTON  CHRONICLE  is  seeking 
a  highly  motivated  professional  to 
supervise  a  telephone  sales  staff  in  the 
classified  department.  Successful 
candidates  will  have  leadership  abili¬ 
ties,  managment  experience  and  people 
skills.  Classified  advertising  experience 
a  plus.  Salary,  bonus  incentives  and  an 
excellent  company  benefit  package. 
Send  salary  requirements  and  resume 
tO:  The  Houston  Chronicle,  801  Texas 
Ave.,  Personnel  Dept./  Att:  M.  Pipes, 
Houston,  TX  77002. 


ARTIGRAPHICS 

ART  DIRECTOR  The  Wichita  Eagle- 
Beacon,  a  Knight-Ridder  newspaper 
with  a  circulation  of  125,000  daily 
and  190,000  Sunday,  is  seeking  an  art 
director  who  will  produce  dynamic 
informational  graphics,  illustrations 
and  news  and  features  page  designs, 
and  who  will  help  supervise  work  flow  of 
a  4-person  news  art  staff.  The  person 
we  hire  wilt  have  at  least  3  years  of 
newspaper  graphics  experience  and  will 
have  good  communications  and  people 
skills.  Join  an  aggressive  team  commit¬ 
ted  to  making  our  paper  a  graphic  force. 
Send  a  detailed  resume  and  references 
to  Russ  Kramer,  Graphics  Editor,  Wichi¬ 
ta  Eagle-Beacon,  PO  Box  820,  Wichita, 
KS  67201. 


GRAPHIC  ART  DIRECTOR 
Progressive  group  of  7  Penny  Savers  in 
Midwest  seeking  self-motivated  profes¬ 
sional  with  5  years  graphic  art  and 
competent  in  computer  graphics  to  lead 
our  composition  staff.  Previous  super¬ 
visory  experience.  Benefits;  manage¬ 
ment  open  to  ideas,  concern  with  qual¬ 
ity  output  and  customer  service,  and 
profit  sharing.  Come  join  our  team. 
"We’re  striving  for  excellence.”  Send 
resume.  Publisher,  Penny  Saver,  2102 
S.  Michigan,  South  Bend,  IN  46613. 


PAGE  DESIGNER.  The  Nashville 
Banner  (evening,  68,000)  is  looking  for 
a  makeup  editor  to  design  news  and 
business  pages.  Position  also  includes 
developing  of  special  news  projects. 
Knowledge  of  picture  editing  and  art 
production  is  helpful.  Please  send  cover 
letter,  resume  and  tearsheets  to  Jack 
Gunter,  Executive  Vice-President, 
1100  Broadway,  Nashville,  TN  37203. 

GRAPHICS  EDITOR.  The  Nashville 

Banner  (evening,  68,000)  is  looking  for 

a  graphics  editor  to  oversee  entire 

design  and  production  of  the  newspap¬ 

er.  Position  requires  supervision  of  8 
aggressive  photographers,  2  highly 

talented  artists  and  3  page  designers. 

Must  be  able  to  develop  visual  reporting 

to  complement  news.  Picture  editing 

skills  and  knowledge  of  art  production  is 

a  must.  Please  send  cover  letter, 

resume  and  tearsheets  to  Jack  Gunter, 

Executive  Vice-President,  1100  Broad- 

wav.  Nashville.  TN  37203. 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  MANAGER  needed  tor 
daily  newspaper  with  10,000  circula¬ 
tion.  Must  have  experience  with  home, 
motor  routes  and  mail  delivery.  Send 
resume  to  Box  2762,  Editor  & 
Publisher  Zone  5. 


CIRCULATION  DIRECTOR 
We  need  a  dynamic,  promotionally 
minded  director  who  can  make  things 
happen  for  our  20,000  plus  daily  in  a 
competitive  Zone  2  market.  A  great 
opportunity!  Send  resume  today  to  Box 
2764,  Editor  &  Publisher. 


It’s  not  how  old 
you  are,  but  how  you 
are  old. 

Marie  Dressier 


ZONE  MANAGER 

The  Herald  of  Everett,  Washington 
(circulation  57,000)  seeks  progressive 
and  innovative  home  delivery  zone 
manager.  Manager  will  supervise  a  staff 
of  professional  district  and  assistant 
district  managers  and  will  be  an  active 
member  of  circulation  department’s 
management  team.  Qualifications 
include  competitive  market  experience, 
newspaper  home  delivery  management, 
strong  leadership  skills,  supervision 
experience,  and  strong  verbal  and  writ¬ 
ten  communication  skills.  Located  25 
miles  north  of  Seattle,  we  are  a  division 
of  the  Washington  Post  Company. 
Everett  is  the  future  home  port  of  the 
USS  Nimitz  task  force. 
Compensation  package  includes 
competitive  salary,  bonus  and  generous 
benefits.  Call  or  write  for  your  applica¬ 
tion  packet:  Human  Resources  Dept., 
PO  Box  930,  Everett,  WA  98206.  (206) 
339-3456.  EOE. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR  for  growing 
11,000  daily  with  27,000  shopping 
guide  in  Zone  5.  We  offer  salary  plus 
bonus  and  benefits  package.  What  can 
you  offer  us?  Box  2772,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
The  Lewiston  (Idaho)  Morning  Tribune 
is  seeking  an  aggressive  hands-on  circu¬ 
lation  manager  for  its  24,000  7-day 
morning  operation.  Candidate  should 
be  experienced  in  sales,  service,  TMC 
and  computerized  systems.  Emphasis 
will  be  on  long  term  growth  and  district 
manager  training.  Salary,  bonus  and 
benefits.  Please  send  cover  letter  and 
resume  along  with  salary  history  and 
references  to  Carole  Riedle,  Lewiston 
Morning  Tribune,  PO  Box  957,  Lewis- 
town,  ID  83501. 


CIRCULATION  MANAGER  for  growing 
weekly  newspapers  in  Central  Florida. 
Experience  in  promotion  a  must.  Will  be 
responsible  for  mail  program,  single 
copy  sales  and  marketing.  Salary,  plus 
incentives  and  benefits.  Resumes  to 
Outlook  Newspapers,  PO  Box  1149, 
Oviedo,  FL  32765. 


NATIONAL  MAIL  COORDINATOR 
Investor’s  Daily.  America’s  business 
newspaper,  has  position  available  for 
national  mail  coordinator.  Entails  close 
interaction  with  USPO  and  appropriate 
computer/records  detail.  Opportunity 
offers  excellent  growth  potential  for 
organized  self-starter.  Some  travel 
involved.  Prior  newspaper/magazine 
mail  circulation  experience  necessary. 
Compensation  commensurate  with 
experience.  Please  send  resume  with 
salary  requirements  to:  Doug  Stone, 
Investor’s  Daily,  1941  Armacost  Ave., 
Los  Angeles,  CA  90025. 


CIRCULATION 

MANAGEMENT 


Ore  Mgr  to  $75,000 

A  major  majro  in  the  rwftheastern 
United  States  is  seeking  a  cifcuta- 
tion  marrager  who  has  proven  back¬ 
ground  irt  home  detivery  and  single 
copy  sates.  Union  experience  is 
required.  Aiso  a  college  degree  is 
mandatory.  Excettem  advancement 
opportunities  Oood  benefit  pack¬ 
age  in  adcStion  to  base  salary. 

Ore  Dir  to  $65,000 

A  West  Coast  me^or  metro  is  seek¬ 
ing  candidates  with  prior  metro 
dreutation  expenertce  and  a  heavy 
union  background.  Position 
requires  strong  administrative  skiHs. 
supervisory  responsibility  lor  fifty 
plus  persons.  College  degree 
required.  Compensation  package 
inclucfes  a  significant  bonus  based 
on  performance  plus  an  outstanding 
insurance  program. 

Ore  Promo  Mgr  to  $45,000 

A  Midwest  400,000  plus  drculation 
newspaper  is  seeking  candidates 
with  at  least  three  to  five  years 
experience  in  sales  promotion. 
Excellent  communication  drills  are 
required.  College  degree  a  plus. 
Knowledge  of  telemarketing  and 
crevwng  required. 

Zone  Mgr  to  45,000 

A  me^or  metro  on  the  West  Coast  is 
seeking  a  home  delivery  zone 
manager  to  handle  60.000  plus 
circulation.  Operation  involves  Inde- 
p^dent  dealers  and  good  commu¬ 
nication  skills  are  required.  College 
degree  desir^irte. 

Zone  Mgrs  to  $40,000 

An  East  Coast  m^or  metro  is  look¬ 
ing  for  candidates  who  have  inde¬ 
pendent  contractor  and  inner  city 
experience.  Candidates  should 
have  strong  single  copy  sales  back¬ 
ground.  Compensation  package 
includes  a  signrficani  bortus  and 
company  car. 

Circ  Mgr  to  $35,000 

A  60,000  New  England  daily  is  look¬ 
ing  for  a  number  two  person  for 
responsibility  for  both  cteRvery  and 
single  copy  sates.  Knowled^  of 
A  B  C  repo  rli  ng  r equiremen  t  s 
mandatory.  Responsibility  would 
also  extend  to  the  maikoom  opera¬ 
tion.  Candidates  should  have  a 
college  degree.  Compensation 
package  includes  company  car, 


All  positions  fee  paid. 
Send  resume  or  call: 

F,  Lincoln  Marx 


GORDON 

'VlAHLS 

WV  ExacuUve  Search 


610  East  Balttmore  Pika 
Post  Office  Box  905 
Media,  PA  19063 
(215)  56S-08(X) 
or  (TOO)  523-7112 


EXPERIENCED  CIRCULATORS 

CONSULTING  OPPORTUNITY! 


In-between  jobs?  Seeking  additional  income  in 
retirement?  Like  to  try  your  hand  at  consulting? 

The^hicago  Tribune  may  have  just  the  answer 
for  you.  We  are  converting  our  distribution  system 
from  independent  contract  distributors  to  in¬ 
dependent  delivery  agents  effective  April  4,  1988. 
As  a  result  of  this  major  conversion,  we  could  use 
several  experienced  circulators  to  assist  in  this 
conversion  tor  a  period  of  4  to  12  weeks  in  City 
and  Suburban  areas. 

It  you  are  familiar  with  home  delivery  operations 
and/or  single  copy  distribution  and  have  an  in¬ 
terest  in  hands-on  consulting  in  our  operation, 
we’d  like  to  talk  with  you.  You  would  work  as  a 
consultant,  and  the  fees  are  quite  attractive. 

For  more  information,  contact  Jim  Sollenberger  at 
(312)  222-2122. 


(fhiraao  (Tribune 


A  great  city  deserves  a  great  newspaper. 


Equal  OpportmUy  Employer 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Aggressive  Zone  7  six-day  PM  in 
15,000  ranges  seeks  young,  know¬ 
ledgeable,  go-getter  circulation  leader 
to  join  strong  management  team.  We're 
growing  and  want  to  continue.  Excellent 
product  to  sell.  Postal  and  ABC  experi¬ 
ence  important.  Must  be  good  organiz¬ 
er,  delegator,  trainer  and  results  gener¬ 
ator.  Competitive  salary  and  fringes. 
Growth  potential.  Send  resume,  refer¬ 
ences  and  salary  needs  to  Box  2796, 
Editor  &  Publisher. 


PROFESSIONAL  CIRCULATOR  Seeks 
functional  associate  to  establish  and 
operate  sales  crews  in  Eastern  Zone  2. 
Box  2759,  Editor  &  Publisher. 


DATA  PROCESSING 

PUBLISHING  SYSTEMS 

PROGRAMMER/ANALYST 
The  Columbus  Dispatch  is  looking  for 
an  experienced  programmer/analyst  to 
work  on  Atex  publishing  systems.  Indi¬ 
vidual  initially  assumes  user  support 
reponsibilities  on  Atex  advertising 
systems,  and  will  gradually  assume 
increased  system  manager  responsibili¬ 
ties  on  all  Atex  systems  at  the  Dispatch. 
We  prefer  a  college  degree  with  at  least 
2  years  experience  as  a  programmer/ 
analyst,  preferably  in  publishing 
systems.  Candidate  should  also  have 
excellent  people  skills  and  good  written 
and  verbal  communications  skills. 

This  is  an  excellent  opportunity  to  join  a 
small  group  of  talented  computer 
professionals  in  a  pleasant,  dynamic, 
growing  area.  Excellent  benefits  and 
competitive  salary  commensurate  with 
experience. 

Qualified  candidates  should  send 
complete  resume  to:  The  Columbus 
Dispatch,  Dept,  of  Employee  &  Labor 
Relations,  34  S.  Third  St.,  Columbus, 
OH  43216.  EOE  M/F. 


_ EDITORIAL _ 

AGGRESSIVE  BI-WEEKLY  business 
newspaper  seeks  reporter  with  experi¬ 
ence  on  business  desk  at  a  daily,  or  with 
regional  business  publication.  Send 
resume  and  clips  to  Kit  Gorman, 
City-Business,  PO  Box  19308,  New 
Orleans,  LA  70179. 


AGGRESSIVE  LOCAL  REPORTER 
needed  for  investigative  internship  with 
Jack  Anderson  in  Washington,  DC.  No 
pay,  but  this  could  be  your  leg-up  to 
national  reporting.  Send  6  enterprise 
clips,  resume  to  Stewart  Harris,  c/o 
Jack  Anderson,  1401  16th  St.  NW, 
Washington,  DC  20036. 

ALASKA  WEEKLY  seeks  experienced 
reporter.  You'll  cover  it  all  in  this  lively, 
prosperous  fishing  community  of 
3,000.  Send  nonreturnable  clips  to: 
Ron  Loesch,  Publisher,  Petersburg 
Pilot,  PO  Box  930,  Petersburg,  AK 
99833.  (907)  772-3554. 


AN  EXCEPTIONAL  OPPORTUNITY  for 
an  aggressive  and  imaginative  person 
with  solid  editorial  and  managerial 
skills  to  give  new  vigor  to  a  40-year-old 
Jewish  weekly  serving  a  growing  and 
sophisticated  community.  Thorough 
grasp  of  Judaism  and  Jewish  issues 
essential.  This  is  a  job  for  a  professional 
journalist  to  head  a  highly  respected 
and  well-established  publication.  Box 
2795,  Editor  &  Publisher. 


AWARD-WINNING  Hudson  Valley  week¬ 
ly  seeks  energetic  person  to  fill  entry 
level  reporting  position.  Full  benefits. 
Resume,  clips  tO:  Wallkill  Valley  Times, 
PO  Box  446,  Walden,  NY  12586. 


BUSINESS  EDITOR/WRITER.  Strong 
writer  to  direct  business  coverage  for 
small  Knight-Ridder  daily.  Apply  to 
Managing  Editor,  The  News,  33  SE  3rd 
St.,  Boca  Raton,  FL  33432. 


HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR  The  Montgomery 
Journal,  a  40,000  circulation  daily- 
outside  Washington,  DC  needs  an 
aggressive  detail-oriented  profes¬ 
sional  to  write  and  help  direct  daily 
business  coverage.  Two  years  business 
writing  experience  required.  Send 
resume,  clips  to  Karen  Henson,  City 
Editor,  Montg^omery  Journal,  2 
Research  Cf  "rt,  Rocl^ille,  MD  20850. 


BUSINESS  REPORTER 
The  Journal  Times  seeks  a  top  flight 
reporter,  who  wants  to  cover  business 
news.  We  are  a  37,000  daily  AM  paper 
and  want  our  two-member  business 
reporting  team  to  cover  local  business 
news  like  never  before. 

Name  it  and  we've  got  it  in  Racine: 
manufacturing,  retail,  automotive, 
high-tech,  mom-and-pop,  entrepre¬ 
neurs,  recreation,  tourism,  and  industry. 
You'll  never  lack  for  stories  to  write. 

The  successful  applicant  will  have  3  to 
5  years  reporting  experience  (business 
preferred),  an  intense  desire  to  report 
news,  good  people  skills,  and  an  uncon¬ 
trollable  curiosity. 

Application  deadline  is  March  25, 
1988.  Interested?  Send  resume,  clips, 
references  and  salary  requirements  to: 
HUMAN  RESOURCES  DEPARTMENT 
JOURNAL  TIMES 
212  4th  Street 
Racine,  Wl  52403 
Equal  Opportunity  Employer 


CENTRAL  ILLINOIS  EDITOR 
We're  seeking  a  Central  Illinois  Editor 
who  thrives  on  daily  deadlins  pressure 
and  provocative  news  coverage  that 
people  respect  and  talk  about.  The  job 
is  a  hot  seat  -  it's  mainly  production, 
requiring  top-notch  editing  and  coordi¬ 
nation  skills.  Proven  coaching  ability  a 
must.  A  Bachelor's  degree  and  report¬ 
ing,  editing,  supervisory  and  especially 
production  experience  preferred.  Send 
resume,  samples  and  references  to: 
Terri  Kuhle,  Herald  &  Review,  PO  Box 
311,  Decatur,  IL  62525. 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

The  York  Dispatch  is  looking  for  a  city 
editor  to  challenge  and  unify  a  diverse, 
talented  staff.  At  50,000  circ.,  we  are 
the  leader  in  a  hotly  competitive  area. 
Our  recent  sale  to  (harden  State  News- 
ppers  strengthens  us  and  will  propel  us 
in  new  directions.  A  strong  city  editor 
will  play  a  key  role  in  shaping  our 
future.  Send  resume  and  your  ideas 
about  local  news  to:  Phil  Klinedinst, 
Managing  Editor,  The  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 

COPY  DESK  CHIEF  -  Experienced  copy 
editor  sought  to  head  3-person  desk  on 
13,000  regional  PM  daily  on  beautiful 
Olympic  Peninsula.  The  right  person 
will  combine  copyediting,  headline  writ¬ 
ing  and  design  skills  with  organizational 
and  leadership  ability.  Send  resume 
and  clips  to  Steve  Boyer,  Managing 
Editor,  The  Peninsula  Daily  News,  PO 
Box  1330,  Port  Angeles,  WA  98362. 

COPY  EDITOR 

Award-winning  Zone  3,  48-M  daily, 
seeks  experienced  night  copy  editor. 
Proven  editing  skills  a  must.  We  offer  a 
challenging  assignment  in  an  outstand¬ 
ing  working  and  living  enviorment,  and 
a  recently  paginated  news  desk. 
Resume,  work  samples,  and  salary 
expectations  to  Box  2781,  Editor  & 
Publisher. 


PART-TIME  Copy  Editors  needed  for 
social  science  journal.  N.  Virginia. 
Knowledge  of  Arabic  preferred/not 
must.  Reply  PO  Box  669,  Herndon,  VA 
22070.  Attn:  Copy  Editor.  Include 
resume  and  related  info. 


COPY  EDITOR  for  business  department 
of  Connecticut  paper.  Requires  know¬ 
ledge  of  business,  ability  to  analyze 
P&L  statements,  layout  pages.  Send 
clips  and  resume  to  Box  2793,  Editor  & 
Publisher. 


COPY  EDITOR  needed  for  morning 
paper  in  Connecticut.  Prefer  copy  edit¬ 
ing  experience  on  dailies,  but  will 
consider  bright  beginners  with  solid 
editing  internships.  Send  clips  and 
layout  samples  to  Box  2794,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  a  copy 
editor  who  would  like  to  work  on  a  lead¬ 
ing  edge  of  technology  for  a  58,000 
morning  daily  with  pagination  sche¬ 
duled  for  installation  this  Spring.  Three 
years  of  copy  editing  experience 
preferred,  a  record  of  snappy  headlines, 
tight  editing  and  attractive  page  design 
required.  Experience  with  Harris  pagi¬ 
nation  and  Macintonsh  graphics  help¬ 
ful.  If  interested  please  submit  a  letter 
of  application,  a  completed  resume, 
pprtfolio,  list  of  references,  and  salary 
history  to:  Lorretta  Breslin,  Human 
Resources  Director,  Billings  Gazette, 
PO  Box  36300-6300,  Billings,  MT 
59107-6300.  Resumes  must  be 
received  or  before  Friday,  March  18. 
EOE  M/F. 


COPY  EDITOR 

For  medium  sized  metro-daily, 
125,000  Sunday  circulation.  Must  be 
good  word  person,  able  to  spot  hold  in 
stories  and  smooth  out  writing.  Layout 
skills  a  plus,  but  we  will  teach.  Experi¬ 
ence  preferred,  but  will  consider  top 
recent  grad.  We  are  in  an  amiable  and 
affordable  city  in  the  beautiful  blue 
ridged  mountains.  Send  resume,  clips, 
and  a  one-page  biography  to  William  K. 
Warren,  Managing  Editor,  The  Roanoke 
&  World  News,  PO  Box  2491,  Roanoke, 
VA  24010.  An  Equal  Oppportunity 
Employer. 


COPY  EDITOR  with  a  nose  for  news,  an 
eye  for  detail  and  a  flair  for  headline. 
Modern  plant  in  a  growing  university 
town.  Send  resume  and  short  autobio¬ 
graphy  to  Dwight  Kier,  News  Editor, 
Centre  [Jaily  Times,  Box  89,  State 
College,  PA  16804.  A  Knight-Ridder 
newspaper. 

DEDICATED  HANDS-ON  EDITOR  for  a 
6,000  paid  circulation  newspaper  in 
the  Portland,  Oregon  metropolitan  area. 
Design,  writing,  and  editorial  direction 
skills  essential.  Jim  Kelly,  Neuberg 
Graphic,  (503)  538-2181.  PO  Box  110 
Neuberg,  OR  97132. 

DEPUTY  SPORTS  EDITOR  for  the 
Colorado  Springs  Gazette  Telgraph. 
Seeking  individual  with  strong  writing 
background  and  copy  editing  skills. 
Management  experience  required. 
Responsibilities  include  generating 
story  ideas  and  assignments,  extensive 
editing  of  local  copy  and  a  PM  office 
presence.  Send  resume,  clips  and  refer¬ 
ences  to  Scott  Smith,  Sports  Editor, 
Gazette  Telegraph,  PO  Box  1779, 
Colorado  Springs,  CO  80901. 


EDITORIAL  WRITER 
The  Lexington  Herald  Leader  is  looking 
fo  a  writer  who  can  produce  editorials 
that  are  incisive,  witty,  provocative  and 
persuasive.  The  Herald-Leader  is  a 
Knight-Ridder  AM,  150,000  weekend 
and  120,000  daily.  Our  editorial  policy 
is  progressive,  independent  and 
anything  but  doctrinaire.  We're  known 
for  our  crusade  on  behalf  of  better 
schools  in  Kentucky,  so  a  background  in 
education  coverage  is  a  plus.  Send 
resume  and  5  non-returnable  writing 
samples  to  David  Holwerk,  Editorial 
Page  Editor,  Lexington  Herald-Leader, 
Lexington,  KY  40507.  EOE  M/F. 

EDITOR  Michigan  Catholic  weekly 
newspaper  with  36,000  circulation 
needs  aggressive,  take-charge  editor 
with  in-depth  knowledge  of  the  Catholic 
Church,  five  years  experience  as  work¬ 
ing  journalist  on  daily  or  weekly. 
Management  and  leadership  qualities  a 
must.  Supportive  environment  for  an 
editor  who  can  manage  staff,  finances 
and  all  that  goes  with  running  a  weekly 
in  a  busy  archdiocese.  Excellent  salary 
and  benefits.  Resume,  salary  history, 
clips  tO:  Rev.  Walter  A.  Hurley,  305 
Michigan  Ave.,  Detroit,  Ml  48226. 


We’re  looking  for  some 
really  good  people! 

The  Scranton  Times,  a  highly  respected  afternoon  doily  in 
Northeastern  Pennsylvania,  will  soon  begin  on  A.M.  publication. 
The  Morning  Times,  and  we're  looking  for  editors,  reporters, 
graphics  personnel,  and  photographers  who  have  strong 
professional  skills  and  understand  community  journalism. 

Our  recently  completed  printing  facility  means  The  Morning 
Times  will  be  printed  at  one  of  the  nation's  most  modern  plants 
and  we  are  assembling  a  staff  that  will  hove  the  ability  to  put 
our  presses  to  the  most  imaginative  and  creative  uses. 

Editor  applicants  should  have  strong  copyediting  skills  and  a 
knowledge  of  page  design,  graphics  and  the  use  of  color. 
Reportorial  applicants  should  be  detail  oriented,  aggressive  and 
able  to  produce  quality  work  under  heavy  deadline  pressure. 
Graphics  and  photographic  personnel  should  be  adept  in  the 
strategies  needed  to  pump  style  and  vitality  into  a  product  that 
is  as  ambitious  as  it  is  new.  All  applicants  should  have  the 
experience,  enthusiasm  and  energy  needed  to  make  a  new 
product  immediately  competitive  in  a  crowded  marketplace. 

If  you're  seeking  a  challenge,  have  the  credentials  and  aren't 
afraid  of  hard  work  in  a  competitive  situation,  write  to  Ed  E 
Rogers,  managing  editor.  The  Scranton  Times,  P.O.  Box  3311, 
Scranton,  PA  18505. 


52 


EDITOR  &  PUBLISHER  for  March  5,  1988 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDITOR 

(Publications  Director) 
Naples,  Florida  publisher  seeks 
talented,  versatile,  editor  with  well- 
rounded  experience  and  skills  in  maga¬ 
zine  and  periodical  publication.  Attrac¬ 
tive  salary,  benefits,  and  growth  poten¬ 
tial.  Forward  resume  to  Editor,  3227 
Horseshoe  Dr.  S.,  Naples,  FL  33942. 


EDITOR  part-time  for  monthly  Jewish 
community  newspaper.  7,500  circula¬ 
tion.  Responsible  for  editing  and  writ¬ 
ing,  production,  layout,  supervision  of 
advertising.  Good  salary  and  working 
conditions.  Experience  only.  Resume  to 
Executive  Vice  President,  130  Sessions 
St.,  Providence,  Rl  02906. 


EDITORS,  REPORTERS  wanted  for 
New  England's  fastest  growing 
community  newspaper  group.  Wide 
ranging  opportunities  for  editors  with 
vision,  writers  with  flair  in  pending 
expansion.  Send  resume,  clips,  and 
references  to  David  Faulknor,  Managing 
Editor,  Shore  Line  Newspapers,  PO  Box 
349,  Guilford,  CT  06437. 


ENTERTAINMENT  editor  for  19-year- 
old  L.l.  music  magazine.  Strong  verbal 
skills.  Salary  18K.  Send  cover  letter, 
resume,  music  writing  samples  to:  Box 
268,  Greenvale,  NY  11548. 


ENTERTAINMENT  WRITER 
We're  expanding  our  arts  and  entertain¬ 
ment  department.  Needed:  a  journalist 
with  three  years  of  daily  newspaper 
experience  to  write  interviews,  features, 
and  reviews.  Knowledge  of  pop  music 
scene  a  must.  Send  resumes  and  clips 
to; 

Arts  &  Entertainment  Department 
Kansas  City  Star 
1729  Grand  Avenue 
Kansas  City,  MO  64108 


ENTRY-LEVEL-  applications  being 
taken  for  general  assignment  reporter's 
position  at  small  Wyoming  daily. 
Resume  and  clips  to:  Daily  Times,  PO 
Box  370,  Rawlins,  WY  82301.  No 
phone  calls. 


EXPANDING 

Expanding  international  full-color 
magazine  seeks  associate  editor  who 
knows  marine  engines,  gears  and  has  a 
general  working  knowledge  of  the  boat 
industry  as  well  as  has  complete  work¬ 
ings  of  editorial  layout.  Better  than 
competitive  pay,  benefits,  desirable 
location  in  Zone  6.  Send  resume,  salary 
history  to  Editor  &  Publisher,  Box 
2797. 


EXPERIENCE 

If  you're  ready  for  a  fresh  challenge  and 
have  at  least  five  years  experience,  we 
have  just  the  job  for  you.  We're  looking 
for  experienced  reporters,  copy  editors 
and  section  editors  (features,  business, 
regional).  Help  us  take  an  award¬ 
winning  65,000  daily  suburban  news¬ 
paper  to  a  new  level  of  professional 
achievement.  Competitive  market.  New 
office,  press  coming  soon.  Good  pay, 
benefits.  Send  references  with  resume 
to  Box  2802,  Editor  &  Publisher. 


FEATURES  WRITER 
The  Press-Enterprise,  a  booming  news¬ 
paper  (cirulation  15(3,000)  in  booming 
Southern  California,  has  an  opening  for 
a  top-notch  feature  reporter/writer. 

Applicants  should  be  well-rounded, 
with  the  ability  to  research  longer  issue 
news  features  as  well  as  handle  quicker 
brights  and  color  pieces.  Send  resume, 
references  and  clips  to  Sally  Ann  Maas, 
AME/Features  &  Art,  The  Press-  We  sh< 
Enterprise,  PO  Box  792,  Riverside,  CA  fnriimp 

92502.  iciiuiic 

The  Press-Enterprise  is  an  Equal  Oppor-  enjoy  il 
tunity  Employer. _  when  i 

Subscribe  Today!  fti^ane 
(212)  675-4380  La  Roc 
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FEATURE  WRITER  tor  mid-sized  daily. 
Must  be  experienced,  fast,  creative  and 
demonstrate  a  real  feel  for  the 
language.  Ideal  candidate  has  good 
ideas,  fresh  approaches,  and  the  experi¬ 
ence  to  recognize  the  real  story  behind 
the  apparent  one.  Some  hard-news 
background  preferred.  This  is  a  Gannett 
newspaper  located  one  hour  from  New 
York  City.  Send  resume,  samples  and 
tearsheets  of  entire  most  recent  week's 
work  to  Charles  Nutt,  Executive  Editor, 
The  Courier-News,  PO  Box  6600, 
Bridgewater,  NJ  08807. 


GENERAL  ASSIGNMENT  REPORTER 
For  quality-oriented  weekly  nestled  in 
north  woods  of  Michigan  on  shores  of 
Lake  Superior.  Assignments  include 
news  reporting,  outdoors  and  feature 
writing  plus  some  editorial  page  respon¬ 
sibilities.  Photo  skills  a  must,  layout 
knowledge  an  asset.  Good  spot  for 
recent  journalism  graduate,  some 
experience  helpful  but  not  necessary. 
Send  resume  including  education, 
experience,  references  with  phone 
numbers  and  clips  to  Ed  Danner, 
L'Anse  Sentinel,  202  N,  Main  St., 
L'Anse,  Ml  49946. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 


GROWING  70,000  plus  daily  in  a 
competitive  market  in  Zone  9  has  open¬ 
ings  tor  ASSISTANT  CITY  EDITOR  to 
help  motivate  and  direct  news  staff. 
Must  have  good  editing  and  layout 
skills.  REPORTER  for  a  metro  beat 
who's  able  to  dig  out  the  facts,  is  self 
motivated  and  not  content  to  rest  on 
yesterday's  laurels.  GRAPHICS/ 
LAYOUT  EDITOR  with  proven  ability  to 
blend  graphics,  photos  and  copy  into 
crisp  attractive  news  and  feature  pages. 
Send  resume  to  Box  2778,  Editor  & 
Publisher. 


LAYOUT  EDITOR 

The  Lexington  Herald-Leader,  a  Knight- 
Ridder  paper,  with  120,000  daily 
circulation  and  150,000  Sunday,  is 
looking  for  a  good  layout  editor  to  work 
on  our  design  desk.  This  job  requires 
high  level  of  skill  in  designing  news 
pages.  Some  copy  editing  skills 
required.  Must  be  able  to  work  under 
pressure  and  meet  deadlines.  To  apply, 
send  a  porfolio,  resume,  cover  letter 
and  salary  history  to  Malcolm  Stallons, 
Design  Desk  Chief,  Lexington  Herald- 
Leader,  Main  &  Midland,  Lexington,  KY 
40507.  EOE  M/F. 


MAGAZINE  WRITER.  Arizona  Trend 
magazine  seeks  an  experienced  journal¬ 
ist  who  can  apply  a  flair  for  storytelling 
to  the  topic  of  business  and  politics. 
Excellent  pay  and  benefits.  Apply  in 
writing  to  John  Craddock,  Executive 
Editor,  Arizona  Trend,  3003  N.  Central 
Ave.,  Suite  2004,  Phoenix,  AZ  85012. 
Arizona  Trend,  an  affiliate  of  the  Times 
Publishing  Co.  of  St.  Petersburg,  FL  is 
an  Equal  Opportunity  Employer. 


MANAGING  EDITOR 
45,000  suburban  daily  on  the  San 
Francisco  peninsula  is  seeking  an 
energetic  managing  editor  possessing 
familiarity  with  all  facets  of  newsroom 
operations.  Excellent  salary  and  bene¬ 
fits.  Please  reply  with  detailed  resume 
and  salary  histofy/req^uirements  to  John 
Clinton,  Publisher,  San  Mateo  Times, 
PO  Box  5400,  San  Mateo,  CA  94402. 
No  phone  calls  please. 


We  should  manage  our 
fortune  as  we  do  our  health  - 
enjoy  it  when  good,  be  patient 
when  it  is  bad,  and  never 
apply  violent  remedies  except 
in  an  extreme  necessity. 

La  Rochefoucauld 


MANAGING  EDITOR.  Upstate  New  York 
award  winning,  7-paper  weekly  group 
seeks  experienced  news-pro  to  direct 
10-  member  staff.  Good  salary  and 
benefits.  Resume  and  inquires  tO: 
Stuart  Hancock,  Community 
Newspaper/Manlius  Publishing,  200 
Brooklee  Dr.,  Fayetteville,  New  York 
13066.  (315)  637-3121. 


MANAGING  EDITOR  -  Energetic  news 
professional  sought  to  join  the  Holland 
(Mich.)  Sentinel  team.  We're  an 
18,500-circulation,  PM  with  a  Satur¬ 
day  morning  edition  located  in  scenic 
West  Michigan  on  the  shore  of  Lake 
Michigan.  Ours  is  a  highly  competitive 
market  with  a  growing,  diversified 
economic  base.  Candidates  should  have 
at  least  five  years  daily  newspaper 
experience,  including  at  least  two  years 
in  a  newsroom  supervisory  role.  The 
ME,  reporting  to  the  publisher,  takes  a 
leading  role  in  planning  and  implement¬ 
ing  newspaper  quality  improvements. 
We  seek  a  strong  leader  to  manage  an 
18-member  staff  and  contribute  to  our 
communities.  Competitive  salary,  bene¬ 
fits,  managerial  incentive  program. 
Send  cover  letter,  resume  (including 
salary  requirements)  to:  Clay  W.  Stauf¬ 
fer,  Publisher,  the  Sentinel,  54  W.  8th 
Street,  Holland,  Mich.  49423. 


MANAGING  EDITOR 
for  39,000,  seven-day-a-week  daily 
located  in  Southeastern  Massachusetts. 
Close  to  ocean,  easy  access  to  ski  areas, 
45  minutes  from  Boston,  25  minutes  to 
Newsport,  Rl,  easy  commute  to  Cape 
Cod.  This  is  the  top  newsroom  position. 
Personnel  and  budget  management 
experience  needed.  Send  resume  to 
Edward  F.  St.  John,  Publisher,  Fall 
River  Herald  News,  Fall  River,  MA 
02722. 


REPORTER  for  8,000  daily  in  growing 
high  desert  city  to  cover  cops/courts  and 
business.  Seeking  motivated  accurate 
reporter  with  some  weekly  experience  or 
a  good  recent  graduate.  Photo  skills 
helpful.  Prefers  Zone  7,  8  or  9  applic¬ 
ants.  Job  opens  April  4th.  Send  letter, 
resume  and  non-returnable  clips  to 
Jamie  Hurly,  M.E.,  The  Daily  Indepen¬ 
dent,  PO  Box  7,  Ridgecrest,  CA  93555. 


MANAGING  EDITOR  wanted  to  oversee 
entire  news  and  editorial  operation  of 
Montana's  leading  newspaper.  Strong 
knowledge  of  industry  with  experience 
in  budgeting  most  areas  of  newsroom 
work,  including  reporting  and  copy 
desk,  and  other  news  supervisory  posi¬ 
tions  essential.  Send  resume  to  Steven 
Studt,  Great  Falls  Tribune.  PO  Box 
5468,  Great  Falls,  MT  59403,  by 
March  31,  1988. 


MANAGING  EDITOR 
Major  New  Jersey  weekly  in  fast  growing 
suburban  market  seeks  managing  editor 
to  direct  staff  of  30  photographers, 
reporters  and  assistant  editors.  Applic¬ 
ants  must  have  management  experi¬ 
ence  and  know  all  phases  of  newsroom 
operation.  Please  send  resume  to  Jay 
Langley,  Editor,  Hunterdon  County 
Democrat,  PO  Box  32,  Flemington,  NJ 
08822.  Please  include  personal  and 
business  references. 


NEWS  REPORTER 

EXCELLENT  full-time  opportunity  with 
a  leading  twice-weekly  Chicago  subur¬ 
ban  newspaper  as  a  general  assignment 
reporter.  Successful  candidate  will  have 
a  degree  in  Journalism  and  up  to  three 
years  of  news  writing  experience.  Excel¬ 
lent  salary  and  employee  benefits. 
Please  send  resume  and  clips  to  John 
Collins,  STAR  PUBLICATIONS.  1526 
Otto  Boulevard,  Chicago  Heights,  IL 
60411. 

An  Equal  Opportunity  Employer 


REPORTER/PHOTOGRAPHER 
Ambitious  journalist  needed  at  award¬ 
winning  4,000-circulation  weekly 
newspaper  in  the  heart  of  New  Hamp¬ 
shire's  Lakes  Region.  Journalism 
degree  or  equivalent  necessary.  Assign¬ 
ments  range  from  town  and  school 
boards,  police  and  courts  to  sports  and 
features.  Creativity  encouraged.  Entry- 
level  applicants  considered.  Send 
resume  and  clips  to  The  Meredith 
News,  PO  Box  729,  Meredith,  NH 
03253. 


Associate  Editor 
Photography  Editor 

We  have  a  good  employee  newspaper  and  we  plan  to 
make  it  even  better  through  the  addition  of  two  "pros " 
to  our  staff.  If  you’d  like  to  put  your  communication 
talents  to  use  within  a  Fortune  500  company  located  in 
eastern  Massachusetts,  then  send  us  a  resume  and 
three  representative  samples  of  your  work.  The  ideal 
candidates  will  have  experience  working  for  a  daily  or 
weekly  newspaper. 

The  Associate  Editor  should  be  able  to  handle  a  heavy 
writing  load  under  deadline  and  have  some  knowl¬ 
edge  of  production.  Will  travel  and  work  with  manage¬ 
ment  and  other  editors  to  cover  operations 
nationwide. 

The  Photo  Editor  should  be  able  to  take  photos,  as  well 
as  assign  photography,  and  direct  other  photogra¬ 
phers.  Will  develop  photo  strategy  for  various  com¬ 
pany  publications  and  projects.  Will  travel  and  work 
with  management  and  other  editors  and  photogra¬ 
phers  to  identify  photo  opportunities  nationwide. 

Work  samples  cannot  be  returned  so  photocopies  are 
fine.  Write  to  Hox27H7,  Editor  &  Ihiblisher.  An  Equal 
Opportunity  Employer. 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING 


REPORTER  Beginner  to  3  years  experi¬ 
ence,  general  assignment,  Finger  Lakes 
Region,  12,500  PM  daily.  Send 
resume,  clips  to  Robert  Matson,  M.E., 
The  Daily  Messenger,  73  Buffalo  St., 
Canandaigua,  NY  14424. 


SENIOR  REPORTERS  for  state's  largest 
paid  weekly  newspaper,  respected  for 
strong  community  journalism  in  a  thriv¬ 
ing  suburban  market.  We  want  exper¬ 
ienced  municipal  and  county  reporters 
to  join  our  editorial  staff  of  thirty.  Salary 
in  line  with  experience  and  ability. 
Apply  to  Jay  Langley,  Hunterdon  County 
Democrat,  PO  Box  32,  Flemington,  NJ 
08822. 


SPORTS  COPY  EDITOR/LAYOUT 
The  Bakersfield  Californian,  an 
82,000,  AM  and  Sunday,  has  an  open¬ 
ing  for  a  sports  desk  person.  This  is  not 
a  writing  job.  Top  experience  in  editing, 
layout,  use  of  color  required.  Send  a 
resume,  layout  samples  to  Jim  Hodges, 
Sports  Editor.  PO  Box  440,  Bakersfield, 

CA  93302. _ 

SPORTS  COPY  EDITOR 
Looking  for  3-5  years  experience  for 
sports  desk.  Experience  and  expertise 
in  editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Would  be  responsible  for  some 
daily  editions.  Position  offers  unlimited 
ability  to  grow  and  advance  at  thriving 
7-day  morning  newspaper.  Send 
resumes  to  Personnel  Director,  Pough¬ 
keepsie  Journal,  SCE,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply.  EOE 
M/F. 


SPORTS  DESK  PRO  WANTED.  Need 
someone  who  enjoys  the  rim  and  can 
work  an  occassional  slot.  Must  be  care¬ 
ful  editor  who  writes  crisp  headlines. 
Night  hours,  good  pay,  good  benefits. 
Send  resumes  and  clips  to  Jim  Gauger, 
Sports  Editor,  The  Times,  500  Perry 
Street,  PO  Box  847,  Trenton,  NJ 
08605. 


SPORTS  EDITOR  of  a  5-day  PM  in  the 
Finger  Lakes  Region.  We  need  an  orga¬ 
nizer  tor  a  3-person  staff  who  can  cover 
high  school  sports,  edit  and  display 
good  news  judgment.  Market  includes 
thoroughbred  race  track  in  some 
Rochester  and  Syracuse  sports  teams. 
Salary  commensurate  with  experience. 
Send  resume,  clips  to  Robert  Matson, 
M.E.,  The  Daily  Messenger,  73  Buffalo 
St.,  Canandaigua,  NY  14424. 


SUNDAY  EDITOR 

Gannett's  newest  Sunday  newspaper  is 
seeking  an  experienced,  creative,  hard 
working,  hands-on  editor.  Sharp  news 
judgment,  strong  editing  skills  and  good 
eye  for  graphics  are  essential.  Experi¬ 
ence  in  a  competitive  market  is  desir¬ 
able.  The  newspaper  is  located  one  hour 
from  New  York  City.  Send  resume,  tear- 
sheets  and  one  recent  copy  of  your 
current  newspaper  to  Charles  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 


SPORTS  WRITER:  Long  hours,  hard 
work,  low  pay.  Beginners  considered. 
Knowledge  of  skiing  a  must.  Clips  and 
resume  to  Ray  Stephens,  Editor,  Jack- 
son  Hole  Guide,  PO  Box  648,  Jackson, 
WY  83001. 


THEATER/CLASSICAL  MUSIC  WRITER 
The  Carolina’s  largest  daily.  The  Char¬ 
lotte  Observer,  is  seeking  a  theater  and 
classical  music  writer  with  at  least  4- 
years  daily  newspaper  experience  to 
cover  our  growing  arts  community. 
Expertise  should  be  in  theater  and  clas¬ 
sical  music.  We  want  someone  who  can 
write  reviews,  profiles  and  in-depth 
stories  on  a  range  of  arts  issues.  Send 
resume,  6  clips  showing  your  diversity 
and  a  one  page  letter  telling  us  why  you 
can  do  this  job  to:  Tom  Tozer,  Deputy 
Features  Editor,  The  Charlotte 
Observer,  PO  Box  32188,  Charlotte,  NC 
28232.  No  phone  calls  please.  EOE 
M/F. 


EDITOR-  Somewhere  in  America,  an 
editor  with  imagination,  skill  and  judg¬ 
ment  is  producing  a  bright,  readable 
10,000-20,000  circulation  newspaper 
that  is  much  better  than  it  ought  to  be 
with  limited  size  and  resources.  We'd 
like  to  find  that  man  or  woman,  offer 
better  resources  and  the  opportunity  to 
make  a  mark  in  a  larger  market  with 
statewide  influence.  Write  Publisher, 
The  Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502. 


THE  NEW  HAVEN  REGISTER 
(100,000  plus  circulation)  is  looking 
for  an  arts  editor  to  focus  on  coverage  of 
classical  arts  including  ballet  and 
modern  dance,  theater,  visual  arts, 
music,  architecture  and  popular 
culture.  The  successful  candiate  will  be 
well-versed  in  at  least  two  of  the  above 
mentioned  arts,  possess  strong  copy 
editing,  writing  and  layout  skills  and  be 
able  to  plan,  assign  and  motivate.  We 
are  located  on  Long  Island  Sound  within 
easy  reach  of  New  York  City  and  Boston. 
Please  send  resume,  covering  letter  and 
salary  requirements  to  Mary  Marak, 
Human  Resources  Dept.,  New  Haven 
Register,  40  Sargent  Dr.,  New  Haven, 
CT  06511.  EOE. 


VERSATILE  SPORTS  WRITER 
Zone  2  daily  (43,000  PM  and  106,000 
Sunday)  needs  bright,  energetic  person 
to  assist  on  sports  desk,  handle  copy, 
and  fill  in  on  the  beats.  Great  opportuni¬ 
ty  for  person  who  enjoys  all  aspects  of 
sports  reporting.  Good  salary  and  bene¬ 
fits.  Send  resume  and  clips  to  Box 
2791,  Editor  &  Publisher. 


WANTED:  Wire  service  entertainment 
reporter.  Must  have  previous  wire 
service  reporting  experience.  Interests 
(or  experience)  in  entertainment  help¬ 
ful.  Immediate  opening  based  in  Los 
Angeles  area.  Box  2805  ,  Editor  & 
Publisher. 


LOOKING  FOR  A  BETTER  JOB? 

MediaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to 
put  your  job  search  into 
high  gear. 

800-237-8073 


THINK  ABOUT  YOUR  FUTURE 
AND  OURS 

Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters  to  join  us.  If  you  are  smart, 
creative  and  aggressive  and  might  like 
to  sign  on  with  one  of  the  best  newspap¬ 
ers  in  the  country,  let  us  know  who  you 
are  and  where  you  are.  We  are  shopping 
for  talent.  If  you  have  at  least  5  years  of 
daily  experience  and  think  you  would 
recognize  an  outstanding  op|X)rtunity  if 
you  saw  one,  send  us  a  letter  and  a 
resume  and  we'll  send  you  a  sample  of 
our  kind  of  journalism.  If  that  doesn’t 
convince  you,  nothing  we  can  say  is 
likely  to.  Send  to  Anchorage  Daily 
News,  Personnel  Dept.,  Box  149001, 
Anchorage,  AK  99514-9001.  No  tele¬ 
phone  calls.  ADN  is  an  EEO  employer. 


WEST  TEXAS  DAILY  (circulation 
30,000)  has  opening  for  city  side  repor¬ 
ter.  Two  years  experience  preferred  but 
will  also  consider  recent  college  gradu¬ 
ate.  Send  resume  and  clips  tO:  Gary  Ott, 
City  Editor,  Midland  Reporter  Telegram, 
PO  Box  1650,  Midland,  TX  79702. 


FREELANCE 


WRITER/INTERVIEWER  to  write  biogra¬ 
phical  career  articles  for  educational 
guidance  periodical.  Please  send 
resume  and  samples  of  published  writ¬ 
ing  tO: 

Jone  Meyer,  Editor,  Vocational  Biogra¬ 
phies,  Inc.,  PO  Box  31,  Sauk  Centre, 
MN  56378. 


UBRARY 


LIBRARIAN 

Expanding  daily  and  Sunday  newspaper 
is  seeking  a  librarian  to  supervise  daily 
library  functions  and  a  support  staff  of 
two.  Previous  newspaper  librarian 
experience  would  be  helpful.  Library 
science  degree  a  real  plus.  We  need 
someone  who  is  hard-working,  innova¬ 
tive,  flexible  and  a  committed 
professional. 

In  return  the  Times  offers  an  excellent 
starting  salary  and  100  percent 
company  paid  benefits  package. 
Cafeteria  on  premises.  Free  parking. 

If  you  feel  you  are  the  professional  we 
are  seeking,  please  send  your  resume 
including  salary  guidelines  to  Molly 
Delzell,  Personnel,  The  Times  News¬ 
paper,  500  Perry  bt.,  Trenton,  NJ 
08618. 


_ MAILROOM _ 

MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 

MAILROOM  MANAGER 
Zone  2  large  metropolitan  newspaper 
seeking  an  experienced  mailroom 
manager.  We  are  a  100,000  plus  circu¬ 
lation  newspaper  Monday-Saturday  and 
140,000  plus  Sunday.  Experience 
must  include  full  understanding  of  all 
mailroom  equipment  and  procedures. 
Knowledge  of  Harris  1472-A  inserting 
machines,  sleeve  wrap  machines, 
computer  spreadsheets  and  application 
desirable.  Salaiy  in  the  high  $30's  with 
excellent  benefit  package.  Send  resume 
and  salary  requirements  to  Box  2775, 
Editor  &  Publisher. 


CO-OP  MARKETING  SPECIALIST 
KPTM  42,  a  Pappas  Telecasting 
Station,  has  an  immediate  opening  for  a 
Co-Op  Marketing  Specialist  to  serve  our 
adveilisers  in  the  Omaha/Lincoln  mark¬ 
ets.  The  successful  candidate  will  have 
previous  experience  in  broadcast,  print, 
agency  or  retail  and  will  possess  the 
necessary  expertise  to  plan,  develop, 
implement  and  evaluate  a  comprehen¬ 
sive  cooperative  advertising  program  for 
the  station.  College  degree  preferred. 
Qualified  applicants  need  only  apply. 
Reply  in  conridence  to:  Jim  McKernan, 
Retail  Marketing  Manager,  KPTM  42, 
4625  Farnam  St.,  Omaha,  NE  68132. 


More  fortunes  are 
made  by  energy  than 
prudence. 
Vauvenargues 


PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER  The  Bismarck 
Tribune,  North  Dakota's  best  and 
brightest  newspaper,  has  an  immediate 
opening  for  a  working  chief  photogra¬ 
pher  who  can  manage  a  4-person 
department  in  addition  to  producing 
great  photographs.  The  successful  appl¬ 
icant  will  understand  what  types  of 
photographs  sell  in  the  late  1980’s;  will 
be  skilled  in  dealing  with  people  of  all 
stripes;  will  have  mature  technical  abili¬ 
ties  and  will  be  prepared  to  meet  the 
high  production  demands  of  a  newspap¬ 
er  that  publishes  full  color  photography 
seven  days  a  week.  In  return  we  offer 
you  leadership  opportunities,  excellent 
working  conditions  in  a  recreation- 
minded  capital  city,  and  the  chance  to 
put  your  stamp  on  a  newspaper  that 
wins  blue  ribbons  for  general  excellence 
and  typography  and  design.  Send  a 
resume  and  photo  clips  to:  Paula 
Redmann,  Human  Resources  Manager, 
The  Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502.  Closing  date: 
March  15,  1988. 


PHOTOJOURNALIST  who  puts  the 
"journalist"  before  the  "photo."  Would 
kill  to  get  the  story  and  show  it  in  one 
photo  -  that  can  startle,  sadden,  joke, 
rib  or  just  stop  people  in  their  tracks.  Is 
a  reader.  Resume,  letter  to  The  Citizen, 
25  Dill  St.,  Auburn,  NY  13021.  Wait  to 
send  portfolio. 


THE  REGISTER-GUARD,  a  70,000 
morning  daily  in  Eugene,  OR  has  an 
immediate  opening  for  staff  photogra¬ 
pher.  The  successful  applicant  will 
demonstrate  proficiency  in  photojour¬ 
nalism  and  have  experience  in  page 
layout  and  design.  Salary  will  be 
between  $429.40  and  $672.80  per 
week  commensurate  with  experience. 
No  telephone  inquires  please.  Applic¬ 
ant  should  submit  a  letter  of  applica¬ 
tion,  resume,  portfolio,  and  30  recent 
tearsheets  by  Friday,  March  25,  1988, 
to:  Photographer,  Personnel  Dept.,  The 
Register-Guard,  PO  Box  10188,  975 
High  Street,  Eugene,  OR  97440.  All 
applicants  will  be  notified.  An  equal 
opportunity  employer,  successful  appl¬ 
icant  must  show  proof  of  employability 
and  acceptable  identification  upon 
acceptance  of  employment. 


Editor  &  Publisher 

11  West  IQth  Street 
New  York,  NY  10011 
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HELP  WANTED 


PHOTOGRAPHY 


PHOTOGRAPHERS  -  Want  your  work 
showcased  by  a  photo-oriented  daily 
newspaper  that  will  help  you  build  a 
great  portfolio  and  move  up  profession¬ 
ally?  We  will  do  that  but  you  must 
already  have  produced  exciting  work. 
We  will  provide  the  opportunity;  you 
must  bring  enthusiasm  and  creativity. 
Resume,  samples  tO:  Photography 
Dept.,  Report  Telegram,  PO  Box  1650, 
Midland,  TX  79702.  No  phone  calls. 


RELIABLE  FREE  LANCES  sought  in  all 
areas  for  color  assignments.  $200  mini¬ 
mum.  Write  to  Photo  Editor,  Insight 
magazine,  3600  New  York  Ave.  N.E., 
Washington,  DC  20002  for  terms  and 
contract.  Insight,  a  national  newsweek¬ 
ly  with  1  mil. -plus  circulation,  also  buys 
one-time  rights  for  stock  photography. 


PRODUCTION 


COMPOSING  ROOM  SUPERVISOR  with 
3  to  5  years  experience  in  management 
is  needed  for  growing  Florida  daily. 
Successful  candidate  will  be  expected 
to  manage  a  staff  of  15,  handle  all 
supervisory  clerical  duties  and  insure 
that  deadlines  are  met.  Good  pay  and 
excellent  company  benefits  in  a  growing 
commercial  and  residential  area.  Non- 
smoker.  Submit  resume  along  with 
salary  requirements  to  Vero  Beach  Press 
Journal,  PO  Box  1268,  Vero  Beach,  FL 
32961.  EOE. 


COMPOSING  ROOM  DIRECTOR  Zone  5 
daily/weekly  newspaper  group  seeks 
strong  leader  to  direct  pre-press  opera¬ 
tions.  Candidates  should  possess  a 
quality/budget-minded  awareness  that 
is  sensitive  to  detail.  Good  communica¬ 
tion,  technical  and  people  skills  are  a 
must  in  this  union  environment.  Send 
resume  and  salary  history  to  Box  2771, 
Editor  &  Publisher. 


LARGE  CIRCULATION  weekly  exper¬ 
iencing  explosive  growth  Zone  2  seeks 
experienced  manager  to  organize  and 
lead  production  depts.  (composition, 
pre-press,  press).  Strong  communica¬ 
tion  and  technical  skills  required. 
Salary  commensurate  with  experience. 
Excellent  benefits  package.  Send 
resume  with  salary  history  to  Box  2782, 
Editor  &  Publisher. 


PRESS  OPERATORS  A  chance  to  learn 
and  grow.  Good  benefits.  Opportunity 
for  advancement.  Salary  baseo  on 
experience.  Apply  in  writing  to  Roger 
Stec,  Assistant  Production  Director, 
307  Dernsteine  Ave.,  Lansdale,  PA 
19446  or  call  (215)  855-8440,  ext. 
296.  EOE. 


PRESS  OPERATORS  -  Goss  SC  press 
operators  needed  immediately.  Large 
web,  sheet  fed,  and  newspaper  opera¬ 
tion.  Bindary  personnel  also  needed. 
Contact  Ginny  (800)  843-6805  or 
(605)  333-3633,  Sioux  Falls,  SD. 
Monday-Friday  central  time. 


PRESSPERSON 

A  growing  7-day  morning  newspaper 
has  an  immediate  full-time  opening  for 
a  journeyman.  Goss  Metro  experience, 
experience  in  plate  making  and  process 
color  work  preferred.  We  offer  attractive 
pay  and  benefits  plus  Cape  Cod  living. 
Send  resume  to:  Bob  Sage,  Pressroom 
Foreman,  Cape  Cod  Times,  319  Main 
St.,  Hyannis,  MA  02601. 


PRESSROOM  MANAGER 
Zone  2  large  metropolitan  newspaper 
seeking  an  experienced  pressroom 
manager.  We  are  a  100,000  plus  circu¬ 
lation  newspaper  Monday-Saturday  and 
140,000  plus  Sunday.  Experience 
must  include  full  understanding  of  all 
pressroom  equipment  and  procedures 
including  knowledge  of  Goss  headliner 
offset  or  metro.  Salary  in  the  high  $30's 
with  excellent  benefit  package.  Send 
resume  and  salary  requirements  to  Box 
2776,  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


PRESSROOM  MANAGER 
Zone  2  Gannett  daily  and  Sunday  news¬ 
paper  seeks  candidate  with  strong  lead¬ 
ership  skills,  Goss/Dilitho  experience  a 
plus,  mechanical  knowledge  and  qual¬ 
ity  oriented.  Must  have  ability  to  train 
and  motivate  and  have  good  organiza¬ 
tional  skills. 

Excellent  benefit  package.  Send 
resume  including  work  histo^  and 
salary  requirements  to  Box  2622, 
Editor  &  Publisher. 


PRODUCTION  MANAGER 
Must  have  thorough  knowledge  of 
process  color  quality  control  to  produce 
top-notch  product.  Successful  applic¬ 
ant  should  be  strong  in  press  opera¬ 
tions,  have  experience  managing  in 
union  shop.  60,000  Zone  1  daily.  Write 
giving  references,  salary  requirements 
to  Box  2779,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Fast  growing  weekly  chain  needs  the 
right  person  to  manage  production 
department.  Multiple  newspaper 
management  experience  essential. 
Benefits.  Send  salary  requirements  and 
resume  to  Mrs.  Flemings,  c/o  Creative 
Loafing,  PO  Box  54223,  Atlanta,  GA 
30308. 


PRODUCTION  MANAGER 
Zone  2.  Multi-location  plan.  Mind  set 
on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 


SALES  REPRESENTATIVE:  Join  a  fifty- 
year  old  advertising  feature  sales 
company,  truly  best  in  its  field.  Growth 
mandates  us  to  split  territory  of  Michi¬ 
gan,  Indiana  and  Ohio.  Become  one  of 
seventeen  self-motivated  office 
supported  executives.  Ideal  for  stymied 
ad  director  or  senior  ad  person.  Excel¬ 
lent  draw  commission  for  full  time  self- 
directed  person  to  travel  established 
accounts  and  initiate  new  ones.  Please 
send  resume  in  confidence  to:  Keister- 
Williams,  PO  Box  8005,  Charlottesville, 
VA  22906. 


The  Good:  Earn  $50K  to  $150K  selling 
computer  systems  to  the  Newspaper 
Industry.  We  have  the  leads,  the 
products,  and  the  support,  but  we  are  a 
bunch  of  techs  who  need  a  top-notch 
closer. 

The  Bad:  Lots  of  travel,  lots  of  hours, 
lots  of  hard  work. 

The  Ugly:  There  is  nothing  ugly  about 
us.  Just  ask  our  staff  and  clients  what 
kind  of  company  we  are.  We  are  15 
years  young  and  still  growing.  Forward 
all  inquiries  to: 

Data  Sciences,  Inc. 

8555  16th  Street 
Silver  Spring,  MD  20910 
Attn:  Mark  Ganslaw,  President 
(301)  587-3700 


POSITIONS 

WANTED 


ADMINfSTRAriVE 

MATURE  EDItOK'F'Ut”  SHER  seeks 
new  challenge.  Will  trixe  your  daily  a 
winner  -  in  the  community,  in  the 
contests,  on  the  bottom  line.  Strong 
basics:  news,  ads,  promotion.  Back¬ 
ground  as  ME,  GM,  publisher.  Consid¬ 
ered  college  teaching,  but  masters  is  in 
experience.  Box  2769,  Editor  & 
Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


REPORTER/EDITOR  with  14  years  of 
big  city  and  suburban  newspaper  and 
wire  service  experience  seeks  manage¬ 
ment  position  with  newspaper  in  North¬ 
east.  Excellent  news  judgement.  Strong 
editing  skill.  Will  also  consider  good 
reporting  or  copy  desk  position.  Box 
2788,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  seeks  work. 
Experience,  4,000  daily,  8,000  North 
Dakota  daily,  12,000  (Jkiahoma  daily. 
Gene  Springer  (701)  572-3119. 


EDITORIAL 


CAN  YOUR  STAFF  use  an  editor  with  a 
hands-on  approach?  Can  your  staff  use 
an  editor  who  leads  by  example?  If  yes 
here's  a  metro  sprts  editor  with  10 
years  daily  experience  who  can  meet 
your  requirements  in  sports  or  news¬ 
room  management.  For  resume  and 
clips,  write  Box  2774,  Editor  & 
Publisher. 


CRACKERJACK  headline  writer  comes 
with  prize:  solid  copy  editing  skills. 
Seeks  copy  chief  or  slot  position.  Box 
2803,  Editor  &  Publisher. 


EXPERIENCED  NEWSWOMAN,  35 
years  as  reporter,  editor  and  bureau 
chief,  seeks  challenging  job  in  courts, 
bureau,  state  or  city  desks.  Box  2798, 
Editor  &  Publisher. 


EXPERIENCED  EDITOR,  managing 
editor,  copy  editor,  reporter,  photogra¬ 
pher  seeks  new  challenge  oh  small, 
medium  daily  or  weekly.  (702) 
623-5109. 


FILL  YOUR  TEMPORARY  vacancies 
with  a  young  but  seasoned  journalist. 
Perfect  solution  to  maternity  leaves, 
vacations,  sabbaticals.  Wire  experience 
plus  4  years  as  reporter  on  major  SW 
daily  covering  business  and  govern¬ 
ment.  B.S.  journalism;  B.S.  econom¬ 
ics.  Call  John  (602)  966-0533. 


HARD-WORKING  REPORTER  with  3 
years  experience  at  27,000  circulation 
award-winning  daily  looking  for  environ¬ 
mental  reporting  postion.  Prefer  coastal 
or  mountain  areas,  but  will  cover  state 
legislative  angle.  For  resume  please  call 
(919)  483-868A  and  leave  message. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


POSITIONS  WANTED 


NEED  a  correspondent  or  bureau  chief 
for  Dallas?  Veteran  Reporters  available. 
Call  (214)  612-0674. 


REPORTER  WITH  3  1/2  years  on  daily 
wants  crack  at  copy  editing  on  medium 
to  large  daily.  Some  editing  experience 
on  semi-weekly.  Call  Kevin  evenings  at 
(916)  343-1477  for  resume,  clips. 

RETURN  TO  BASEBALL  BEAT  and/or 
column  is  tops  on  this  sports  editor's 
list.  Can  show  why  he  should  be  number 
1  on  yours.  Knows  way  around  leagues. 
Box  2799,  Editor  &  Publisher. 


S.  CALIF.  Seasoned  professional  as 
AME,  major  metro  news,  graphics, 
systems,  Sunday  editor.  Leadership. 
Creativity.  Awards.  Prototypes.  Rede¬ 
sign.  Sunday  launch.  Challenge  Me! 
(818)  365-6486  or  Box  2761,  Editor  & 
Publisher. 


SPORTS  REPORTER  with  four  years  on 
52,000  AM  seeks  writing  position.  Any 
Zone.  Wire  service  experience,  some 
layout.  Have  covered  all  -  pro,  college 
and  scholastic  sports.  Excellent  refer¬ 
ences.  Box  2722,  Editor  &  Publisher. 


TOP-NOTCH  EDITOR  with  sharp  news 
judgment,  good  “people  skills”  and  15 
years  experience  seeks  new  challenge. 
Prefer  Florida  or  West  Coast  mid-size 
daily,  but  willing  to  work  anywhere.  Box 
2763,  Editor  &  Publisher. 


TOUGH,  HUNGRY  reporter  on  small 
city  daily  seeks  switch  to  metropolitan 
newspaper.  City  hall,  courthouse, 
education,  financial,  sports  and 
features  experience  since  1983,  will 
relocate.  Write  to  Box  2779,  Editor  & 
Publisher. 


WRITER  with  2  +  years  experience  and 
extensive  medical/science  education 
seeks  full  time  position  as  medical 
writer  with  newspaper/magazine.  Call 
(804)  623-7605.  Leave  message. 


YOUNG,  DEPENDABLE  journalist  and 
recent  graduate  with  2  years  experience 
seeks  challenging  post  on  a  daily  news¬ 
paper  that  offers  opportunity  to  grow. 
Has  editing,  layout  and  photography 
skills.  Good  clips  and  references.  Can 
start  immediately.  Will  relocate 
anywhere.  Call  Patrick  (203) 
972-1774. 


NEWSPAPER  LIBRARIAN  seeks  posi¬ 
tion.  MLS,  8-year  experience,  familiar 
with  all  aspects  of  newspaper  librarian- 
ship,  including:  library  automation, 
BASIS  software,  ATEX  system,  online 
searching  abilities  on  a  variety  of  data¬ 
bases,  very  strong  reference  and  legal 
research  skills.  Willing  to  relocate. 
Write  to  Box  2777,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


Journalists  need  not  be  put  into  Space 


By  John  G.  Taylor 

They  are  painful  questions  that 
might  draw  scolds  and  scowls  for 
being  asked:  Is  the  Journalist  in  Space 
Project  in  hibernation  or  is  it  extinct? 
During  its  quiet  time,  shouldn’t  news¬ 
people  be  making  personal  and  pro¬ 
fessional  decisions  on  the  idea  itself? 

The  United  States  needs  the  space 
program;  the  space  program  and  our 
earthbound  audiences  don’t  need  us 
reporting  from  the  sky.  At  least  not 
for  now,  and  not  in  the  way  the  earlier 
program  was  crafted. 

The  public  relations  hoopla  that 
involved  having  newspeople  such  as 
Walter  Cronkite  and  personalities 
such  as  Geraldo  Rivera  on  waiting 
lists  to  go  aloft  was  carnival-like.  The 
Challenger  disaster  surely  has 
scotched  similar  future  foolishness. 

Still,  though  it  may  be  years  from 
surfacing  again,  it  is  hard  to  imagine 
that  some  kind  of  “John  Q.  Public  as 
Spaceman”  publicity-seeking  setup 
won’t  be  reinstituted.  Perhaps  the 
National  Aeronautics  and  Space 
Administration  and  the  Pentagon  will 
get  to  play  kingmaker  on  who  gets  to 
transmit  news  from  a  space  keyboard 
or  camera. 

What  we  will  need  then,  and  per¬ 
haps  should  agree  upon  now,  is  an 
amplification  of  what  former  astro¬ 
naut  John  Glenn  said  in  a  somber 
moment  in  1986:  Space  is  not  meant 
for  every  tinker  and  tailor,  nor  is  it 
meant  to  draw  upon  or  create  celebri¬ 
ties  from  among  the  media. 

1  was  among  the  hundreds  of 
applicants  rejected  in  the  original 
NASA  Journalist  in  Space  Project. 
Personal  disappointment  after  a  life¬ 
long  focus  on  space  —  sour  grapes 
some  might  say  —  was  part  of  a 
cyclone  of  emotions  stirred  by  events 
before  and  after  Challenger. 

Helping  to  clarify  my  views  on  a 
newsperson’s  role  in  that  industry 
was  a  statement,  again  by  Sen.  Glenn, 
that  focused  on  the  safety-conscious 
“can  do”  attitudes  of  early  space 
efforts  versus  the  arrogant  “can’t 
fail”  positions  attendant  to  the  disas¬ 
ter. 

Doubtlessly  the  official  hope  was 
that  dispatches  from  the  first  Walter 
Mitty  reporter  in  space  would  be  hor¬ 
monal  writing  —  word  and  picture 
postcards  that  would  far  transcend 
the  amusing,  but  properly  detached. 


(Taylor  is  copy  desk  chief  at  the  Fresno 
[Calif.]  Bee.) 


echo  soundings  about  short-time 
astronaut  Sen.  Jake  Gam’s  soggy 
space  stomach. 

Sure,  have  UPl’s  Helen  Thomas 
knock  out  200  words  about  showering 
in  zero  gravity.  Hey,  what  zany  stuff 
might  happen  if  Sam  Donaldson 
sneaks  a  vodka  martini  on  board  and 
subsequently  bellows  forth  on  the 
effects  of  space  on  one’s  sex  drive? 

Forgive  these  trivializations,  but 
they  go  to  the  heart  of  a  true  fear  and 
necessary  future  vision.  The  country 
needs  first  what  it  always  has 
expected  —  land-based  reporting  of  a 
launch  and  tough  questioning  about 
secret  cargo  and  the  goals  of  experi¬ 
ments.  It  needs  them  to  launch 
after  —  let  us  hope  —  uneventful 
launches. 


agents  sending  telegrams. 

The  backlog  and  routinely  secret 
nature  of  military  hardware  destined 
for  launch  on  manned  missions  will  do 
much  to  impede  NASA  as  the  bearer 
of  important  gawkers  and  goodwill 
specialists. 

It  is  an  unusual  case  of  government 
helping  the  news  professional  to  do 
his  homework,  to  go  “full-bore”  after 
accountability  and  explanation  with¬ 
out  glamour. 

The  renewed  risk  of  the  country 
losing  its  perspective  on  space  is  now 
with  us  every  day  as  the  Soviet  Union 
stacks  up  cosmonauts  in  orbit, 
spooking  our  comics,  illustrators  and 
editorial  cartoonists  into  rekindling 
the  “us  versus  them”  image. 

However,  as  many  Americans 


Space  devotees,  in  the  media  and  elsewhere, 
should  boldly  go  where  everyone  has  gone  before  — 
to  their  newspapers,  television  sets,  libraries  and 
space  museums. 


Readers  love  gee-whiz  stories,  but 
they  don’t  expect  us  on  ascent  to 
descend  into  grandiose,  first-person 
commentary  indicative  of  being 
highly  catered-to.  There  was  in  the 
original  program  a  genuine  undercur¬ 
rent  that  the  significance  of  news 
gathering  was  being  thrown  out  of 
kilter. 

A  ride  into  space  is  no  one’s  birth¬ 
right  and  it  should  not  be  treated  as  a 
federal  entitlement  program  for  the 
well-connected. 

Space  devotees,  in  the  media  and 
elsewhere,  should  boldly  go  where 
everyone  has  gone  before  —  to  their 
newspapers,  television  sets,  libraries 
and  space  museums. 

Were  we  to  be  so  lucky  while  aloft 
as  to  cadge  a  bit  of  privileged  knowl¬ 
edge,  we  would  have  staggering 
problems  in  comprehending  it,  put¬ 
ting  it  in  context  and  communicating 
it  to  the  world  below. 

At  least  on  the  ground  we  have 
more  options,  albeit  from  familiar  and 
weathered  techniques  —  legwork, 
computer  searches,  poring  over  files, 
relentlessly  calling  sources  who 
won’t  come  to  their  phones. 

We  will  miss  the  stress  of  a  short¬ 
term  training  regimen,  the  palpable 
fear  of  death,  the  glitz  and  exaggera¬ 
tion  of  success,  the  literary  and  movie 


know  in  their  darkest  heart  of  hearts, 
the  real  space  competition  is  “us  ver¬ 
sus  us.”  Who  double-checks  the  dou¬ 
ble-checkers  at  NASA,  the  Pentagon, 
Morton  Thiokol,  and  an  endless  list  of 
others? 

Whether  we  voice  the  sentiment  or 
not,  NASA  now  receives  the  treat¬ 
ment  that  President  Reagan  accords 
the  Soviet  Union  on  arms  control: 
“Trust  and  verify.” 

If  we  can  find  those  with  stamina  to 
complete  long-term  physical  and  psy¬ 
chological  training  and  who  bear  the 
genius  to  undertake  scientific  experi¬ 
ments  in  space,  then  surely  we  can 
find  in  some  of  those  same  profession¬ 
als  the  skill  to  translate  to  the  world, 
in  words  and  film,  the  astonishing 
experience  of  space  flight. 

This  may  be  the  only  solution  for  as 
many  years  ahead  as  we  dare  count  — 
filtered  news  reports  relayed  by 
“company  men.” 

It  is  not  a  satisfactory  arrangement, 
but  it  is  something  we  have  settled  for 
in  other  arenas  and,  publicly,  it  is  a 
much  better-understood  relationship. 

At  this  juncture  it  is  unrealistic  to 
expect  any  individual  to  be  budgeted 
as  a  professional,  space-based  writer, 
spending  full  time  in  training  or  in 
orbit,  but  that  kind  of  step  is  probably 
(Continued  on  page  45) 
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What  better  place  — 

to  reach  Newspaper  Editors 
than  at  the  A.  S.N.  E.  Conference 
in  Washington,  D.  C. ! 


The  American  Society  of  Newspaper  Editors  is  holding  its  64th 


annual  conference  in  Washington,  D.C.  April  12-15.  Newspaper 


Editors  from  throughout  the  U.S.  and  Canada  will  be  attending 
this  very  important  conference  —  and  E&P’s  April  9th  issue  will 
be  there  and  will  be  read  there! 

Many  Newspaper  Editors  from  throughout  U.S.  and  Canada  will 
not  be  able  to  make  it  to  the  conference  and  will  be  busy 
attending  to  affairs  at  home  —  E&P’s  April  9th  issue  will  reach 
them  there  and  will  be  read  there! 

Reach  top  editors  of  Newspapers  throughout  U.S,  and  Canada  no 
matter  where  they  may  bei 
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was  worth  it. 
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